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RHINO: MUSIC FOR YOUR PARTY MIX 



BILLBOARD TOP DANCE HITS, 1976-80 

Digitally remastered for ultimate sound quality, this collection represents the chart toppers at the peak 
of dance music's popularity. 90% of these tracks were Iff hilsi Included on these five volumes are 

rare, full-length 12" dance mixes, available on CD for the first time. 


Tracks include; "Don't Leave Me This Way," "Son francisco {You've Got Me), 

fs Couid See Me Now," "Ring My Bell," 

Call Me," and many more classic hits! 


// 



BiliiMSy 


STREET JAMS: ^ 

ELECTRIC FUNK, ^ 
PARTS 1 & 2 

HIP-HOP FROM THE TOP, 
PARTS 1 & 2 

Best collection 
of choice hip-hop 
and electric funk 
tracks from the 
early '80s. Over 
60 minutes of 
music on each of 
these 4 volumes. 

Most tracks have 
been out of print 
and unavailable 
for years. Many 
songs appear on CD for the first time. 

Features classics cuts: "Planet Rock," 
"Siberian Nights," "Rapper's 
Delight," "It's Like That," 
"Roxanne, Roxanne," A 

and many, many more. Both Part 1 
volumes also contain o brand 
new multi-hit mega-mix, 
available exclusively 
on STREET JAMS. 











r ROCKIN'& ROLLIN' 
WEDDINA SONCS, 
VOLS. 1 & 2 

Greet for receptions and bachelor/ette 
parties! First complete collection of the 
hippest and most popular rock 'n' roll 

and R & B 

* 4 , ^ wedding songs 

M C’ i. ! recorded in the 

f 1950s, m.& 
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■A No more hunting 

I ! around for these 

often-requested 
u songs; they're 

all here, 
including: 
"Chapel Of Love," 
"Wedding Bell Blues," 
"Band Of Gold," 
If You Wanna Be Happy," 
"Here Comes The Bride," 

and more! 




SCO YEARS, VOL« 



e Ultimate Disco Collection! Five volumes filled with disco's qi 
underground club smashes. Most tracks make their 






•lltTt 


[t IT* 




ff 


Includes; "Le Freak," "Get Down Tonighf^" "Ooncing Mach 

"Rock The Boaf," "fn The Bush," "Bad Girls," "Shame, 
'He's The Greatest £>oncer," "Macho Mon, "and more! 







FOR COMPLETE TRACK LISTINCS AND MORE INFORMATION. TO PLACE AN ORDER, OR TO ASK FOR YOUR 
FREE COPY OF OUR CATALOC WHICH LISTS HUNDREDS OF OTHER TITLES, CALL TOLL-FREE 1-800-432‘0020 
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Introducing the Stanton CD'22. 


PHch (up to 12%) 

\ D’gital and Bar Graph Display 

Scan Dial 

(up to 16 times Speed \ Pine Pitch Button 
Forward & Reverse) 


Full Program Memory 

for Up To 90 Tracks Monitor Button 

Select Buttons for 

Play Button _ Player & Track 


Stop 
(pause) 

Button 


V. 
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Jog Dial 

(great for Special Effects) V 


Power Switch & LED 


Fully Independent Suspension 
on each CD Tray 
Eliminates Skipping 


Std. 19” Rack Mounting 


Function Buttons for 
Previous Track 
Next Track 
Display Mode 
Continue 
Program 
Check 
Recall 
Memory 


From The New Leader in DJ Products. 

For more information on the CD-22, our complete line of professional mixers. 

and an}' of our other Pro DJ equipment, call or write: 


STaNTon fj^cTRONics, 


101 Sunnvside Boulevard 
PlainvW, NY 11803 


“The Choice of the Professionals." ' Phone (S16) 349-0235 


.349-0230 
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The good doctor digs into a year’s worth of mail 


Mobile IkMt M.ipa/incdSSN l05M13l2iK|HiNi>hti1 hi-moiilhK \s\\ limtsprryeiin by LA 
ComniunkatifHi^i Inc., 10^ \\. Coninicmal Wi). Box 43, Fast KochcsUT, 14445. 
Subscription rates - [)S aiiil posR'ssiiotis: for I yeiiror S34.95 for 2 years. Caniida; 

$24.95 per year. All otber countries; $45 per year. Subscrlptintis oulside the IS must be 
paid in LS currency . 

POSTM ASTLR’ Send address changes (o Mobile ileal, l*,0. lto\ 43, East Kocheslcr, NV 
14445. Design and contents copyright k 1992 by LA mm unicat ions Inc, Columas, 
articles, press releases and lelters welcome. Mobile Heal reserves the righi to edit all 
malerial submitted. All advertising material subject to publisher's approval, I'tiblication 
of any advertisement in this magazine does not ctmslilule publisher's endorsement Views 
expressed by authors and contribiilors do not necessarily reflect the opinions of the 
ownership or nuinagemenl of Mobile Heat All rights reserved. Repruduclion of copy, 
photography or artwork prohibited without permission of the publisher. 


Subscription Information - Page 48 
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compiled and edited by mike buonaccorso 


In our last issue, Feedback 

PRINTED A LETTER EXPRESSING 
ONE reader’s opinion ON THE 
TOPIC OF RADIO DJs 
PROMOTING THEIR MOBILE 
SERVICES THROUGH THE 
STATION WHERE THEY ARE 
EMPLOYED. Quite FRANKLY, 
WE WERE SLUPRISED AT THE 
RESPONSE IT DREW FROM 
OTHER READERS. HeREISA 

sampling: 


make assunipiioiis and gcni-'ralizatiotis 
alxMit an indusir>-\vide practice without 
knowledge of that industry is — to say ilie 
— irresptmsiblc. 


Dear Feedbaek: I read the Letter to 
the Editor (on Radio/Mobile DJs 1 in the 
April/May issue of Mobile Beal with 
shock and alann. How someone can 


While it is true that nianv radio DJs 

* 

supplement their income from mobile jtK'k 
work, it is also a fact that manv radio DJs 
got their start as mobile and club ja'ks. By 
the way. as seductive as on-lhc-air work 
sounds, it is usually not as lucrative as you 
might think. The iiulusiry average for full¬ 
time non-drive time medium market DJs is 
$3(H) - $4()() a week. Part-timers are 
fortunate to gel S5 - $S hourly. This 
amount is usually siipplemenicd with 
station remote appearances and. yes. 
mobile bookings. 

'fhe w riter's blanket statement about 
stations not getting revenue from mobile 
btKtkings is also erroneous. Many stations 
own mobile equipment and pay their jocks 
a set talent fee for bookings. Other 
stations have reciprocal trade agreements 


to use ihcir DJs sound cqiiipmcni at 
renHnes, pionn'itioiis. etc. in cvehange for 
commercial time. M\ radio station. 
RtH-'kin* * tfidios HU. sets a cash value for 
spots... I set a cash value for my mobile 
appearances and run eommereials against 
accrued amounts. 

Dan McKay. Oldies Mobile 

New Orleans. l..‘\ 


I Vat Ircdbaek: I’d like to lake 

serious and pointed exception to the w riter 

of the letter objecmig to radio DJs 

advertising their MDI services over the air' 

I'm a radio personality at a small 

market station who runs a very successful 

one-man MDJ service. While it isn't a 

vvidelv known fact outside the business. 

* 

radio stations, except in (he largest cities, 
are usually low-pay small businesses. It is 
(he rule, not the exception, that Kval radio 
personalities use iheir "radio connections” 
to earn outside dollars to suppleniciu ilicir 
incomes. At our station, staflers do 
everything fitmi MDJ work, to MC.'ing 
concerts, to voicing hval TV commercials. 

In tact, I got started in the MDJ 
business back in the 7()‘s in an effort to do 
such things as cal lliree limes a day and 
pay niy rent! I fell in love with the 
business and it has enabled me to stav in 
radio and still earn a respectable living. 

Whv on earth should a station owner, 
who may not be able to pay very high 
salaries, not be allowed to "compensaie" 
his employees with air time to hcl|) 
promote their business acitviiies? Should 
it be against the law. for example, for a 






When You're Scratching for Action, 

Gemini SCRATCHMASTER Series Mixers 
Put The Proof Right In Your Hands! 

Our 10" rack moun lab le mixers (eature 2 
phono, 2 Ime & mk inpyls with bass & treble 
controls, master volume Controls, cueing, (as* LED 
displays, talkover switches, rerrtovable crossfoder, 
channel slide and tronstorm switches, and more* 

Check out our SCRATCHMASTER Senes Mixers 
they II give you the proof you need* 


Corpora!# Olfices \ lOO WiIik Si C;ifiri-f^*l 0^c»oe 
■ 90e 9^5 j - ai 900 969 9090 
Gemini South Tb-IQ J SMiTifl Rd Molivwood Fl 3T0PC 

• Fa* 305 9^ 4TD5 
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Lineartech 

Audio 

The D.J.'s Choice 


ThrB0Y6 Warranty 
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Amps • Mixers • Turntables • Electronic Crossovers • Equalizers 
Tuners • Pre-Amps • Sound Effects • Echo Chambers • DJ. Accessories 

U.S. Headquarters 

HARBRO CORPORATION 

75 21st Street, Brooklyn, NY 11232 

Telephone (718) 788-5300 • Fax (718) 788-5375 • Telex 422 359-HARB Ul 
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We’ll send a sample copy of Mobile Beat to your friends! 


If you have friends or business associates who are Mobi|e DJs or do karaoke shows, 
just fill in the blanks below. We'll send them a sample issue of Mobile Beat fi’ee of charge. 

Name 


n 


Addi ■ess 
Citv 


State 


Zip 


I- 


Note: OFFER GOOD TO NON-SUBSCRIBERS ON A ONE TIME ONLY BASIS. 
Outside the US, enclose $2 per copy 'US funds onlyi to cover postage (surface mailt. 
Clip & Mail to: Mobile Boat Magazine. P.O. Box 43, East Rochester, NY 14445 
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restaurant owner to pnn idc his 
employees w iih meals as part ot their 
compensation? This is just plain gtxxl 
old fashioned “capitalism” my friend! 

While the aiwaves may be "public," a 
radio station is a private business just 
like voiir MDJ business! Perstniallv, I 
“trade" the use of mv M DJ sound 

system for station events and remote broadca.sts for promotional 
airtime. A very' fair, legal, and honest arrangement. 

It’s regulation-happy types like you who have been behind 
the ever increasing and strangling morass of government 
regulations that have made it more and more difficult to do 
business in this couiitrv! 

■m 

Hey pal. it's a free country’. Instead of whining, why not 
apply for a Job at your local radio station? Maybe in addition to 
your siihiry, you can talk the ow ner into giving you some s|x)is to 
promote your MDJ business! Good luck and go for it! 

Ray I'honias. Air Personality and MDJ 

Country 1()2A\'HYL, Carlisle. PA 



"Prevailing Attitudes ", as 
reader Ed Data writes, is the 
subject of our next two tetters .. 


Dear Feedback: To the party writing in the last issue about 
the local radio station’s DJs using the airwaves to promote their 
business on the side ... Go Get ‘Em! I. too, have heard this on 
two different stations in my area and it hit me with the same 
anger as you. As a re.sult, I will not advertise on cither station 
any longer. When will people start to recognize that for some of 
us entertaining as DJs is a business, not a hobliy. and the practice 
of advertising in this way is unfair use of public airwaves? 

I have been in the entertainment business .since 1977, and 1 
have seen many so called “competitors" come and go. The 
reason most cnlcriaincrs stay in business is because they know 
the value of: 1. Building a good reputation, 2. Keeping a 
customer base and. 3. Having a professional manner. 

As far a,s the radio stations... hit them where it hurts - in 
the pwket. Remind people that THEY are weekend DJs run 
you. that there is a big difference between "spinning records” in 
front of a piece of glass and entertaining a group of people non¬ 
stop for an evening. And finally, don't do them any more favors 
,.. setting up for remotes, letting them use cquipmcni or 
sponsoring weekend programs. I'm with you... let's gel the 
FCC involved. 

Jim Beeson. Owner, JB Sound 

Fostoria, OH 


l\\ii FeetIback: This letlei is m 
rcsfs'nsc to all the so calleii “profes- 
sional" DJ companies out there that 
feel lliat in oixier to be considered a professional 0,1 you iiiusi Iv ui 
business for 10+ yeais. I’m quoting a letter from the Apnl/M.iy 
issue from an unidentified reailer. 

My sell and m\ paiinei base not been m business for 10 or e\en 
5 years yet, but we are just as professional as the rest of voti, aiul! 
resent being called anything less, espeeially by someone who can't 
even sign their ow ri name to their letieiN. Maylv 
should ha\c printed the whole letter so we all eoukl see just what 
kind of “pro" we are dealing with. 

Our DJ business is not our nrimaiv souice of income, hut mv 

•I ■'*' m- 

partner and I take it vci^ serioiislv. \S'e have worked \eiv hard to 
try and build up a reputation that people can tnisi and lely on. We 
rio not adveilise. our name gels circulated strictly by wonl ot mouth, 
which has made it a slow start so far. but I consider this as paying 
our tines. 

Tltcre was also mention of one peison's inability ioct»m|vtc 
with some DJ’s eheapci rales.While I am stuTV it) hear that anyone 


MOBILE 460 


The Ultimate Aiobile D] L 


Low Cost 
Compact Design 
Hands-Free 
Operation 


16 Chase Patterns 
Sound-Activated 
Optional Rope 
Lite Output 


MOBILES! Stand out from the 
competition with Lightcraft’s 
Mobile 460 • The Hottest 
Lighting PAK in the U.S.A.! , 


Further opinions on this topic are welcome! 
incidentally, this issue's ProFile on DJ Scott Salem 
was scheduled far in advance, it is purely a coinci¬ 
dence that it deals with this subject 





VO, CHECK IT OUT AT YOUR 
LOCAL DEALER TODAY! 


Lijfhtinjf Afakrs the Dijffhrncc! 


yghtcraft 

P.O. Box 1670 

Center Harbor, NH 03226 

{603)253-7217 


'Aufatiis ' 

‘ Most fnprivfitmi I igpltni} 

19d1 - Winner 

Made in the U.S.A 
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Thimd^ 

Kara(4ie 

When you want real stage sound, you know 
your ordinary home stereo speakers aren't going 
to cut it. You need the MTX Thunder 
Loudspeaker Systems for the sound and 
performance of professionals. 

They're rugged, reliable, and portable. Heavy 
duty speakers for live entertainment, at home or 
on the road. With American-made quality, you'll 
hear vocal realism just like you remember it 
when you heard it live. 

Whether you're partying at home or are on the 
KJ circuit, give your perfonnance the 
professional edge, hook up to MTX Thunder. 

From Rock to Rap, Bop and Hammer with 
MTX. It's Thunderific fun! 



Serious about sound 


M I X • 535 West [.amm Road • Freeport. IL 61032 
Phone S15-232-2000 • In Canada Call 604-273-1095 
© MTX. 1992 Photo courtesy of DKKaraoke 








has lo close iheir business, cheap rates are a 
fact of life in this economic time. Business 
is business and I would do whatever is 


necessar\' lo assure mv business Slavs alive. 
^ ^ ^ 

.Anyone thai doesn’t want to reduce their 
profit margin a little lo stay in business, in 
my opinion, is crazy. 


In closing, to all you “pro's" out there. 
I’m a homebased. weekend warrior, who's 
here to slay, so get used to ii. Since I’ve 
already siirjiassed my one year anniversaiy. 
I’ve passed one milestone, and on to the 
next! 


Bob Cheney 

Music Masters DJ Scr\'icc 


Winthrop, MA 


Dear Feedback: I'm wriiing this letter 
to vent some of the frustrations I am 
experiencing with the Mobile DJ industry . 
I'm an avid reader of your publication and 
have to laugh at some of the prevailing 
attitudes held by other MDJs. 

To begin with. 1 am a part-time Mobile 
DJ whose business started shortly after 
attending a horrendous wedding reception 
perfonned by a Mobile DJ Franchise, i felt 
at that lime, and still do, that there is a 
tremendous marketplace available to those 
individuals who take pride in what they do 
and provide a quality professional service at 
a “rea.sonablc" price. 

When reading your feedback columns, 

1 gel the impression that many MDJs feel 
that anvUiing but a full time business is 
considered a hobby and not to be taken 
seriously. I believe that full time DJ 
companies don't control the market on 
profe.ssionalism. Tlie customers are the 
ultimate judges. When a part time DJ is a 
success, they arc going to book business 
accordingly and cast a positive refiection on 
the indu-stry which is a plus for everyone. 

I also get tired of hearing how the 
lowci' price MDJs are giving business away. 
Where docs it .say that a MDJs rate has to 
equal thai of the medical and law profes¬ 
sions? I' ve been told several times bv 
people that they didn’t call a DJ because 
they didn’t think they could afford one. 
Could this trend he good for the industry? I 
distinctly remember hearing the same 
comments made about li\'e bands. I cannot 
comprehend some of the extraordinary fees 
being charged to customers for a 4-5 hour 
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Write 

Us! 


Mobile Beat invites 
YOUR FEEDBACK 

ON ANY ISSUE RELATIVE 

TO Mobile DJs 
OR Karaoke 


Write: Feedback, c/o Mobile 
Beat Magazine, P.O. Box 43, 
East Rochester, NY 14445 or 
fax your letter to 

716-385-3637 

\’/ft’H?; EXi'RL:ssh:t> lx “Fkf.i m, if '&■” no 
X(ir XKriisSfUin Y rrifF i iews 

OF MODILE Bii\ T Ma I ;a/.i.\ f (m 

IJK CoMStFSk ATIOXS, Ixc. 


gig .\ll the power to iliem il they can get ii 
hut at the same time don't attack the DJ who 
is completely satisfied charging less .mil 
gelling his aium (mi iruestineni o\er a longer 
per it'd of time. Mayk' lower pi rees .n e a 
ivtleelion of the small nunibei ot [vople 1 
h.i\e to pay a cut of the action to!! 

riiere also has Iven criticiMn of the new 
crash course staii-ups taking place within the 
industry. .My question is. Imw did all liiese 
cunvni sueeessfiil DJs siaii out anvwav? 

r » 

Could they have been Ixim w iili perfeeteti 
skills, eiilting-edge equipment and a fully 
bixikcd calendar to eo alone w itii ii ’ I'liev 
should lr\ to reach back and reinemk’r the 
piohleins tlicy incurred w hen they started .iiul 
\shat they went ituougli n* gel a break. 

I'lnally. 1 iitnild like to applaud “Mobile 
Beat" foi pioudijig a we.ilth tifkmiwledge It' 
the MDJ. Hiis publication has hel|vd me 
extensively by saving mo time and money 
and has given me (he tippoiiiinity to learn the 
business quickly. I guess this eoiikl Iv 
ItHiked at as Iving giHxl or bad de|vcnding on 
w hicti side of the fence vou are on ... 

Fd Data 

F.dtiv D's linle iiainmeiil 

Sticcasunna. N.l 

We appreciate the compliments 
but i*d like to stress Mobile Beat's 
primary reason for ex/stance is to 

.^'0 .^0 ^ 


Music Cases 
DJ Consoles 
Rack Cases 
CD Files 
Carry Cases 
Amp Racks 




Custom Cabinets & Cases 
for the mobile DJ 



ilFGRMAffCE 


( 508 ) 927-6984 
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Your Source For Equif?ment • Lighting • Sfjecial Effects 

b (^UtUThljf t Numark • Stanton Acs lax • Ortofon * Community • Grundorf • Knight 

Laser Vision • Gemini • Denon * Nady • Crown • Shu re • Ness • Technics 


CALL OR WRITE FOR FREE CATALOG 


1153 Deer Park Avenue • N. Babylon • NY 11703 

Mobile Music?:: Call Our 12*’ • CD • 45 Hotline 516-667-1112 


516 - 667-2300 
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give ail Mobile DJs an informative 
and diverse trade oriented publica¬ 
tion to cover all issues affecting this 
industry, regardless of the amount 
of time you have been in the busi¬ 
ness. 

Elaborating on that last state¬ 
ment, feel free to provide us with 
your input on our coverage. Your 
comments, pro or con, are appreci¬ 
ated, as is illustrated by the follow¬ 
ing .. 





□□□ 

noo 

DQO 

ODD 


□ 
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Mobile Beat Wants To Know: 

What can you do 

WITH OLD VINYL? 


Fax or Send your opinion 

TO 

716 - 385-3637 

NO LATER THAN 

June 21st, 1992, 


Dear Mobile Beat: In general, I have 
found your magazine to be quite helpful, 
interesting and full of good tips for my 
business. Than you for creating this publica¬ 
tion. 

1 do have a complaint 1 want to tell you 
about. It's hard enough to be a woman-owned 
DJ service. It wasn’t easy to establish myself 
as a serious player, but time, hard work and 
perseiverance ha.s paid off. In your anniver¬ 
sary issue, on page 4,1 don’t know if it’s a 
GEMINI ad or your ad, but I found it to be 
verj' offen.sivc. It's bad enough we have 
women as sex-objects selling everything 
from cars to Sport Illustrated, but must wc 
encourage this farm of advertising for your 
magazine or Gemini’s products? As a 
woman and as a business owner, 1 find it 
degrading. How would you like it if you luid 
two men with Jock Straps on and had the ad 
centered on their genetalia with their hands 
holding your magazine? I certainly wouldn’t 
want to see that, cither. I know this field is 
male dominated, and so big-breasted women 
arc used to sell products, but there are also 
women, like myself, who will not be taken by 
that ad. Please be respectful and think of 
othei* ways to sell it. Thank you for your 
consideration. 

Bonnie Guttemian 

Music By Bonnie, Santa Barbara, CA 


From your perspective, Bonnie, 
I agree. Our over-zealous photogra¬ 
pher seizes every opportunity to 
catch persons holding a copy of 
Mobile Beat. One week he's in 
Moscow (MB 05), the next week he’s 
on the beach. Let’s turn this one 
back to the readers. Send us a photo 


of someone, something, somewhere 
holding a copy of Mobile Beat IVe 
wilt print the most creative (or 
ridiculous) photos in a future issue. 
Send photos to: Mobile Beat “Hold 
That Pose”, P.0, Box 43, East 
Rochester, NY. (photos will not be 
returned) Now back to the gripe file. 


Dear Mobile Beat: The first issues of 
your magazine were useful and contained 
information I could use. Now. 1 feel that it 
has turned into nothing moie Ilian a large 
advertisement circular for equipment the 
average mobile DJ dosen’t need or can’t 
afford. We gel enough of that in the mail 
already, AND FREE! Therefore, we shall 
part our way.s. 

Tom Kicas 

Sound Svstenis III 

Traverse City. M! 

P.S: The “Dr. Shock Jock" column is 
terrible! 

F.Y.I.. We’ve been doing over .$100 
Grand a vear for 10 vears in this business. 


Tom is eniitied to his opinion 
but I am puzzled by his data. Does 
the average DJ who can’t afford 
products advertised in Mobile Beat 
make $100 Grand a year? Then 
what does the DJ who can afford the 
equipment make? One can definitely 
cut corners without dropping their 
subscription to Mobile Beat, since 
that just knocks the net down to 
$99,980.05. And it’s deductible! I 
better consult Dr. Shock Jock. 





































































This following letter needs no 
introduction .. 

Dear Mobile Beat: As National Director 
of the American Disc Jockey Association. I 
would like to comment on some of the feed¬ 
back you have received in recent issues. 

It was nice to read that most of the attend¬ 
ees enjoyed the 1991 East Coast DJ Forum. 
The Forum will, a.s of this year, become the 
annual convention for the ADJA. As such, we 
have every intention to make it the premier 
show for the DJ industry. 

Secondly, with regard to copyrights and 
licensing, the directors of the .ADJA have met 
personally with representatives fn>m RIAA 
and ASCAP. I noted that Mobile Beat has 
received some negative feedback on the re¬ 
search conducted on this issue (MB #4). There 
arc in fact, written laws in both categories as to 
the reproduction and public pcrt'omiancc of 
music with reference to DJs. I suggest that DJs 
research this matter more thoroughly a.s to the 
technicalities and liabilities of licensing before 
lashing out at the ADJA or Mobile Beat Maga¬ 
zine for supposedly stirring the pot. The pot 
has already been stirred (according to .ASCAP 
and RIAA) by DJs snitching on other DJs. 
That’s right!!! Our brothers and sisters are the 
culprits!!! The .ADJA is striving to be part of 
the solution rather than part of the problem. To 
further address this issue, ADJA has a full 
article in a recent newsletter. 

The final matter at hand is the idea of a DJ 
association in the US. Mobile Beat has printed 
various articles pertaining to the Canadian 
Disc Jockey Association (CDJA). The article 
on the “History of the CDJA”. {.MB #5), was an 
excellent piore and should have given the 
American DJs an insight into the benefits and 
advantages of an association in the states. 
American DJs have taken this association idea 
very complacently. The general feeling is that 
they have been operating for this long without 
a national organization and don’t need any 
representation. Our Canadian DJ friends felt 
the same way in 1977 when the CDJA was 
created. Tlie CDJA has accomplished more in 
fifteen years that any single DJ could ever have 
done as an individual. 

Bruce Kesltir, National Director, 
American Disc Jockey Association 

That’s it for this edition of "Feed¬ 
back”, Until next time.. .Don’t forget 
to write! 

0> (»B> (»B> 


Coming Soon! 

Mobile Beat's 

19915 DJ and Pro Sound Equipment 
Directtxy - A complete refeience guide of DJ & 
Pro Sound equipment manufacturers listing all 
makes and models! 

Plus: An MB compansmof the ktesi DJ Mixers 
Rtxul test of the ECON CD Player amtroller 
Ne\i' Speakers - Lmui and Ughiw'eight 

fe 

And MB's regular features: 

Marketing: Improving your Yellow page tuis 
Miuiageing: Updating your contracts 
PmFiles:lmr(xlucing a M(d>ileDJ whose show 
is “Just Dynamite " and a Mobile Ditertainer 

r 

who nos karaoke ix'lwn karaoke uttvw'/ luxd! 

ALL IN THE 
AUGUST/SEPTEMBER 
ISSUE OF 
MOBILE BEAT 

Street date July 15th 
C ivOsiNG dates: 

Space reservations & 
Editorial: June 12th 
Advertising materials; 

June 19th 


Roll-up Dance Floor 

Lighted / Uniighted 
Portable / Permanent 

Low voltage lights are inside floor! 
Lights chase in time to music. 
Lights arc easily replaced. 
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Quickly and easily 
rolls up for easy 
transportation or 
storage. Sizes 
up to 20’ X 40*. 


Sets 

up in only 
five minutes. 


Just 


plug into 120 V outlcL 

Crown Industries 

155 N. Park St 
East Orange NJ 07017 

(201) 672-2277 
Fax (201) 672-7536 
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MAKE DJ'S DANCE 


MIXER 

RACK 


HINGED 
ACCESS DCX>R 



FOAJyl 

BiOCK 


TURN1ABLE 
COMRARfMENT 



SURFACE MOUNT 
DRAWBOIIS 


BREAK-AWAY 
HINGED UO 


ElA SOLID STEEL 
RACK RAIL 


J.H. SESSIONS 
SURFACE MOUNT 
HANDLE 


GENUINE OZITE 
COVERING 


. OTHER DJ CASES INCLUDE: 
TURNTABLE CASES. UGHT AND MIRRORBALL 
CASES, CASSETTE. CD. AND RECORD CASES. 


1 - 800782-3296 
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•Industry Reacts 
•MTX Readies Pro Line 


In the last issue ofMB, it was reported thatNumark Electron¬ 
ics liad successfully mov'ed a portion of their manufacturing 
to the US. Shortly after that issue hit the streets, repoits 
began circulating that problems had arisen in the wake of the 
move. Although there has not been an official statement from 
Numark, it is known that as of Friday, April 10th, the 
company has ceased operations. Contrary to earlier reports, 
the company (as of press time) has not filed bankruptcy. 
Numark’s closing resulted, at least in part, from problems 
related to opening the manufacturing plant in Ventura, CA. 
That plant began operation late last year, but had been 
experiencing difficulties in getting finished product to deal¬ 
ers. 

Numark began in 1970 as an importer of hi-fidelity 
products. As the interest in DJ products developed, Numark 
brought to the US the DM-1000 mixer and EQ-1000 equal¬ 
izer. By 1981, Numark had captured a substantial share of 
the market and opened their own factory in Japan. As the 
world economy changed during the 1980’s, it became less 
expensive to manufacture some products in the US. Numark 
responded by opening the California facility. Prior to the 
plant’s closing on Friday March 13th, only a few of Numark’s 
new 1475 mixer had shipped. A new dual CD player was left 
on the drawing board. It remains unclear what route owners 
of Numark products should take if warranty repairs are 
needed. 

Although Numark’s demise has come as a surprise to the 
industiy, it has left a large hole in the DJ equipment market. 
Jack O’Donnell, Sales and Marketing at Stanton-Vestax 
says, “Our targeted market is the higher end of the DJ mixer 
market and basically, the Numark product line fit that niche 
and was the dominant factor in that niche. We feel the market 
has opened up to us in the exact segment that our products fit. 
We are introducing several new products within the next 
couple of months that were planned before the Numark 
announcement, and we feel tliese products fit the categoiy 
Numark has left vacant’’. 


MTX enters Pro Products arena 

With a commitment to be “a serious player in the DJ 
industry for years to come” Loyd Ivey, CEO/President of MTX 
Corporation has announced the creation of the MTX Profes¬ 
sional Products Group. The group, under the direction of 
former Numark Sales Manager, Bernie Howard Firman, will 
be responsible for the sales and marketing of MTX/Sound- 
craftsmen Professional Power Amplifiers and DJ Mixers, MTX 
Professional Speaker Systems and Cases, and MTX Oaktron 
Professional Contractor audio products. 



Loyd Ivey, MTX CEO President {!}, 
with electronics designer K. Ikezawa 


Flyman explained that under the MTX Soundcraftsnien 
banner will be a complete line of DJ mixers including three 
models with built-in digital samplers. All MTX Soundcrafts- 
men DJ mixers have been designed by K. Ikezawa, who pio¬ 
neered DJ digital sampling for Numark Electronics five years 
ago. The MTX Soundcraftsmen line will feature the MX500 
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mixer with four seconds of sixteen bit 
48kHz and four banks of memoiy stor¬ 
age, the MX400 mixer with four seconds 
of sampling time, and the MX300 
economy sampler/mixer with sLxteen 
seconds of sampling time. MTX Sound- 
craflsmen DJ mixers will cany a two- 
year W'arranty and be serviced nation¬ 
wide. According to Fryman, the first DJ 
mixers will be in stores around Julv 1st. 

In other news... 

Letter from ASCAP? Not to panic. 

In recent months, DJs in some parts 
of the U.S. have been receiving letters 
from ASCAP (American Society of Com- 
poser. Author and Publishers I, outlin¬ 
ing their responsibility to pay ASCAP 
licensing fees. According to William Tjce, 
ASCAP’s National Sales Manager, these 
notices are routinely of an investigative 
nature and are no reason to panic. Each 
of ASCAP’s twenty-six districts is charged 
with monitoiing public performances in 


their district and determining which are 
actually licen.sahle. In the majoritv of 
cases, the DJ is not responsible for any 
lieensi ng fees unless tltey tx^rsonally have 
hired the hall and promoted the event as 
a private enterprise for profit. According 
to I^ee, the DJ who plays licensed halls 
and private events such as wedding re¬ 
ceptions and birthdays is not licensable. 
One “gray area" has been with events 
such as corporate parties and class re¬ 
unions. Lee says that w ith these events, 
it is the committee that organizes the 
event who is responsible for paying the 
licensing fees. If the fee is not paid by the 
committee, ASCAi^ may look to the DJ 
for the fee. In anv case, if vou should 
receive a notice from ASCAI’, before you 
sign or pay anything, call the district 
office. Taking time to discuss the situa¬ 
tion with your ASCAI^ district manager 
may save you paying a licensing fee un¬ 
necessarily. (Foradditional information 
on this topic, see Mobile Beat #4). 


Noteworthy Source for CDs 

.\s vou know', the MB staff is al- 
ways seeking out new sources that can 
save vou monev on D.I hardware and 
software. Our tip tliis lime is about a 
mail order ('D sen ice in Nashua, New 
Hampshire, kiuiwn as Noteworthy 
Music. Noteworthy has been around 
for over a decade, but has relied on 
w'ord-of-rnouLh adverti.sing. Their 
spring catalog is over 120 pages with 
over 13,000 titles from all major, and 
many independent labels. A loll free 
order line is provided ntid when you 
pay by credit card, shipping is .same 
day (overnight delivery available). Or¬ 
ders can also be placc'd via PC with 
modem. For free CiiUilogor more infor¬ 
mation, call 603-881-5729. To place an 
order (with Visa, M(^ nr Discover), dial 

800-648-7972. 
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industry 


Stocking thousands 
of products including 
Spotlij^bts 
Fojj Machines 
Special Effects 
7 hen trie a I Fixtu res 
Dimminq Systems 
Control 
Equipment... 


Folbwspots 
IHn spots 
Helicopters 
Ma jor Effects 
Lasers 

Ejitertainment 
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('olor Filters 
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ATTENTION DJ, JAPAN NEED 
YOUR VINYL! 

The headline of a recent ad in Gold¬ 
mine Magazine reads: 

“ATTENTION TO DJ & 
RADIO STATION WORKERS: 
WE LOOKING FOR JUNK 
SOUL & DISCO 12” 
RECORDS WANT - TOP $ 
PAID FOR CLEAN QUALITY 
RECORDS”. 

The ad, placed by Lexington Co., 
LTD of Japan even offers finders fees 
for leads to buy big collections at $ 1 per 
records. The company is looking for 
modem jazz, vocals and classical as 
well. Want more information? Dial 
01 ]-81-3-5453-459], According to the 
ad, the company is presently travelling 
the US for all our old viuvl. 1 wonder 
what it is they know that we don’t? By 
the way, i f you thought you saw a typo, 
we just copied what we saw. 


FAX POLL - 

And that brings us to our FAX 
POLL question for this issue of Mobile 
Beat. Do you have a practical, profit¬ 
able or humorous wav to deal with the 
mounting stacks of records being stock¬ 
piled by DJs around the world? For the 
sake of civilization, fax us the answer to 
this question: WTIAT CAN DJs DO 
WITH ALL THEIR OLD VINYL 
RECORDS? Is there a good way to 
recycle them or should we just start 
using them foi' frisbees oi’ tacky wall 
clocks? The MB Fax line is open and 
waiting to hear from you! ^716) 385- 
3637. 

#7 FAX POLL compliments Karaoke. 

In the April/May Mobile Beat, we 
asked “DO YOU THINK KARAOKE IS 
A COMPLIMENT OR COMPETITION 
FOR THE MOBILE DISC JOCKEY?” 
Here are two replies representative of 
the overall general consensus: 


Both! Iff hadn't gotten involved with 
karaoke when I did, I would really be 
struggling now. We (acre first in this area 
to add karaoke and as a result, we are 
running nearly 40% ahead of last year. 
Bob Kramarik, 

Bobby K Sound Systems, 

Elmira, NY. 

Karaoke is a definite compliment for 
the A/o6i7e DJ. Clients invariably have 
the same concerns: Will the DJ get the 
crowd going? Will people have fan at the 
wedding or party? Well, karaoke is fun! 
It adds to an affair and makes it easier to 
establish a rapport with guests. 

If the DJ is providing music for the 
wedding ceremony, and the bride and 
groom wish to ha ve a soloist sing a special 
song, the DJ can provide a Sing-Along 
accompaniment tape. This .saves the cli¬ 
ent the extra fee of a live musical accom¬ 
panist at the ceremony, and the DJ can 
charge more for the service. 

You can also hold singing contests to 
get everyone involved, either as a contes¬ 
tant or judge. The DJ starts it off by 
singing the first song. You don't have to 
be a good singer, alt you need to be is 
energetic and outgoing, as always! 
Gerard Lenglet, 

Visual Sound Productions, 
Torrance, CA 

Knee Deep in The Hoopla 

In our last issue, we asked the ques¬ 
tion “What’s the best music to play for a 
Hula Hoop contest?”. Here are a few of 
the replies: 

The type of music we use is usually 
some Beach Boys'tune or “Hippie, Hippie 
Shake" by the Georgia Satellites. We 
have had a lot of luck with Hula-Hoop 
contests. The hardest part is getting 
people to give it a try, hut after the first 
person comes out and starts warming up, 
the rest of the crowd starts chanting the 
names of others. After a few practice 
rounds (or spins), the real contest begins. 
The person that keeps going the longest is 
the Queen/King Hula! 

Jam and Stam 

Jam and Stam Mobile DJ Service, 
North Chili, NY. 
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A TOTAL LIGHTSHOW IN A CASE 




MOVEMENT: 

4 Motorized Sound Activated Mirrors 

COLORS: 

4 Dichroic Filters (Interchangeable! 

PATTERNS; 

4 Gobos (Interchangeable] 

LAMPS; 

4 250W/I20V (ENH)' HALOGEN 

___i: 4 Channel Chaser with 16 preset programs each 32 steps (512 

steps total! with music sync, auto/manual manipulation, full on, standby, 
speed and music sensitivity control. Can be locally or remotely controlled. 

COMMENTS: Self contained unit designed for floor, wall or ceiling 
mounting; Installed in minutes; Extremely compact, portable; Highly 
automated; Weighs only 28 lbs.; Highly affordable; MADE IN USA. 


SH0W«^PI?0 111 SO. STATE STREET, HACKENSACK, NJ 07601 

TEL: (2011 646-9522 ■ FAX: (201} 646-1922 

IN CANADA: AUOIONOVA (514] 631-5787 
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Hands down the best music for a 
Hula-Hoop Contest is “The Hula Hoop 
Song” by Georgia Gibb (Roulette}. Theresa 
Brewer also did the song but it pales by 
comparison. A nice follow up I like to use 
is Chubby Checkers “Lazy Elsie Molly”. 

Gup Gascoigne 

The Golden Gup, Denville, NJ 

My top five Hula Hoop songs are: 

1) The Hula Hoop Song 
by Georgia Gibb 

2) Rawhide (Rollin\ Rollin', Rollin') 
by Frankie Laine 

3) Rock-A-Hida Baby by Elvis 

4) Yakety Sax by Boots Randolph 

5) Wipeout by the Surfaris. 

Top tricks make 'em drop their hoops 
are: Take three steps forward or back¬ 
ward, and (the killer) get down on your 
knees! 

Wally Nekyha 

Party Time Mobile DJ, Addison, IL 


We use the theme from “Star Wars” 
by the Can dna Band for Hula Hoop Con - 
tests, It adds a lot of life and excitement to 
the promotion, 

Ronnie Dee 

Encore, Pawtucket, R1 

Hula hoop contests are great for bar 
and bat mitzvahs. Just make sure it’s 
clear the hoops are for a contest and not 
party favors! Our favorites for the Hula 
Hoop contests are Chubby Checker’s “The 
Tivist” and “Let's Twist Again". If you 
need to eliminate contestants fast, have 
them stand on one leg and hop! 

Steve Wozniak, A Sound Invest¬ 
ment, San Francisco Bav Area. 

Two Wild and Crazy Guys 

speaking of Summer bashes and 
Hula Hoop contests, Dave Bulduc and 
Bob Ferane are fast becoming tbe DJ’s 
source for fun stuff that can make any 
pai1y' a wild event. Dave and Bob operate 
Party Host Supplies and offe!' such items 
as brightly colored inflatable guitars, 


siLxuphones, clarinets anti microphones, 
neon .sunglasses and glitter top hats. 
I’rom I lawaiian leis tomarncas, sombre¬ 
ros to dancing canes, props from Party 
Host are surt' to l>e a hit at almost any 
party. For more infonnalion. call i2011 
661-1014 or (718) 447-2371. 



It started in Austndia, where Itounc- 
ing on a trampoline onto a wall of velcn* 
(cushioned by foaim while wt*aring a 
velcro suit, is a popular sport in pubs and 
discos. Now, Boing Creative Solutions 
has made velcrt) jumping safe and mobile 
with the ‘’Human Fly Trap”. Tlie struc¬ 
ture, available in three sizes, ha.sa Ixnincy 
base and inflated wedge wall covered in 
velcro. The competition is to somersault 
onto the wall and positiem tuie's fei't as 
high as pos.sible. It’s a definitely crazy 
spectator sport that is grtiwing tlirough- 
out America. Accin'ding to Daniel Mil- 
stein ofBCS, “Velcixi wall juni [ling using 
the Human Flv Trap has been raising 
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ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All In onti Standard Consola Casa 
stiown on our Rack Stand Easy as 



Airp ard 
fill El ItftEkI 
Avillibkl 


Pricci itaiilng at $88. 


Single Turntable & Mixer Cases 


Cirprttd OJjf fiiji-l 

HirdihEB Cisn P« O' Sg'i«e 
Uh C4rp«1 > 

V>n)rl iJTtralfl 

k.V 


H«|y> DM!f 
f lijM C*« 



Pricep ftaiting at $79. 


CD’s Available in Any Case Style 


Daubli Acw | 

Trlpli Kvtt 

9 Row 

SlogiB Rbw 

Glut] It Rdw I 

fNpH Row 

H Mis 85 

100 

Homs 165 

Homs i2b 

Holds 375 1 

HoWi 5^C 



Pricep starting at $59. 


Albums Available in Any Case Style 



11' 

H' 

QeuMi Rovi 

H-jds 135 

noldi ^00 

Hoidi ?D0 


Heavy Duty 
Polyethelene 
Travel Cases 


€0 Ciu 



AIDlt r. 4 H 


Prices plarting 
at $59. 


45*9 Available in Any Case Style 



Pricep stafling at $59. 


Console Cases 

Ntj,* . ulY 

f iQ^' Cam 

fWc 0' 

MjfdfrirB Carpet 

e: ■/iTv! . 


Cafpftic 
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rices starting 
PI $139. 





CasseUt Cases 
Available in Any Case Style 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


SEND $3.00 FOa COMPLETE CATALOG 
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Syndicated Series Showcases Karaoke 

John Bauman (best known as “Bowser” on Sha Na Na) will return to 
television this summer as host of “Karaoke Showcase”. The show is based on a 
very popular, locally produced program called “Be A Star” which airs on WCPX- 
T\^, Orlando, FL. The concept is similar to other shows in that each contestant 
will perform and then be judged by a panel of celebrities. First, second, and third 
place winners will receive a variety of prizes, with the first place winner 
advancing to the finals. Contestants will be soloists, duos and groups of three. 
The contestants were chosen in auditions held during March in Atlanta, 
Chicago, Dallas, Los Angeles, St. Louis, and San Francisco. The first eight 
shows were taped during May in Orlando FL. 

Recently, popular TV shows such as Cheers, The Simpsons, Beverly Hills 
90210 and Doogie Howser have featured key characters at a karaoke micro¬ 
phone. Now' it’s time to get back to the basics and give average Americans a shot 
at overnight singing success. Karaoke Showcase is being produced by First 
Media Entertainment in cooperation with Pioneer Laser Entertainment. 


money for mobile operators at an un¬ 
heard of rate. The average rental is 
$750 for four hours at a private party, or 
$5 per person (jumpers and spectators) 
at clubs”. The entire cost for a ten foot 
Fly Trap package is $6,375, For more 
information, contact Boing Creative So¬ 
lutions, 74 Stratton Road, Scarsdale, 
NY 10583 or call 914-725-1234. 

Incidentally, in John Robert’s ar¬ 
ticle “Knock-Out Ideas” (MB#7), it was 
not made clear that Robotic Boxing is 
offered territorially, and that there is a 
one-time charge for an exclusive terri¬ 
tory, over and above the cost of the 
Robots and accessories. 

Retailers prepare for box ban 

Citing wastefulness, the RIAA (Re¬ 
cording Industry Association of 
America), which represents most US 
record labels, has announced a perma¬ 
nent ban on the familiar CD package 
known as the Long Box. According to 
the monthly CD newsletter ICE, the 
ban, which takes effect April 1st of next 
year, will see the 6 x 12-inch cardboard 
sleeves replaced by a standard 5x5 1/2- 
inch size package. The decision leaves 
retailers scratching their heads over 
how' to convert their bins for the new, 
smaller jew’el-box-only package. Al¬ 
though it helped deter theft, and al¬ 
lowed space for attention grabbing 
graphics, the long box package never 
caught on outside the US. Also affected 
by the ban is America’s paperboard 
manufacturers who for decades prior to 
making cardbo8U'd CD packages pro¬ 
duced LP jackets. RIAA had been work¬ 
ing with the National Association of 
Recording Merchandisers (NARM) to 
find a suitable replacement. However, 
pressure from environmentalists, 
backed by an impressive list of record¬ 
ing artists, forced a decision before a 
suitable alternative could be agreed 
upon. 

East Coast DJ Show 
returns to Philly 

On Saturday, August 29, the doors 
will open for the second annual “East 
Coast DJ Forum”. The three day e^'ent 
will once again be held at the Valley 
Forge Convention Center in King of 


Prussia, PA. Through surveys taken af¬ 
ter last year’s show, it w'as concluded that 
a move to a Saturday through Monday 
show format would allow more DJs to 
attend for one, two or all three days de¬ 
pending on their bookings. Late August 
was selected as it is a time when travel is 
easier and DJs have fewer bookings or 
have available coverage. 

The Forum will once again be a “sell¬ 
ing” show to avail everyone the chance to 
purchase DJ hardware, software and ac¬ 
cessories at special show prices. Semi¬ 
nars, panels and discussions will again 
play an integral part in the event. Begin- 


ningthisyear, The American Disc Jockey 
Association is assuming sponsorship for 
the Forum and is seeking input fix)m all 
parties to make sure that topics covered 
are of concern to all DJs. 

Thus far, indications are that the 
exhibits at this year’s Forum will be 
larger and more varied than last year’s. 
Among new’ exhibitors will be THE 
WORLD ROBOTIC BOXING ASSOCIA¬ 
TION (see MB # 7 “Performing”), Keith 
Namanny, the inventor and co-founder 
of the association says it’s like Rock 'em 
Sock ‘em Robots, except that they are 
four feet tall. It’s not only fun to do, but 
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fun to watch as well. 

The Convention Center is located 30 
minutes from Philadelphia, just off Exit 
24 of the PA Turnpike. For more infor¬ 
mation see page 59 or call 1-800-355- 
6060 or 215-675-9567. 

Summer NAMM set for A.C. 

Dealers from around the country are 
expected to attend NAMM’s Summer 
Session in Atlantic City, NJ. The Session 
officially opens at 8 AM on Saturday, 
June 20 w-ith a keynote address by noted 
futurist and business forecaster, Dr. Mar¬ 
vin Cetron. Exhibits will be open from 
noon until 8 PM on both Saturday and 
Sunday, For more information on 
NAMM’s Summer Session, call 1-800- 
767-6266. 


Items for Mobile Beat News or Fax Poll questions should be sent to Mobile Beat News, 
C/O Mobile Beat, P.O. Box 43, East Rochester, NY 14445, or Faxed to (716) 385-3637 


CONGRATUT-ATTONS: 

To BERNIE HOWARD FRYMAN on his appointmein to the position of Director 
of Professional Products for MTX/Soundcraftsmen. Fryman's new duties will include 
the development and marketing of a new lirte of Professional DJ products. Fryman 
was formerly Central Region Sales Manager for Numark. 

To JIM COWSER on his appointment to the position of Regional Sales Manager 
for Roland. Cow'ser was formerly Western Region Sales Manager for Numark. 

To AL FISHER upon opening “Hi Tech DJ Supply" in Modesto, CA. 

To Mobile Beat subscriber SHIRLEY McAFEE for her recent appearance on the 
Sally Jesse Raphael show. The program centered on the life and death of Marilyn 
Monroe, Shirley, who impersonates the late screen star as part of her DJ show, was 
among four Marilyn impersonators invited to take part. 

To GREG POWERS on the opening of “Greg Powers Entertaininent", his new DJ/ 
Karaoke store on US Rt. 1 in Saco, ME. 

To JOE R AGON A on the opening of the new offices of Spinning Sound, 260 
Spinnaker Way, Unit #6. Concord, Ontario. 

To FARRALANE LIGHTING & AUDIO on their move to their larger and 
enhanced facility at 300 Farmingdale Road, Route 109, Farmingdale. NY and 

To TRACOMAN on the move to their new facility at 3015 Greene St. Hollyv^ood. 



Suggested 
Price 
$ 995.00 
(Dealer prices 
may vary) 



It’s the newest, hottest lighting effect around! 



8000 Madison Pike, Madison, AL 35758 
Tel. (205) 461 -8000 Fax (205) 461 -7708 















































Send press releases, photos 

AND INFORMATION ON YOUR 
NEW PRODUCTS, SERVICES AND 

technologies to: What’s 
New, c/o Mobile Beat 
Magazine, P. O . Box 43, 
East Rochester, NY 14445. 
(FAX-716-385-3637). 
Photographs should be sent 

BY FIRST class MAIL OR 
OVERNIGHT COURIER SERVICE 

ONLY. Unless requested, 

MATERIALS WILL NOT BE RETURNED. 


Dichroic 
Demon 

Through the use of precise 
optics and dichroic colors, The Pul- 
sator creates an extremely bright, 
vivid effect from a compact and 
lightweight fixture. The effect is 
sound activated moving beams of light that change colors and move side to side to 
the beat of the music via the internal microphone. The on-board sound circuitry 
features AGC (automatic gain control) which allows accurate beam movement at low 
and high volume levels. Weight: 20 Lbs. Suggested retail: $839. American DJ Supply, 
Inc. Los Angeles, CA. 


LaserGraphics? 



Finally there is a system that lets you sing-along with either 
LaserOisc or CD Graphics, watch a movie or play CDs. The Denonet 
LA-2150K is the world’s first integrated LD/CDG karaoke player. 
Other features include 425-line resolution, 20-bit digital filter, 9-step 
key controller, DSP mic echo and wireless remote control. Suggested 
retail: SI ,199. Zenasia International Corporation, 1210 East 223rd St, 
Carson, CA 90745 1-800-DENONET 


Flip-Top CD Locker 



The CDS Compact Disc Storage System is designed to 
protect CDs yet make them easier than ever to retrieve. To 
access any one of forty CDs simply line up the sliding indicator 
with the desired title and open the top. The CD you selected 
is automatically lifted out of the storage bin and presented to 
you. The CD3 is made of tough space-age plastics and locks 
tight when lifted by the handle. A soft nylon case allows three 
CD3s to be carried together for a total of 120 CDs. CD3 Inc. 
211 Buck Bend, Georgetown TX 78628 512-259-5641. 
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A Gaggle of Supercardioids 

Crown's new LM-301 and LM-300L gooseneck condenser microphones are designed 
for a variety of applications. The LM-301 has a 5/'8" collar that can be screwed onto a mic 
stand or mixer mount. The cable can be run inside or outside the mounting collar and 
plugged directly to an XLR connector or XLR to 1/4" adapter. The LM-300L plugs directly 
to an XLR connector, three-pin panel jack or standard three-pin connector. With supercar- 
dioid pickup patterns, the mics reject more background noise, room reverb and feedback 
than typical cardioids. According to Crown, the mics have a smooth, wide-range frequency 
response for natural reproduction of singing or speaking voices. Crown International, Inc., 
1718 Mishawaka Road, Elkhart, IN 46517. 


T 



GAME is a new, cost effective, fluid-filled speaker line from Equity Sound Investments. 
These 8-ohm systems boast good power handling utilizing cast basket woofers with a precise 
amount of magnetic fluid in the voice coil gap. ESI says the fluid adds to the value and 
durability of the line and allows for greater power handling (200 to 250 watts, music program) 
and greater sensitivities. The 2-way units are available in standard and monitor cabinets, in 
8", 10" and 12" versions. The GANE loudspeakers are available in both white and black 
lacquer finishes as well as black carpeted. Standard features include T-nut stand points, 1/ 
4-inch phone plug and a single, well-positioned handle. Equity Sound Investment, P.O. Box 
752, Sturtevant. Wl 53177 414-886-4122. 


Punched-Out on the Dance Floor 



Created especially for nightclub/DJ use, the PUNCH-10^^' Bass Enhance¬ 
ment System from Furman Sound is a subharmonic processor for augmenting the 
bass content of recorded music. No mere equalizer, fhe PUNCH-10 actually 
synthesizes bass where none existed before by generating a bass component one 
octave below the existing fundamental. The result is bass that can be felt as welt 
as heard, maximizing the sense of realism and increasing audience involvement. 
To minimize the possibility of speaker damage due to extreme excursions, a hard 
limiter acting on the processed signal is included. Furman Sound Inc., 30 Rich 
Street, Greenbrae, CA 94090 415-927-1225. 



Cornin’ 
through Loud 
and Clear 

Beyerdynamics new DT190 head¬ 
set combines studio quality earphones 
with an upgraded dynamic microphone. 
The DT's 190 earphone and microphone 
provide high sensitivity with excellent 
rejection of off-axis sound such as is 
encountered in typical crowd situations. 
The DT 190 can be set up for mono, 
stereo or split feed allowing DJs to cus¬ 
tomize earphone cueing to their liking, 
beyerdynamic, 56Central Avenue, Farm- 
ingdale, NY 11735. 516-293-3200. 



COMING AUGUST 1st - 

MOBILE BEAT’S 2nd ANNUAL DJ/PRO SOUND EQUIPMENT DIRECTORY 
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Self-Driven 

Citing the growing trend toward portable sound, Audix Corporation has 
introduced a new line of powered monitors. The Power House series includes 
four 2*way stereo models from 18 watts to 25 watts. The heart of the system 
is a built-in power amplifier that features a high gain, low voltage hybrid design 
to achieve excellent clarity and extremely low noise throughout the audio 
bandwidth. DJ applications would include use as remote speaker to get sound 
into side rooms, or as a booth monitor. Audix Corporation, 19439 SW 90th 
Court, Tualatin, OR 97062. 510-463-1112. 





Deal on 
Gems 

Gem Sound has introduced a new 
packaged Mobile DJ system with a sug¬ 
gested retail price $995.95. designed for 
novice and professional DJs, the PDJSI 
features Gem Sound's popular 1003C 
three-way speakers, SA3090 stereo mixer 
with six built-in sound effects, 500 watt 
GA555 power amplifier, carpeted equip¬ 
ment rack and DJ console (turntables not 
included). Gem Sound, 600 E. 156th Street, 
Bronx, NY 10455. 212-292-5972. 


Rack-A-Bility 


For DJs who use non-rack mounted CD or cassette players, Grundorf Corporation 
introduces the SS-6, dual player mobile music case. The case features foam-lined slots that will 
accomodate most CD or cassette players, a top load rack for a mixer with six rack spaces below 
for amps or processing and a three row CD or cassette case. Grundorf, 721 Ninth Avenue, 
Council Bluffs, 10 51501. 712-322-3900. 


All new BAG END 


speakers feature cross¬ 
overs that are virtually in¬ 
destructible. Theentireunit 
is potted in solid epoxy 
resin 1/2“ thick making 
them impervious to outside 
elements. Bag End Loud¬ 
speakers, Barrington, IL. 


Dichroic Demon II 


Takes a 
Licking 


American DJ’s Gyro produces a circle of eight beams of light which rotate 360 
degrees, expand, contract, and change color to the beat of the music via the internal 
microphone. The unit features high quality optics and four internal vivid dichroic colors 
that also change to the beat. Weight: 30lbs. Suggested retail; SI .050. American DJ 
Supply, Inc. Los Angeles, CA 
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Colorado Light N’ Sound's new ACL Mobile Lightshow is a 
real performer. With twenty-four ACL wired Par 36s mounted 
twelve to a side, it can handle almost any venue. The ACL lights 
are factory colored red, yellow and green and can be aimed in 
any direction. Set-up takes just minutes. Simply open the case 
and mount on stands. The lights are built right into each side of 
the case. For effects, (chase to music, etc.) use with ETA’s MAO 
1002, The company has also introduced a modifcation kit for 
the MAD 1002 which adds dimmer capabilities. Colorado Light 
N’ Sound, 7301 N. Broadway, Denver, CO 303-429-0418. 



8" Glass 
mirror ball, 
motor, and 
pin spot 
with lamp. 

$ 39.90 


A New Twist for KLS. 

Dave Miller, National Marketing Director for KLS has 
introduced the new LITEK Twist. This miniature version of a 
moonlight comes with sound activated colored beams stan¬ 
dard. The twist Is a high quality, fan cooled fixture complete with 
grounded plug and 300 watt DRA lamp. KLS has also intro¬ 
duced the LITEK London Fogger. This miniature fogger has a 
switched remote and external tank for fog fluid, The unit uses 
London Fog, an FDA approved water based solution which will 
work in virtually every logger manufactured today, KLS Elec¬ 
tronics, 27501 Schoolcraft Rd. Livonia, Ml 48150. 


Pin spot 
with lamp 
and color 
wheel. 

$ 34.99 

Pin spot 
with lamp. 

$ 17.50 



The Following 


BACK ISSUES 


OK Mobile Beat are avaiiablk on a 
First Come / First Ser\t: basis 

#/ - Premier Issue 



High power 
strobe. 

(fuse proleded 
lamp) 

$ 89.90 


#2 - CD Players Compared 

#3 - DJ Equipment Directory 1 

#4 • CoPYRioi/TS / Lighting ! Mini Disc 

#5 - Mobile Top 200 / Bridal Fairs 

#6 - DJ Underground I High EaND Mixers / LDI 

#7 - Denon / Stanton CDPs 

#3 - Karaoke 

Each issue al.so contains: 

Music Chahts 

Managing, Marketing & Performing tips 
MDJ Profiles and much more! 

To order: Send check or money order for $4* per issue 
along with your name, mailing address and the number 
of the issues you wish to receive to: 

BACK ISSUES. MOBILE BEAT MAGAZINE 
P.O. BOX 43. EAST ROCHESTER, NY 14445 
‘Canadian Order add $2 postage per order 


Glass 

mirror balls: 

8" $ 16.99 

12" $29.60 

16" $59.91 

20" $ 93.99 

Motor 

$9.95 


Xtudif) Inc. 

nC<H[IN(j tuuimi M fORStAC.f ANDSIUDIO 

(800) 878-WEST 

(918) 622-8744 
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RN’M IV: More Favorites 
plus a Real Rush! 

Rock N’ Mania has just released 
their fourth in a never ending series of 
CDs for DJs. Topping the latest digi¬ 
tally mastered collection is a sped up 
version of the Chicken Dance and a 
variety of ethnic and specialty tunes. 
Perfect for male or female retirement 
parties are the half-minute versions of 
“For He's (She’s) a Jolly Good Fellow". 
There are also new versions of ‘The 
Star Spangled Banner” and “0 Canada” 
along with anthems of Israel, Ireland 
and France. 

Rut the unexpected surprise is a 
minute and a half cut entitled The 
Rush Limbaugh Moment”. Anyone who 
has listened to Rush Limbaugh (now 
heard daily on nearly 500 radio sta¬ 
tions) mil instantly know what this is 
all about. Tom Salem, who produces 
the Rock N’ Mania series and listens to 
the Limbaugh show on WHDH in Bos¬ 
ton explains, “I am just an unbelievable 
Rush Limbaugh fan. I just love to listen 
to this guy, the way he laughs and 
chuckles and some of the expressions 
he comes out with. I had a strong feel¬ 
ing that this would be something that a 
lot of people would appreciate”. The cut 
features a remake of the Limbaugh 
Theme (“My City Was (jone” by the 
Pretenders from Learn To Crawl) be¬ 
hind recognizable Limbaugh-isms such 
as the Ta-dat,ta-dat,ta-dat,ta-dat,ta- 
dat,ta-dat” update lead in and Rush’s 
impersonation of Porky Pig’s infamous 
“Dibbity, Dibbity, Dibbity, Dibbity, 
That’s All Folks”. An excellent cut to 
end the evening! 


Reheating the Fires of Disco 

SalSoul records is celebrating its 
twentieth anniversary by re-releasing 
nearly all of its back catalog of mega-hits 
from the ‘70s and ‘80s. In mid-April, the 
company shipped The Original SalSoul 
Classics, loaded with such monsters as 
“Magic Bird Of Fire” by Vince Montana’s 
SalSoul Orchestra, “Doctor Love” by First 
Choice and “I Got My Mind Made Up” 
from Instant Funk. Now, that 20-track 
collection of SalSoul Hits is set to be 
followed by the Anthology Series, com¬ 
piled sets of the best LP and 12" mixes 



from SalSoul artists. The collections will 
include artists from Classics plus Sky}', 
Double Exposure/Love Committee, Inner 
Life and others. DJ holiday favorites Sal¬ 
Soul Orchestra Christmas Jollies I & If 
are in the mix as well. 

Speaking of disco, Rhino has released 
five volumes entitled The Disco Years”. 
Prime cuts include Van McCoy’s The 
Hustle”, “Rock The Boat” from the Hues 
Corporation, Donna Summer’s “I Feel 
Love” along with original versions of “Cel¬ 
ebration”, “YMCA”, That’s The Way I 
Like It” and many others. Definitely one 


of the most complete disco collections to 
date. 

The Second Time Around 

Sparked by the movie Wayne’s 
World and the supporting video on MTV, 
Queen’s “Bohemian Rhapsody” has 
made its way back to the top of the 
charts. The flic has also renewed inter¬ 
est in the Sweet classic “Ballroom Blitz”. 
Unfortunately, the version on the 
soundtrack is not the Sweet version. 
The original version of “Ballroom Blitz” 
is available on the CD Desolation Bou¬ 
levard (CAP 48452), but as far as it 
being part of any compilation, we know 
of none to date. 

Boxes bulge with classics from King 
and Parrot Head Party Tunes 

Every single track ever recorded 
and released by Elvis Presley on Sun 
Records and RCA Records prior to 1959 
will be released this summer as a box 
set. According to ICE - the Monthly CD 
Newsletter, the set titled The King Of 
Rock & Roll is of excellent fidelity. The 
5 CD set includes such classics as 
“Heartbreak Hotel”, “Don’t Be Cruel”, 
“Hound Dog”, “Love Me Tender”, “Jail- 
house Rock” and “Blue Suede Shoes”, to 
name a few\ 

The Coconut Telegraph reports that 
Jimmy Buffett’s new label MARGARI- 
TAVILLE RECORDS, is releasing a 
4CD set entitled Boats, Beaches, Bars 
and Ballads. The set includes seventy- 
two “Parrot-head” hits and near hits 
such as, “Changes In Latitude”, “Mar¬ 
garita ville”, “Come Monday”, “Why 
Don’t We Get Drunk .. ”, “Fins”, “Vol¬ 
cano” and “Livingston Saturday Night” 
along with a driving cover of Van 
Morrison’s “Brown-eyed Girl”. Although 
Buffett’s music has escaped consistent 
universal acclaim, he has far out lasted 
many fellow artists who surfaced dur¬ 
ing the early seventies. His laid-back, 
unpretentious style continues to draw 
capacity crowds and this summer will 
be no exception as he and the Coral 
Reefer Band head out to promote Boats, 
Beaches, Bars and Ballads. This should 
be an excellent set to have on hand for 
summer parties, Hawaiian bashes and 
hurricane season. 


22 


Mobile Beat 









Coming Soon 

Additional releases of note according to ICE include 
Lionel Ritchie’s long overdue best-of collection, Back To 
Front; Robert Palmer’s second hits collection, Addictiona U; 
Club Epic II, a Columbia/Legacy compilation of dance clas¬ 
sics from the ‘70s and ‘80s; and MT\^s Party To Go featuring 
artists such as P.M. Dawn and Naughty By Nature. 

Two other greatest hits collections are set for summer 
release in support of Neil Diamond’s cuiTcnt concert tour (his 
first in almost a decade). Greatest Hits 1966-1992 should be 
in stores by the time you read this. The 38-track, 2CD set 
Glory Road 1968-1972 is scheduled to ship in mid-June. 

Also scheduled for June release are: Sure Feels Good: The 
Best of James Brown; Hold Your Fire, The second LP from 
Firehouse; Good Stuff fi’om the B-52s sans Cindy Wilson; 
Here It Is from the Cover Girls; and B And It h from Stevie 
B. 

Due In July is Just Say Yesterday, a sampler of classic 
punk and new wave from Sire. Peter Gabriel’s first release in 
six years is expected in September. Joan Jett’s first four LPs 
are coming soon on CD. C&C Mmsic Factory, Linda Ronstadt 
and The Beach Boys have signed for starring roles on the next 
album by The Simpsons. Set for fall release, The Yellow 
Album, will feature Ronstadt in a duet with Homer Simpson, 
backed by an all-star band that includes Joe Walsh, Leland 
SkJar, Russ Kunkle and Floyd Cramer. 

Canadian DJs should find the latest Polytel CD compila¬ 
tions a good addition to their libraries. The first is entitled 
Hot Country Nights and features such recent country hits as 
Tanya Tucker’s, “Down to My Last Teardrop”, “I Got You” 
from Shenandoah, “Blue Memories” hy Patty Ijoveless and 
“Asking Us To Dance” by Kathy Mattea. The second release 
is Love At The Movies with such all time favorites as “You Lost 
That Lovin Feelin’” and “Unchained Melody”, by the Righ¬ 
teous Brothers, Dean Martin’s “That’s Amore”, “WTien A Man 
Loves a Woman” by Percy Sledge and twelve other classic love 
songs from the cinema. 

Finally, The debut release from Elephant Records is a 
12" entitled “GUAJIRA”, and was mailed to record pools 
during April and May. “GUAJIRA” stresses the Latin roots 
of music and is based (musically) on the late 1960’s Cuban 
revolutionary song “Guantanamera”. It was released in 
Spain earlier this year and has potential to gain significant 
attention during the Barcelona Olympic games. To track 
down a copy, contact Elephant Records, 999 Doheny Dr., Ph 
8, Los Angeles, CA 9(X)69. 

A World of Remixes 

Remix Service International provides information on DJ 
Remix Service records and CDs world\side. Listings include 
addresses, phone and fax numbers and available remixes 
with BPM and key codes. The guide is over eighty pages long 
and packed with everything you ever wanted to know about 
remix services from all over the w'orld. Cost is $ 10 fi om Remix 
Ser\ice International, 1121 Wales Dr. #203, Killeen, TX 
76542 (817) 554-8036. 




Mobiles breaking 
new music for 
Mother/Son dance 


"Daddy’s Little Girl” has been the wedding standard for Father/ 
Daughter dances since long before DJs became accepted wed¬ 
ding entertainment. Oddly, “Daddy’s Little Girl" has never had a 
counterpart befitting the Mother/Son dance. Now, a new release 
specifically for the groom and his mom is getting increased play by 
mobiles in New England and along the East Coast. It’s entitled "A 
Song For My Son", written and sung by Mikki Viereck, of Spring- 
field, MA. Mikki has been singing at weddings professionally for 
nearly twenty years and explains. ‘This was inspired by my own 
sons, who, i hope, will be getting married someday but it's for ail 
mothers and all sons". 

To determine how MDJs fell about the sentimental ballad, four 
hundred Mobile Beat subscribers {selected at random) were sent 
advance copies of the song and asked for their comments. Early 
response has been mostly positive. 

Although doing the song has been a labor of love, Mikki 
doesn’t deny her desire to see “A Song For My Son” become as 
accepted and traditional as “Daddy’s Little Girl". With the peak of 
the wedding season upon us, this could be the first time the Mobile 
DJ industry has drawn mass attention to a particular song. 

“A Song For My Son" presently comes on cassingle, with a CD 
version due is six months. It is available to Mobile Beat readers for 
five dollars including tax and shipping. To receive a copy, send 
check or money order to New Traditions, P.O. Box 827. East 
Longmeadow, MA 01028. 
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MBTopTraxx 


CoN'I'EMPOltARY( RoCK 

1. BOHEMIAN Rl lAPSODY - Queen / Holly w«kk1 

2. IN THE CLOSET - Michael Jackson / Epic 

,1. LET S GErr ROCKED - IX*I l.cppard / Mercury 

4. AIN T 2 PROUD 2 BEG ■ TLC / Arista 

5. HAZARD - Richard Marx / Capitol 

6. UNDER THE BRIDGE - Red I lot Chili Peppers / Warner Bros 

7. WILL YOU MARRY ME - Paula Abdul / Captive 

8. ONE - U2 / Island 

9. LIVE & LEARN - Joe Public / Columbia 

10. MY LOVIN' (YOU’RE NEVER GONNA GET IT) - 

En Vogue / ATCO 

11. JUMP - Kris Kross 1 Kullbouse 

12. EVERYTHING ABOUT YOU - Ugly Kid Jt>e 1 Slardog 

13. THOUGH I’D I7IED AND GONE TO HEAVEN - 

Bryan Adams / .A&M 

14. I’M THE ONE YOU NEED - Jody Watley / MCA 

15. NOTHING ELSE MATTER.S - Metallica / Elektra 

16. YOUR SONG - Rod Stewait / Polydor 

17. SMELLS LIKE NIRVANA- 

"Weird Al” Yancovic / .Scotii Bros 

18. NOT THE ONLY ONE - Bonnie Raiti / Capitol 

19. EVERYTHING CHANGES - Kathy Troccoli / Reunion 

20. IF YOU ASKED ME - Celine Dion / Epic 
VIVA LAS VEGAS - ZZ TOP / Wiirner Bros 

I WILL REMEMBER YOU - Amy Grant ( A&M 
^ LOVE YOU ALL MY LIFETIME- 
Chaka Kalin / Warner Bros 
^ MONEY DON’T MATTER TONIGHT - 
Prince & The NPG / Paisley Park 
SII.KNT PRAYER - Shanice / Motown 

Country 

1. SOME KIND OF TROUBLE - Tanya Tucker / Liberty 

2. TODAY'S LONELY FOOL - Tracy Lawrence f Atlantic 

3. THERE AIN’T NOTHIN' WRONG WITH THE RADIO - 

Aaron Tippin / RCA 

4. NEON M(X)N - Brrxiks & Dunn / Arista 

5. PAS r I HE POINI OF RESCUE - Hal Ketchuiii / Curb 

6. PAPA LOVED MAMA - Ganh Brooks / Liberty 

7. THE NIGHT THE LIGHTS WENT OUT IN GEORGIA ■ 

Reba McEntirc / MCA 

8. MIDNIGHI IN MON TGOMERY - Alan Jackson / Arista 

9. THE WOMAN BEFORE ME - Trisha Yearwood / MCA 

10. ALL IS FAIR IN LOVE AND WAR - Ronnie Milsap / RCA 





MB Top Traxx is based on playlist and request reports from Mobile 
Beat readers. Other considerations include radio airplay and sales 
performance according to Billboard and other publications. To report 
the top songs in your area, send or fax a list of YOUR TOP TEN 
MOST REQUESTED SONGS to Mobile Beat anytime between 6/8 
- 6/10. Fax Number; (716) 385-3637. 


It’s On 

by Mike Paz 

There's been a lot of new releases over the last few months 
so let’s get caught up. 

Notable “Best Of collections include Tears Roll Down” (the 
best of Tears for Fears) on Polygram, a new Al Martino “Collectors 
Series" on Capitol which features remastering on all cuts, includ¬ 
ing the wedding classic “Daddy's Little Girl'', a promo-only 4-cut 
sampler for Chaka Khan which features her singles "I'm Every 
Woman”, “I Feel For You", Through The Fire" and her duet with 
Ray Charles on Quincy Jones’, “I’ll Be Good To You". Try to get 
a hold of this one if you’re a Chaka freak. 

The folks at Rhino continue to make news. First, they have 
changed their distribution from Cema Capitol to Wea Atlantic. This 
will allow them access to all the old Atlantic catalog (a mega-huge 
library, indeed!) while still maintaining their current titles. Already 
some of the Atlantic “remasters" series have added the familiar 
Rhino oval to the packaging. In addition, they have been busy with 
some new releases. Significant titles for mobiles include the new 
“Billboard Top Dance Hits" series for the years 1976-1980. Most 
are 45 rpm versions, but there are a few 12" mixes thrown in for 
good measure. If you grew up in the disco era, or just want to have 
the collection in your library, they are worth it. 

Rumors are still flying about the possibility of the Beatles 
“Red” (1962-1966) and “Blue" (1967-1970) albums being re¬ 
leased on CD. Supposedly, negotiations are continuing in order 
to overcome the remaining obstacles. These two collections were 
absolute necessities in any DJ collection during the vinyl days and 
most of us are counting the days until they actually hit the streets. 
Keep your fingers crossed!!! 

Finally, there is a new policy being adopted by some of the 
major record companies concerning CDS singles. Wea has taken 
the first step in creating two distinct CD5 singles. A two-cut CDS 
list priced at $3.98 as well as a multiple cut (different mixes or 
“maxi-CDS single”, similar to the ones already out there) list priced 
at $7.98 are being offered. The first two titles include a Genesis 
CDS with the hits “No Son of Mine" and “We Can’t Dance" and the 
new Cure release, “High”. While some may complain that this is 
just a marketing scheme to make more money off of the same 
release, just think about it for a minute. This is not more than a 
digital equivalent to the vinyl 45 and 12" single. Now Mobile Jocks 
who only need the “radio" version of a song will be able to buy just 
what they need while the more club oriented CD spinners will get 
their extra remixes. Here’s hoping it works out and all the major 
recording companies get involved. 

That’s it for now. If you’re still looking for that hard-to-find title 
on CD, drop me a line here at Mobile Beat. I tryto answer everyone 
who writes in this column but I may not be able to get back to you 
as quickly as you’d like (like yesterday!}. Have patience and if I can 
help, I will! 
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AMUST 

For every record and compact disc store 
and every disc jockey in the world! 



Disc Jockey Traditionals Volumes 1,2 & 3 


flMCO’1 

1 Cwnetth« .. . 

^ 'm Wedding Uircii". 

3 'Hie Bridt Cuts die Cake** 

4. “Hmh Niflilih” . 

5. 'Tgrvitila'* 

G. “SwMt Georgis Bro«n^ . 

7 “MiiicanHatDinct**.... ....... 

8. 

9. Xat Me Cal Vmj Swaattwarr. 

10. ^‘SufiriH Sunsar. 

11. “ChIclienDinca" ...__ _ 

\Z ^'SMthlaltHyKomsTown^fiM 
13 "Never On Sunday" lift cm 


RHCO*2 

145 1 “HullyGullyBUjy" 

1:06 Z 'The Charteiton" 

202 3. "Love Me With Ai Your Hearf^ 

303 4 "Happy Birthday". 

210 5 "lliseriu". 

213 6 "Bunny Mop" 

234 7 "La Poioma Blanca". 

300 a "The Annlvefury Wal&' 

219 9 "Daddy's Uttle drl" 

3:13 10 “Hohey Pokey" 

203 1L "UvtliBlue" 

303 12 "AuWUngSyne" 

255 13. "Paac ale's 

14 "Drum Rod With Crash" 

15 "Drum Roll - Ho Crash" 


306 
236 
3.45 
145 
345 
148 
320 
243 
233 
2:5$ 
30$ 
225 
5:30 
Ssec 
5 sec. 


RMCD-3 

1 "The Wedding Song" 

2 "Irish Medley" 

3 "Polka Medley’ 

4 "Armed Fortes Medley" 

5 "The Stripper" 

6 "WlNamTaA Overture" 

7 "Charge Themt" 

8 "Notre Dame Rght Song" 

9 "Umbo Rock" 

10 "I-mat Dance Medley^' 

11 TKimpel Fanfare" 

12 "Star Spangled Banner" 

13 T812 Overture" 

14 "Crowd Enhirwing Theme* 


$14.99 each plus & $2.00 shipping and handling. (Money Orders, Visa 

or Master Card only) D.J. Specialist Distribution 
P.O. Box 193, Framingham, MA 01701 Phone (508) 875*2431 or FAX (508) 875*59^3 
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Dance / Top 25 ^ 

' j 


I. JUMP Kris Krtiss 

Rl l FHni ^SI-, - 11)2 BPM 
2 Nl'Nl^ J.kifll [ownscll 
MURCURY - 122 BPM 
J St UI/()PHkt:NJA - guadnj[)himia 
RUA 124 BPM 

4. I' M IH1: ON t Y O U N H hi) - Jody Walk-y 
MUA - 120 BPM 

5. ool ro ciirr away - tJirsiioro 
hPIC- 120 BPM 

f). KINJ-.R - Seal 
SIRh- 118 BPM 

7. MAKF IT HAPPKN - Mariah Carey 
COLUMBIA 109 BPM 

8. BABY GOT BACK - Sir Mix-A-Lot 
DEFAMF.RICAN - 129 BPM 

9. MY I.OVIN'■ Fiti Vogue 
hAS FAVbS F- 98 BPM 

10. WORKOU T . Frankie Knuckles 
VIRGIN - 121 BPM 

II. INDBPhNDENT WOMAN - Adeva 
CAPITOL - 120 BPM 

12. LOVE YOL' Al.L MY LIFETIME - Chaka Kahn 
W ARNER BROS. - 121 BPM 
FT NOW THAT YOLI RE GONE Corina 
CUTTING 120 BPM 

14. SURVIVAL - Machine Orchesiia 
GREAT JONHS - UK BPM 

15. Lirr EVERY VOICE - Mass Order 
COLUMBIA - 119 BPM 

16. REJOICING-Ultra Naic 

W ARNER BROS. - 122 BPM 

17. LIVE AND LEARN - Joe Public 
COLL MBIA - 107 BPM 

18. TWILIGHT ZONE - 2 Unlimited 
RADIKAL- 126 BPM 

19. CLOSER - Mr. Fingers 
MCA - 120 BPM 

211. FA K E .M E B ACK TO LO V E AG A1N - Kathy S ledge 
EPIC - 12.1BP.V1 

21. TAKE M Y ADVICE - Kvm Sims 

w 

ATCO- 118 BPM 

22. DESIRE - T42 


COLUMBIA - 122 BPM 


25. SIlAKE IT UP - Brother .Vlakc.s 2 
CARDIAC 121 BPM 


24. I-VERYTHING CHANTiES - Kathv Troccoli 
MCA - 117 BPM 

25. IN THE CLOSET Michael Jackson 



EPIC/SONY - Various BPM 

"■Mil II ■ I ■ - MT 



TOP 25 courtesy of 
Slreelsound 

North Atnerca's 
international dance 
music auttionty. 
(416) 369-0070 



REMIX REPORT 

by VJ Joe' Ragona 

highlighting the best from independent remix semces 

It's time for another report on the hottest remixes available 
today. I have introduced so many new remix services over my seven 
years in business, but never has there been such a wide variety of 
music formats like there is today, So read on fellow Mobile Beaters 

ROADKILL 

Let me say this as an introduction . . . GET THE WHOLE 
FREAKIN’ ISSUE, ITS FANTASTIC! Roadkill’s premier issue be¬ 
gins with a new hip house remix of the Shamen’s '‘Make It Mine”. 
They have cleaned up the irregular phrasing in the original and have 
added the much needed breaks for an easy mixing tool. The bottom 
end is a copy of the famous Todd Terry drum loop and there is even 
an appearance from the beats of “Looking From A Hilltop" if you 
remember that one. 

“Schizophrenia" from Quadrophonia has also been cleaned up 
to feature the much needed breaks (however they did fool me near 
the end with the fake ending so beware) and Afrika Bambatta 
samples. They also omitted that stupid piano breakdown in the 
original. Great mix! 

2 Unlimited is back with another smash that I’m sure all of you 
know by now. Twilight Zone" is remixed in two parts here; the 
instrumental version and the rap version utilized after the first break. 
Sampling was also used from "Get Ready For This” by Sylvester to 
add charisma. Roadkill did a great job in giving us the breaks needed 
in this mix but also took something in return. They have omitted the 
female vocal singing the chorus “...this is the twilight zone...” which 
is a bad trade off in my opinion. But overall the mix is very 
programmable. 

Die hard techno fans will love this issue. Euphoria, by Euphoria 
is a great instrumental jam that is reminiscent of‘This Spice Will Flow" 
along with Cusp’s ‘The Domino Effect" - keeping the Technostru- 
mental happenin'. 

DISC DRIVE. 

Howard at Disc Drive warned me about issue two and let me tell 
you he was right about most of it! Th is issue begi ns with a nice version 
of “Take My Advice" by Kym Sims. While being the first remix service 
to do this one, I think they went overboard on the telephone sample 
overdubbed over the line “He called me up...", however, the mix 
stands out and dares to be different with sampled bass beats and 
neat phasing tricks to make it different. Jody Watley has been 
remixed before and again this mix is different than anything you’ve 
ever heard. They overdub a piano through the simple yet catchy bed 
track and continue the groove out with a fake ending effect in the 
middle of the song when Jody goes “Stop"; so beware! It’ll freak your 
crowd out that’s for sure. Clean multi-edits are there, but not that 
noticeable if you don’t know the original too well. 

“Life Can Be So Groovy" by Danny B (a song I never heard 
before) sounds very pop-oriented-trying-to-be-house-oh-l-can't-get- 
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the-right-groove song. The hook “Lite can be so groovy" Is catchy 
and the breakdown beats have a future but forget the rest! 

Stacey Earl’s “Romeo & Juliet" (how many of you though! it 
was Paula Abdul when ya first heard it?) is structured well but you 
cannot really tell a difference from the onginal. Same goes for 
Kathy Trocolli's “Everything Changes". Although, this mix is a bit 
better in the edit department. 

Honorable mentions go to “Get Off and “Twilight Zone" (in 
which they add more of the chick’s “Twilight Zone" sample riff 
throughout. All around, Disc Drive does it's job in taking over 
where Prime Cuts left off. 

D.E.M. 

From the former Hit Mix boys, we now have D.E.M. which 
stands for Digital Edit Mastering. On their ‘premier’ issue (which 
is actually taking over from where they left off with Hit mix) the 
version of “Are You/Get Ready ForThis” by 2 Unlimited is THE mix 
to play. It’s structured great and has some neat editing tricks that 
actually change the pitch tempo of the keyboard riff. Multi-edits 
and backwards tape ideas make it interesting. 

That mix sells the issue alone. The other three mixes do well 
and there is a difference from the originals, but not as apparent as 
2 Unlimited’s version. “Insomniak I Come Back" from O.J.P.C. is 
another great instrumental-sample techno tune that will have you 
turning up the bass for sure! The bassline alone drives this one 
home! 

POWERHOUSE. 

Okay, so they ditched the CDs. That means that we'll have 
vinyl a lot quicker! Issue twelve, hot off the presses comes at us 
like Ultimix #41 did. SOLID. To be honest, it has a better choice 
of songs than the previous Powerhouse and the edits are ex¬ 
tremely creative, with some exceptions of course. 

Let me begin with their version of “Nu Nu" from Udell 
Townsell. You will either love it or hate it. It’s that different! A new 
baseline, hihats, and overall smooth-groove emits from this 
version. The overdub sample of the laugh can go though. They 
did omit the original bassline that you’ve come to know and love, 
but the piano added in is GREAT! If you want a different mix, this 
is it, 

“Make It Happen" from Mariah Carey is just about restruc¬ 
tured to say the least. It has a bit of different sample edits, but 
nothing exciting. The mix drags out too long for me and I can't see 
why they put this one on such a great NRG issue!? 

Following the trend that Ultimix has in their past two issues, 
Markus from PH creates his own midnight Techno mega mix. This 
mix is good, but not like the Ultimix Techno medley pt 1. However, 
it IS BETTER than Ultimix’s Techno medley pt 2! Markus does 
some interesting edits and keeps the momentum flowing. The mix 
is 80% instmmental just as a warning (which I guess Techno is 
anyhow). Good overall issue. 

CITY WIDE. 

Well fellow funkers, City Wide is just slammin' out their re- 
releases of the hard-to-find classics and this issue #3 proves that 
funk was hot!!! The Barkays' sort of well-known hit “Do It (Let Me 


See You Shake)" is typical Barkays material. If you aren't familiar 
with the song, you will not be disappointed - it reminds me of the 
Midnight Starr groove. Strong bassline that we all love and miss 
dearly. Of course, we can go nowhere in the early 80's without 
hearing from Zapp. And “Ooo Wa Ditty" was their second huge 
release. Strong vocoder voices slam out this classic with a solid 
bottom end LOUD funk clap bed track. 

“Get Otr from Foxy leans a bit more towards the disco feel but 
you’ll know it when you hear it! “Pumpin’ It Up"bythe P Funk All Stars 
is a funk mega mix in reality. With a bit of help from George Clinton 
(the master of tunk) and Funkadelic thisgioove kicks ass! Tunes like 
“Get Off Your Ass And Jam" and “Beat Don’t Fail Me Now" are 
included, party animals! 

Spinning Sound has just opened the 1-Stop DJ Warehouse 
where you can get your hands on all of the remixes plus More! If you 
are in the Toronto area, make sure you drop by. Beam me up 
Scottie...KEEP SPINNIN’ LOUD DJsl!!!! 


Joe Ragona is president of Spinning Sound Enterprises, a 
distributor of remixes to DJ members throughout North America. 
For information, call 416-398-8558. Remix services which have 
product for review should call or write Spinning Sound at 260 
Spinnaker Way. Unit tt6, Conrxird, Ontario L4K AP9. 
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A 

Little 

DJ 



Magic 

With a base of over 3,500, ABRACADABRA * The DJ Pro Shop exemplifies the 
power of dedicated, personalized customer service. Abracadabra President Robert 
Marsh, prides himself in having a sales staff with the kind of knowledge and 
experience it takes to build customer loyalty. Like all members of his staff, Robert 
is a mobile DJ. He started Abracadabra, with his older brother Brian, in 1989. Brian 
is now VP, primarily in charge of marketing, leaving the store operations to his 
brother. 

The Marshes have recently enhanced and renovated their showroom to create 
an atmosphere that invites DJs to stop in and check out the latest state-of-the-art DJ 
equipment. Abracadabra’s innovative Tele-Order system allows DJs from any¬ 
where in the country to call in for advice, to speak to a technician or to place an order. 
Some of the popular brands represented at Abracadabra include Ness, Optec, 
Show*Pro, Stanton-Vestax, Crown, Technics, Gem, and many others. Abraca¬ 
dabra, The DJ Pro Shop is located at 1153 Deer Park Avenue in North Babylon, NY. 



Abracadabra President Robert Marsh 
explains a crossover ne/wonk to Ralph 

Destio of Sound Creations 


Abracadabra 



The IKI Pro Sbo^ 


REMIXES REMIXES REMIXES REMIXES REMIXES 


FEATURING MONTHLY NEW REMIXES FROM: 

uiTw memuse, hoi mm, ^^eimm 

meoHii cmm. mcomn, mctocj , 

fuwffvHix, lecHNo m om, x-m st 




to provide our 


DJ REMIX CLUB 


FREE MEMBERSHIR 



Our new 1-STOP DJ Warehouse is NOW OPEN to the public - Ask For Details! j 

Let Us Cater your DJ Needs: DJ Accessories •'How To' Videos & Books •Monthly Newsletters • 
Free BPM Listings •Complete Back Issue Listings •Special Gold Discount Cards 


CALL OR WRITE US FOR OUR FREE INFORMATION PACKAGE: 
260 Spinnaker Way - Dn/f # 6, Concord, ON, L4K 4P9 


iTel: (416) 669-2306 

Fax: (416) 669-6921 

REMIXES REMIXE:S 

remixe:s remixes remixes 
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CLUB MUSIC 

I Hundreds of international releases reviewed each issue: Pop- 
I Dance • House • Rap # Hi-NRQ • Soul • Funk • R&B • 
I Reggae • Alternative • Rock • Woiidbeat • Freestyle • 
I Remix sen/ices... 


STUDIO TECH 

Introductions to new technology and techniques for DJs: MIDI, 
sound systems, home studios, sampling, electronic instru¬ 
ments, CD mixing and more ... 

Streetsound Magazine is available only through fine dance 
music retailers, DJ equipment dealers, selected newsstands, 
and by subscription: 

First Class Air Mail {12 issues): US & Canada: $42yyear* 
International: $75/year (US funds) 

Prices subject to change without notice, 'tn Canada add $2.94 GST 

STREETSOUND MAGAZINE 

174 Spadina Ave., Suite 506, Toronto, Ontario, M5T 2C2 
(416) 369-0070 - Fax (416) 369-1702 


Can't get a Doctor? Call a DJ 

Submitted by Tony Valentine. 

Valentine's DJs. White Plains NY 



It happened while peiforniini' a wedding n eeptiim at a 
famous hall in Westchester ('’oiinty. Thitigs were going very 
well. The tunes 1 was la\ing down were right on the nuniey. The 
guests were dancing and evervthiiig was on schedule. 

I had just finished a "lior dance set and was announcing 
the cake cutting when I noticed a rather ovenveight gent lenian, 
who had been dancing up a storm all evening, sitting at tlie Uihle 
to nvy right. He had his head down cm the Uihle and 1 figured lie 
probably had a little Ux) much to drink. As 1 continued the cake 
bit, a small crowd gathered 
around this man. WTien it was 
clear he wasn’t breathing, they 
threw him on the dance llooi* 
and screamed to me for help. 

1 immediately stopped the 
music and asked for the as.si.s- 
tance of a doctor. I imceived a 
blank stare from the entire 
audience. My next move wa.s 
simple, PANIC! I gt*ablied a 
waitress, told her to call 911, 

ran to the next room, seized that DJs microphone, and again 
asked for medical help. Again, no reply. 

My brief experience with C.P.R. proved to pay off. 1 cleared 
the guests away and began my version of “Pump up the Jam", 
called “PUMP UP THE MAN”. In alxml 30 seconds, 1 gut a faint 
heartbeat and he was breathing, 

After an ambulance took him to the hospital, the bride 
agreed that it would not lie proper to proceed with music. It 
turned out that this 34 year old gentleman was a borderline 
diabetic and suffered a mild heart attack. He pulled through 
and is doing just fine. 

The real reason that I wrote this letter was not to tell vou 
about this HORROR STORY, but to ask the fantastic staff at 
MOBILE BEAT, “Can a DJ l)e sued for playing mu.sic so hot it 
causes CARDIAC ARREST?” 

For an answer. Mobile Beat contacted Richard P. Dieguez, Attorney and 
Counsellor at Law (192 Garden Street, Ste 2, Roslyn, MY 11577-1012 / 516- 
621-6424.} who told US'. 

It all depends on the facts. Anybody can be sued (or almost 
anything. II someone gets it into their head that they are going to hold a DJ 
responsible, the DJ can be sued. Whether they would win is another story. 
Vifliat they would have to prove to the court is that there was a direct 
relationship between the DJ’$ music and the person being stricken. If a 
dancer has a pre-existing heart condition, and had been told by his doctors to 
avoid strenuous acfiwfy. it would be pretty hard to nail the DJ as the guest 
assumed the risk. Without knowing all the facts. I would say there is a slim 
likelihood that a DJ would be liable. If the DJ was very aggressive and 
singled this person out, embarrassing them to get up and dance, then it would 
be a doser question.' 


nr 


DJs: Send your HORROR STORIES To 
DJ Horror Stories, do Mobile Beat Magazine 
Box 43, East Rochester, NY 14445 
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LIGHTING MICS MISC. DJ MIXERS CD/CASSETTE AMPLIFERS SPEAKE 






CATALOG 


FOR 
BIG 
[SAVINGS 


• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 

Call now lor a 1ree copy of our 52-page professional catalog. You’ll 
find a huge selection of name brand sound & lighting products at 
discount prices. 


aAMS4 


V12.B 

2-Way Speaker 
Your Cost 


$225. 


B36A 
18* Bass 
Speaker 
Ust SaOO...CALL 


WS-A200 
Compact Full 
Range Speaker 



Electro-Voice 
S*152 Compact 
15" Two-Way 
^ Speaker 
^1 List S598...CALL 



Raw Frame 
Speakers 
Woofers, Homs, 
Tweeters, 

Drivers V 

CrDssove(5...$ave 




AB SYSTEMS 
AB-600A Amplifier 
540 Watts Power 

Your Cost $499. 



RAAASl 

Amplifiers 
4 Models In-Stock 
All at Discount Prices 


QSC 

MX-700 Amplifier 
600 Watls Power 
List S800...CALL 


QSC 

MX-1500 Amplifier 
1000 Watls Power 
List SI too... CALL 


Den on 2000F 

Dual CD Player 

• Instant Start 

* Speed Control 

• Easy Cueing 

* Pilcti Bending 


List$1260...CALL 


Technics 

Tir Vf imp Of MJLPxf 

PG-100 CD Player 

Your Cost $129. 



TASCAM. 

CD-301 Pro Rack- 
Mount CD Player 
List S549....CALI 


9S!!!5B5I pmx-i2 

Compact DJ Mixer 
List $199 $109. 

Genesis 

Pro CD & Turntable 
Cases 

From $280. 


gBrmnipMx-100 

DJ Mixer w/EQ 
ListS227 

YoufCost$139.®^ 


PMC-580 
Digital 8-Second 
Sampling OJ Mixer 
List S980....CALL 


PMC-650 
5 Stereo Inputs 
5 band Graphic EQ 
Ust $600....CALL 


*5* 


m 


s 




TbcJinics 
SL1200MK2 Turntable 

Your Cost $399. 





genvru 

DD-30 Direct Drive 

Turntable 

List $276,..CALL 


SM-5e Mic’s 
only $99 


SMIOLMic's 

$35.36 


Wireless Mic Systems 


Hand 

Held 


Lavalier 


Head ^ 

Set 

SAMSON 




Jewel 

Sound Activated 
Lighting Etiect 
LisI S199...CALL 


Lasers"" 

6 Models In-Stock 
From Only $219 


4>\ 

Roboscan 

Intelligent Lighting 
Systems 
In-Stock.Save 


Fog Machines 

EZ-1000. F-100, F300, 
Blizzard, & Fog Juices 


RoboColor 

Intelligent Effects 
Lighting 

List $365....CALL 


ORDER TOLL FREE 

1 - 800 - 945-9300 

OR CALL (714) 530-6760 • FAX {714} 530-8046 
CALL FOR OUR FREE 52-PAGE CATALOG 


PC-100 

8-Channel On/Off 
Controller _ 

Your Cost $44.95 



Beamer-600 

Sound Activated 
12-Beam5 Rotate 
List $549....CALL 


. Illli . - 
HI ^ Utltt tli 
i iili li 
11 lii %%%% 


Light Controllers 

28 Models In-Stock 
From $45 to over $3500 



PRO SOUND 
& STAGE 
UGHTING 


OUR 16th YEAR ! 




1 I 

J 


SOUNDCRAFTSMEN 
PM-860 Amplifier 
630 Waffs Power 
In Stock...$ave 


Electro-Voice 
7300A Amplifier 


800 Watts Power 
Call For Special 



TASCAM 

102 Cassette Deck 
2-Heads & Dolby 

Your Cost $239 


TASCAM 

112 Rack-Mount 
Cassette Deck 
List S679....CALL 






biomp:aj DJ-7500 
Pro Club DJ Mixer 
12 Stereo Inputs 
Ust $1459...CALL 

rasTnMtJii 

litaJ »#■ M .1 'V AaMriUt 

Cartridges $18 to $48 
Needles $9 to $22.50 
Slip Mats $5.95 


Pro 

Wireless 

Mic 

Systems 

$249 


Pro Club DJ Mixer 
9 Stereo Inputs 
Ust $1299.. .CALL 

A 

S sTii\*n)u 

# V : 

Cueing Headphones 
With or Without Mies 
From $39 95 


0, 




Spinners, Strobes 
Color Wheels, Pin 
Beams, Rope Ute 
Guaranteed Best Prices 




ALTMAN 

Follow-Spots 
w/Zoom Lens 
Your Cost 

$399. 



I HM1H» 


18 Models 
Dimmer Packs & 
Relay Packs 
From $150 to $1800 


LIGHTING VIDEO 

VHS Tape shows over 50| 
effects in action. $14.95 
includes shipping 


In So. California, visit our 

SUPERSTORE 

13110 Magnolia St. 
Garden Grove, CA 92644 
































































































































NYC Mobile 

TAKES Stern 


MDJ 


▲ 


APPROACH 


Tune in New York City’s Classic Rock 
station WXRK, any weekday morning 
between 6AM and 10AM, and youll 
hear The Howard Stem Show. In fact, 
Stem’s radio program is now also heard 
on WYSP in Philadelphia, Baltimore’s 
WJFK-AM, WJFK-FM in Washing¬ 
ton D.C. and KLSX in Los Angeles, 
and it seldom ends at 10AM. Normal 
cut off time is more like 10:30 or 11AM, 
depending on when the host has had 
enough for one day. Howard Stern is 
one of radio’s (and now television’s) 
all-time best-loved and best-lo\'ed-to- 
hate personalities. To some, he is out- 
ragiously offensive, but to over three 
million radio listeners, and a growing 
TV audience, he’s a real hoot When 
Stem’s show topped the ratings in 
New York, he celebrated by proclaim¬ 
ing himself “King of New York”, and 
broadcast live from an RV traversing 
the city. When Gennifer Flowers made 
known her alleged affair with presi¬ 
dential hopeful Bill Clinton, Stern’s 
kamikaze correspondent, Stuttering 
John, was sent to the official press 
conference where he asked Flowers if 
her and the Democratic front-mnner 
used a condom. The interview aired 
the next day on the Stern show, and 
that evening made the network news. 

But, thisis nota ProFileofHoward 
Stern. Even though he’s been in radio 


Scott Salem is in the studio for The Howard Stern Show at 4:30AM 

for more than twenty years, and done his share of mobile gigs along the way. Stern 
is not a Mobile DJ. He was, however, a big help when his creative engineer, Scott 
Salem, let it be known he was about to take a job with an east coast DJ servic<‘. The 
on-air conversation went something like this: 

How’ard: “Scott, I hear you want to start doin' DJ jobs at parties, is this like 
a new business you’re starling or what?” 

Scott: “Actually, I’m gonna be working for a DJ company called “THE P.” 
(Howard interrupts). 

Howard: “Wait, wait, wait ... You mean to tell me you are gonna work for 
someone else? How much can you possibly make working for them? Why don't you 
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just start your own service?” 

Scott: “I’m doing this to 
make money, not spend it”. 

Howard: “What if we 
bank roll it for you I'll lend 
you five h undred, and get four 
other people here to each put 
up five hundred, you start your 
DJ company and pay us back 
when you can ?” 


While Scott paused to 
think it over, the phone rang. 

It was the owner of a pro¬ 
audio store who was listening 
to the show and called to offer 
Scott anything he needs at 
cost. At that moment, the 
fuse was lit for Scott Salem’s 
Mobile DJ service, Rock-It 
Entertainment, which has 
now been serving the greater 
New York / New Jersey area 
for over five years. 

As Stem’s creative engi¬ 
neer, Scott’s job is to put to¬ 
gether all the funny bits, song 
parodies and comic routines 
that air duringthe show which 
originates from the studios of 
WXRK, (a.k.a. “K-Rock”), in 
Manhattan. One of the perks of work¬ 
ing with Howard Stern is the way he 
takes care of his staff. He not only 
permits his people to moonlight, he 
encourages it. At the close of each show, 
he tosses out a plug for each staffer and 
their sideline. Stem’s standard line for 
Salem is '‘Planning a party or wedding 
and need a DJ?, call Rock-It Entertain¬ 
ment, 718-BAG-fifty-forty”. Short, 
sweet and, according to Scott, quite 
effective. “The key demographic group 
that listens to Howard is male, 25 to 54 
years old. The wedding market is more 
female, 18 to 34 years old, but the plug 
works for what it is. I get a lot of jobs out 
of it, reunions, christenings, and a lot of 
sweet .sixteens when dads are hiring 
DJs for the daughter’s birthdays”. 

Salem, 39, books about seventy- 
five jobs a year for himself and subs out 
additional work for regular accounts 
such as bowling alleys and clubs. 
Through his affiliation with Howard 
Stem, he is establishing a Mobile DJ 


Salem in a tux for his own MDJ business, 
Rock-It Entertainment 


network that involves DJs at other sta¬ 
tions that cany the Stem show. Begin¬ 
ning soon, a listener will be able to call 
the New York number and hire a DJ in 
Philadelphia, Baltimore, Washington 
D.C. or Los Angeles. 

Why is the word “BAG” in the phone 
number? Simply a humorous jab at all 
those DJ companies who think they have 
to have a phone number that spells some¬ 
thing. And it is easier for people to 
remember. It also illustrates Salem’s 
philosophy on performing and his desire 
to offer his clients something unique and 
different, “I do whatever the client wants 
me to do”, he says, “I don’t take over the 
affair, I keep the spotlight on the client 
and make them the star”. 

As an audio engineer, Salem concen¬ 
trates heavily on providing top quality 
sound. At the heart of his state-of-the-art 
.sound system is a Soundcraftsmen PM- 
840 (410 watt) amplifier feeding four 
Bose 402 speakers. He has recently added 
a Denon 2000F CD player, but to utilize 


his extensive libraiy necessitates car¬ 
rying two Technics 1200 turntables as 
well. Salem prides himself in filling 
requests, and with a mobile librarj' of 
well over 5,000 selections, it’s usually 
no problem. He also gives each client 
a 5,000 song computer printout to 
rerfew before the event. 

You would think that with three 
million people hearing the name of his 
DJ company every day, Salem’s ego 
would be bigger than the Big Apple 
itself. He remains, however, surpris¬ 
ingly humble and avoids exploiting 
his affiliation with Howard Stem. He 
explains, “Some of the people who 
listen to Howard’s show treat me like 
I am a celebrity when I walk in. But 
when I do a party or affair, they get 
Scott Salem, not Howard Stem. They 
may think that because I’m associ¬ 
ated with the Stem Show that I act 
like Howard. This is absolutely not 
tme, I’m a professional and Rock-It 
Entertainment is my business”. 


The 




Continues! 

Mobile Beat is looking for 
innovative, aggressive, cre¬ 
ative and unique Mobile DJs 
and Karaoke MCs to feature in 

ProFiles 

What about you? 

Let us know, in 100 words or less, why you 
should be (he subject of a Mobile Beat ProFile! 
What sets you apart from the rest? Is it your 
performance? Marketing ability? Sound 
system? Brochures, promotional materials, 
photos, newspaper clippings, reviews, audio/ 
video tapes, etc. are welcome but cannot be 
returned. 
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In this special section spotlighting KARAOKE/Sing-Along, we’ll be taking a 
look at this growing entertainment phenomenon and how it affects the entire 
marketfor mobile entertainment. In presenting this report, we are fully aware that 
we’re walking a fine line. If there is one thing we’ve earned since establishing 
Mobile Beat, it’s that there are two kinds of DJs: those who are willing to look at 
any new idea if it has potential, and those who would rather keep to their self- , 
defined status quo. Therefore, your perception on this information may be 
anywhere from “It’s about time” to “What a waste of ink”. 

T o head off a possible flood of faxes and mail from the latter group accusing 
us of getting a big payoff from the manufacturers to hype karaoke (it’s tough 
enough getting a few of them to advertise and promote it themselves), let’s do 
some number crunching: 

In the recessionary year of 1991, the karaoke market generated $590 
million in gross sales. Industry insiders predict that number will grow to $2 billion 
within the next two years. And, like it or not, those MDJs who choose to look at 
karaoke as a pet rock or Rubik’s cube should be aware that their competition may 
see this as something else. 

So what’s the point? Aside from the lucrative financial possibilities in 
nightclubs and bars, the infiltration of karaoke into the traditional mobile setup 
has already begun. When used effectively, it brings a whole new dimension to 
any engagement. But that statement could also apply to lighting, video or other 
DJ add-ons, so like these other established options, it may or may not work for 
you. You may not have the funds or interest to even try it and that’s okay. 
Karaoke is not going to replace the DJ business, merely enhance it. Even without 
it, the market for all types of DJ/Mobile Entertainment will continue to grow. We’re 
constantly hearing enviable karaoke success stories from DJs across the 
country. At the same time, however, other DJs are reporting that karaoke just 
isn’t happening in their area. In any case, we are intently monitoring the situation 
and need yourcomments. Take a close look at karaoke with an open mind, then 
let us know what you think! 
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Along time ago, I learned that it’s easier 
to make money playing records than 
making them. I’ve personally sung on 
five albums, yet (outside of this maga¬ 
zine) have you ever heard of John Rob¬ 
erts? I rest my case. As DJs, our primary 
job is to play music. The fact that we each 
interject our own unique “patter” to get 


the crowd excited and on their feet is 
secondary. Karaoke (popular pronoun- 
ciations include: Ka-Row’-key, Carry- 
Okey, and Cara-Okay) is simply a natu¬ 
ral extension of what we do regularly as 
DJs. The difference is that DJs normally 
play professionally produced recordings 
comprised of both voice and background 
music. In karaoke, just the background 
is played. The vocal track is added on- 
location by a live singer who may be, but 
is most likely not, a professional. Liter¬ 
ally translated, karaoke, means “Empty 
Orchestra” ( the orchestra is empty of a 
singer). In application, karaoke means 
fun for your guests and a new profit 
center for your Mobile Disc Jockey enter¬ 
prise. 


Getting the hoarse to the stage 

The three basic ingredients to a 
karaoke show are: The Host, known as 
a karaoke jockey (KJ ) or karaoke Master 
of Ceremonies (KMC), A musical back¬ 


ground track, and a singer. 

The role of the KJ or KMC is to start 
the show and keep it going. Most begin 
by introducing the karaoke concept to 
the crowd by explaining what it is and 
howit works. This usually includes (gulp!) 
a live demonstration which involves 
crooning a tune or two. Now, don’t let 
this part scare you. Although it’s true 
that many DJs are fhistrated singers 


anyway, it’s imperative the KJ/KMC 
come across as just one of the crowd 
having some fun at the microphone. It’s 
the best way to convince an audience of 
average “Joe Blows” that they too can be 
singing stars. 

Two years ago, when I first started 
doing karaoke shows, I hired profes¬ 
sional singers to help out on stage, and 
that was fine. But they often intimi- 
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dated the audience. If vou choose to bring 
along a prafessional singer (a “ringer 
singer”), don’t allow them to steal the 
show. Remind them that the reason they 
are there is to encourage and assist par¬ 
ticipants from the audience and not just 
to showcase their own talents. 

To MC a karaoke show, personality 
and the ability to lead and motivate are 
more important than technical talents. 
Unlike DJ’ing, “dead air” is no great sin. 
In fact, it tends to happen quite naturally 
while you are seeking or introducing the 
singers. 

If you are using video karaoke, you 
can actually let the music play in the 
background while you are preparing for 
the next singer. The music is usually 
excellent (sans vocals) and the rideos are 
entertaining enough to satisfy most audi¬ 
ences. It’s best to pick songs with a good 
danceable beat, just as ifyou were DJ’ing. 
This way, if people aren’t ready to sing, 
they may get up and dance. By the way, 
encourage them to dance even while 
there’s a singer at the mic. The back¬ 
ground music and vocals are made as 
close to the originals as possible, which 
subconsciously convinces the audience 
thatthisis no different than 
singing in the car or in the 
shower. 

S/Toiver Stalls to 
Banquet Halls 

Karaoke is available in 
several styles and formats. 

The simplest is audio tape. 

The tapes are standard cas¬ 
settes, normally with four 
or five songs (although cass- 
ingles are available). On 
one side are the instrumen¬ 
tal background tracks with 
a singer demonstrating how 
the song is sung. The other 
side contains instrumental 
background without a vo¬ 
cal. Most tapes come with 
a single set of printed lyr¬ 
ics. As it is rather silly to 
expect anyone to get up in 
front of crowd and hold a 
mic in one hand and a Ivric 
sheet in the other, it is sug¬ 
gested that the lyrics be 


copied over to a large board or a set of 
laminated “cue cards”. These can be read 
by the singer from a short distance. The 

Ivric sheets mav also be Ixjund in a three 

^ * 

ring-binder and placed on a stand or po¬ 
dium in front i>f the singer. 

Tapes are a simple and inexpensive 
way to add karaoke. They require tio 
additional investment in equipment. The 
mjyor drawbacks arc that cassettes re¬ 
quire extra cueing time and lack the“high- 
tech” esthetics of the more sophisticated 
laser and video systems. 

Karaoke CD’s are basicall v the same 
as tape.s except there is only one side. A 
lyric sheet is supplied. CDs incorporate 
up to ten songs (or more) per disc with the 
vocal vei*sion first, followed bv the instioi- 
mental only, Sing-Along version. They 
are much easier to cue than tapes but the 
selection is rather limited at this time. 

The next step up is CD+G, meaning 
Compact Disc plus a graphics track that 
puts the lyrics on a video monitor. The 
effect is similar to the w'ay a tv station 
runs weather alerts or election informa¬ 
tion across the bottom of your tv screen. 
The big difference is, the words change 


color at the precise point at whii h thiw 
should be rolling off the singer’s lips. The 
required equipment (hardwart't includes 
a CD+G player and vitlt'<) monitor. A nice 
feature w'ith CD+t! is that witli a video 
camera. VHS video, or other rideo source, 
you can create an oii-ltx'at ion Itackground 
shot of the p<'ople in the n«)tn or the face 
of the singer, or a “canned" video source 
suchasan MTV video. Nikkodn is a front¬ 
runner in tli(‘ ('’!)+(i market, offering a 
variety ofequipment that can Ik* added to 
your present system. No need to pur- 
cha.se a complete .separate Karmtkt* sys¬ 
tem. 

The newe,st karaoke format is CD! 
(Compact Disc Interactive! which add.*; to 
CD+tj, an ever changing video back¬ 
ground. 

The most sotihisticated karaoke for¬ 
mat is the Laser Disc. This requires the 
purchase of a La.ser Di.sc player and a 
video monitor. lake Cl)+C, the Ivrics 
appear on the video monitor and prompt 
the singer by changing color on cue. .Most 
involve a generic video, similar to MT\’. 
Some of the videos are a hit corny and 
have a low-budget appearance, .sort of 
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like they were made by real people as 
opposed to actors. Then again, that’s the 
whole attraction of karaoke, real people 
just ha\ing a good time. Laser Disc pro¬ 
vides a very interesting, professional 
and technical show. It’s less intimidat¬ 
ing to the crowd as they can see the lyrics 
as well as hear the background. Most 
KfJs {or KMCs) provide at least two moni¬ 
tors. One for the singer and one for the 
audience to view. 

Depending on how professional and 
technical you want to get, there are 
many professional series Laser Disc play¬ 
ers available with key controllers, echo/ 
reverb and other features to enhance the 
sound of the singer’s voice. Pro series 
Laser Disc players, such as those made 
by Pioneer, play all sizes of disc formats 
including regular 3" and 5" CDs. 

We’ve included in this issue of Mo¬ 
bile Beat (on pages 56 & 58) a list of 
karaoke hardware and software manu¬ 
facturers complete with numbers to call 
for more information. 

Follow the bouncing ball to bucks 

Adding Sing-Along has been a boon 
to both Mobile and Club DJs. Smaller 
dance clubs have found it to be an excep¬ 
tional way to boost slow' nights during 
the week. It’s great for happy hours. 
Where you may get only $ 100 per night 
as a typical DJ, karaoke nets $200 to 
$400 per night. If your company can 
offer both services, you can lock up a 
small club seven nights a week! 

As far as private parties go, karaoke 
is an easy sell for schools and corporate 
parties. At barmitzvahs and house par¬ 
ties, they eat it up! Some KMCs are even 
doing karaoke wedding receptions!. 
Many restaurants who don’t usually hire 
DJs will gladly allow karaoke, thus ex¬ 
panding your market even further. A 
great way to promote karaoke shows is 
to record the singers and offer them a 
copy of their song. Blank ten minute 
cassettes, bought in bulk, ai*e quite inex¬ 
pensive and a label can be printed with 
your logo, name and number. It’s a 
business card you can bet they w'on’t 
throw aw'av! 

4 > 

I’ll have more on karaoke and other 
money making ideas for DJs in upcoming 
issues, or give me a call at 301-843-6688. 


« 



by Michae! R. Erb 


Just over a year ago, Phil Noland was 
approached by a former band member and 
asked if he would be interested in hosting a 
karaoke show. Phil's initial reaction was, 
“What the hell is karaoke?” But being a 
professional musician for twenty years, he 
decided to give it a try. After working for his 
buddy for a short time, Phil decided to go off 
on his own and started Mid-West Karaoke. 
In one short year, Mid-West Karaoke has 
become one of the largest suppliers of 
karaoke services and equipment in the 
Detroit metropolitan area. 

The most interesting aspect of Mid- 
West Karaoke’s business is the increasing 
number of weddings that are booking 
karaoke instead of a band or DJ. Although 
Phil will act as a “pseudo DJ” in that he will 
do introductions, announcements and play 
some dance music if requested, he doesn’t 
push the non-karaoke elements. “I’ll do 
whatever they want", he explains “Most 
people that hire Karaoke for weddings are 
a bit more contemporary minded and don’t 
normally request polkas and things like 
that.’’ Phil feels that a successful karaoke 
host can make the transition to DJ more 
easily than a DJ can switch to karaoke. “Let 
me put it to you this way... a karaoke host 
that is successful at karaoke can provide a 
DJ service with no problem. A successful 
DJ can not necessarily provide a good 
karaoke show even if he has the equip¬ 
ment.” 

Phil notes that if a wedding reception 
wants some ballads during dinner, he’d be 
more likely to sing for up to a half-hour 
rather than to play prerecorded music but 


do whatever the client wants. 

Phil points out that the stage should 
always be the focal point of the pertor- 
mance which is why he does not use wire¬ 
less microphones. “If you give people the 
option of singing from their table, they will 
sing from their table. Nobody initially wants 
to get up on stage. That’s half the adrena¬ 
line rush that people are getting from 
karaoke. Once they get up there one time 
and realize they can do it, they’ve lived 
through it and they go for it.” 

If there is ever a period 
of time when the audience 
is not participating, which is 
seldom, then Phil sings. 

While others are singing, he 
actively solicits the 
next singers from /" 
the audience. If 

luctant to get / 
up alone, he * 
will offer to / 
sing with / 



someone is re- 


them. “In a 




1 

\ 


w 



worse case ^ 
scenario at , 
a private 
party where 
there are a lot 
of older people 
and not too 
many young, it 
takes a white for 

them to get going, but once someone gets 
up and sings, it continues non-stop.” 
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Noland has no problem finding quali* 
tied hosts to run his karaoke shows. He 
simply approaches people who come up 
and sing during one of his events. He 
looks for people who are entertaining 
and they must be able to sing. 

Mid-West karaoke has built a strong 
business without much of a marketing 
strategy. They do not advertise in the 
yellow pages, they do nothing out of the 
ordinary. The strongest method for se¬ 
curing new contracts is direct sales. Phil 
will walk into a club, give a summary of 
previous success stories to the owner/ 
manager and ask them to drop by one of 
his events at another location. Once the 
bar owner sees what a great draw karaoke 
is for bringing people into the bar, it’s an 
easy sell for Phil. He leaves any actual 
advertising up to each individual club. 

Phil has found contests to be very 
effective of packing a club on an other¬ 
wise off night. The contest will run 6-8 
weeks and will culminate in a “Grand 
Prize Giveaway". The prizes are paid for 
by each individual club. “You are guaran¬ 
teed that you will have a packed club on 
a night when they’re not otherwise not 
going to make any money. The prizes 
can range from cash awards, to trips, 
clothing items or whatever else." Phil 
says his staff of eight karaoke Hosts and 
6 karaoke systems are busy seven days 
a week. A typical event lasts 4 hours and 
fees range from $250-$500. Over 30 
clubs in the Detroit metropolitan area 
presently are on contract with Mid-West 
Karaoke for up to four shows a week. 

To the skeptics who believe karaoke 
is just a passing fad Phil points out that 
every music "fad" that has happened is 
still around. "If you look at anything in 
music that has ever come out...rock ‘n 
roll, funk, top 40 or country ...even though 
the trends change, some facet of all of 
those musical things are in the market¬ 
place. DJs are still around, rock bands 
are still around, top 40 bands are still 
around, duos are still around...anytime a 
trend happens, it stays around on some 
level. Karaoke will always be around. 
There is nothing that can get a crowd 
worked up like karaoke and that’s what 
it’s is all about.” 
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OF 10 FT LENOTHS 
ASSEMBLE 
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Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy. 
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SOUND 
IDEAS, INC. 

Don't be fooled by all the hype in other 
ads- Sound Ideas Is still number 1! Only 
we can give you the combination of 
low prices, huge inventory, and fast 
service. We stock all kinds of Pro DJ, 
Karaoke, Lighting, Sound and Video 
equipment. If you don't see It In our 
^^ad^lv^js^call^^^ 

REPLACEMENT LAMPS 

1-n pieces 12 and up 


4515 

$5.95 

$4.95 

4405 

6.25 

5.95 

4535 

7.95 

6.95 

4435 

7.95 

6,95 

BRL 

5.60 

4.60 

BTL 

21.00 

18.00 

DRA 

15.00 

13.50 

DYS 

11.95 

9.95 

EGG 

32.00 

29.00 

EHD 

27.00 

24.00 

EHG 

29.00 

25.00 

EHJ 

6.75 

5.95 

EVD 

11.95 

9.95 

ELC 

10.95 

9.95 

EVA 

7.50 

6.75 

EEL 

22.00 

19.00 

PCS 

3.20 

2.50 

MSR400 

385.00 

359.00 


LASERS! from $229.00 


call for nnore info! 



Stanton 680EL 

Cartridge w/2 styli 


KARAOKE 

ON VHS TAPES! 

Works with any 
VCR! 7 songs on 
each tape with 
video and 
on-screen lyrics. 

Many songs 
available- call for 

list. 


_ 19.95 each 

12 " KARAOKE I Helicopters! 

DISCS: $89.95 


28 Songs on each 
disc with video 
and on-screen 
lyrics! 

Foggers! 

Martin JR700 $359.00 
F-100 Pro CALL 
ADJ FM-300 $299.00 

CD Players 

WE CARRY: 

Numark CD6020 Dual 
Den on DN4000 Dual 
Den on DN2000 Dual 
Stanton CD-22 Dual 
Tascam CD-601 Pro 
Technics SLP1200 Pro 
Technics SLP1300 Pro 

Call for our LOW 
price! 



Mirror Balls 







NEW! 

JEWEL- SOUND ACTIVATED 
LIGHTING EFFECT 

ONLY $149.00 


Premium quality, real 
glass mirror balls with 
teveled edge mirrors. 

8 inch ball 
10 inch ball 
12 inch ball 
16 inch ball 
20 inch ball 

call for larger sizes! 
motors optional 


SOUND IDEAS, INC. Order Toll Free! 1-800-543-6434 

3671 Karl Road Columbus, OH 43224 (614)263-3720 FAX-(614) 263-1823 


















































































Karaoke / Sing-Along 

Terms 


KEY C0^^^K}I1ER • A dgilai fundbn that aim acfustoig 
of the muse (and in some equipment the voice as Mil) up or down 
(higher or tower) to lit the soger's vocal lange. Most dgital key 
controlers allow for ac^ustmenls n half-step (hal-no(e) jneremerts, 
and a tew in quarter steps. Uhlil(epili:tooontrol,the<kgilalkey'OOrtn)l 
tunctnn does not altet the tempo (speed) of the rmeic, and therefore 


is compatible with video accompaniment (i.e. VHS and laser dsc 
formats). 


KIIA • The non-profit Karaoke Iniemattonal Industry Assooatioa the 
only America-based karaoke trade association. For additional 
informatton call (BOO) 243-KIIA. 


BGM - Background Music, lefening to music used to fl time 
between performances in restaurants and dubs. 


KISA - The Karaoke International Sing-Along Associatnn, the Retaiert 
Consuner (ivision of KIIA. deaing to educaben and pubic awareness 
of karaoke entertainment 


CD+G - Compact Disc * Graphics software which has been 
specially encoded with dlgrtal tofoimation that, when used with a 
graphics decoder, wil supply song lyrics and other graphic imagery 
to the television monitor. Staitdard CDiGs contain 18 or 19 
selections. 


LASER DISC ■ The karaoke laser disc is technicalty the same as a 
nonnal laser <fec, only programmed wilh sng-akng muse. The 
Standard disc (12*) oontaiiis 38 karaoke songs, 14 each on two sides. 
Smaler 8* dsc are also avaidble containing 4 songs on one sale. 


PITCH CONTROL • A leature that stows down or tooeases Ihe 
speed (teritoo) of ihe music As a resuk, Ihe key of Ihe music also 
changes (smilar to changng the record speed on a record player, 
aittough on a ), as does the lengih of tie song 

Stowng down a last beat is often helpful ft toaming a new song. 
Pilch oortrot camol be reed witi video or laser dtoc karaoke 
systems. 


SOFTWARE - The recorded music used m karaoke eniata i nmeni. 
The most popJar types of software used lot today's sing^tong 
music are LO (laser dec), COrG (oorTpad disc with grsphes), 
VHS, compact dec and audn cassette. Karaoke s^re is 
espeoaly recorded to the ongmal SMiridIrack. except the 
lead vocal to erther toft out eniirefy, or IS isolated to otto diannel that 
may be dropped off with the use ol the speaker balance oorAol or 
inuftiplex button. LD, COiG and VHS software also play song lyncs 
on the television motilor to lerrtpo wlh the music, LO and Vt% play 
accorrrpanyng vxtoo, wMe CD^ often pioMdes cotortul cornputer 
graphes dumg the rstnimenial sections of songs 


STEPS - (See Key ConiroflerJ 


ECHO PROCESSOR • A [figital funefeon which adds both repeat 
and delay patterns to the lead vocal, creating a richer, rtiore 
professional sound Some systems allow lor iridividual a^istmerit 
of the repeat and delay. The echo function can usual/be deleted 
from the KJs mic tor a dearer speaktog voice. 

FORMAT - Referring to the system by the type of software it plays. 
The five primary formats for karaoke sing-ai^ are audk) cassette, 
video cassette, compact disc, compact disc + graphics, and laser 
discs. 

GRAPHIC DECODER - A digital component that de-codes encoded 
toforniaion (song lyrics and graphic images) from CD+Qs and 
relays it to the telei^n monitor. 

HARDWARE • The electronic component or system that processes 
the audio and'or video signals for karaoke entertainment. 

INTERACTIVE ENTERTAINMENT - The term used to describe 
advanced electronics that allows the user to both read to, and 
interface with, computer programming for entertainment purposes. 
Whie Karaoke Sing-along is in itself a successful form of Interactive 
Entertainment, new products such as CDI (Conipact Osc fnferactve 
bom PhSliis Bedwnics) and CDTV (COrTfiact Disc Television Dorr 
Commodore) are employing much more advanced interactive 
programming that is expeded to sigrilicanty impad the karaoke 
market over the ooming years. 

KJ - A Karaoke Jockey is the emcee of a sing-along event who is 
trained to promote participation through tactful interaction with the 
auefenoe. His rofe is both to inspire premiers and to educate the 
guests about karaoke. 

KARAOKE - This advanced term of sing-abng music uses a 
combinabon of hardware and software that alows the user to sing 
with prerecorded music and background vocals. Most karaoke 
systems also inlegt^e voice enhancentont and key control functions. 
Originaing in Japan using 8-lrack technology, karaoke is a last- 
growing mJti-billion-doftar worldwide industry. The word karaoke is 
a slang term loosely tianstated as errpfyorches^ It is derived from 
toe two Japanese words, kara (meaning. 'Empty,' as to fiataie- 
empty hand\, and oke, a shortened word for 'orchestra.' The Asian 
pronunciation is CalvRaOK. but most of the western world has 
adopted the more easily articulated version . .Cany-Okee, 

KARAOKE MIXER • This component is fundamental to karaoke 
sing-along. It alows for toe singer's voce to be mixed with the 
prerecorded karaoke music, then output to the speaker system. 
Karaoke mixers are available with a variety of complemeniaty 
functions, and may or may not Include an ampirfier. 

KARAOKE MODE ■ (See Voca/ Reducer) 


MULTI-AUDIO - (See MiXt^) 

MULTIPLEX - Retermg to the recording ol vocals and music on 
separate channels (left and right). Miilipiex recordings allow toe user 
to etirninato the lead vtxtol by tijrntog down (or off) one of the dianneis 
(speakers). Many karaoke components feature an automatic muittplex 
button, also referred to as Multi-Audio. 

ONCE MORE BUTTON • This hardware feature is designed to allow 
toe singer to repeatedly practice specilic sections ol a song. Whentoe 
button is engaged, the player autornaticaly backs up to a lew seconds 
before the seated portion of the song. 

‘J(eprinte(f courtesy oj 
Mtuerican f^raoks^ U^fa^azine 


VOCAL ASSIST - What used wtto multiplex software slows the 
lead vocal to be heard over toe headphones, but not over the 
speakers, 


VOCAL PARTNER • Nso referred to as a Vocal EInrator, iNs 
fundKin is stoilar to a muhrptox featore, except that II aufomaltcaly 
loggers as toe user begms to sing When the pedormer slops 
singing, the pre-recorded lead vocal comes back oa The vocal 
partner feature is helpful m toe teaming of ifitamAar songs. 


VOCAL REDUCER - A hardware function that removes as mucto 
as 85% ol toe lead vocal from any cortventional rriusK software (t.e. 
music not recorded for karaoke use). The quality of Bus feetore 
varies dependng on toe technicai speolications of the ongtnal 
recording, 


Karaoke Network 

At the heart of the growing popularity of karaoke 
in the U.S. is the Karaoke International Sing-Along 
Association. KISA was founded just over a year ago 
as a clearing house of karaoke information. Through 
meetings and a bi-monthly newsletter, KISA keeps its 
members informed on everything that's happening in 
the karaoke industry. More importantly, however, are 
KISA’s activities in promoting Sing-Along. A prime 
example is the “Image Entertainment I Cafe Karaoke 
/ CES All-Star Sing-Atong" held at the Summer CES 
show in Chicago. The event was produced and 
managed by KISA and co-promoted by The Electron¬ 
ics Industry Association. To support its dealer mem¬ 
bers, KISA is creating point of purchase materials such as banners and window 
decals. The assxiation is open to anyone professionally involved with karaoke. For 
membership information, call 800-243-5442. 

Happy Birthday Showstopper! 

On April 291h, Showstopper Productions celebrated one year of producing high- 
quality sing-along tapes. Offering categories including top-40, country, standards, 
oldies, R&B, and Latin music, Showstopper prides itself in producing tapes which 
come close to the original versions. Showstopper's parent company is Zenasia 
International Corporation, exclusive distributor for Denonet Karaoke in the U.S. 





Karaoke 

iNTERNAnONAL 

Sing-Along 

ASSOCIATION 
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KARAOKE 

YESTERDAY, 

TODAY 

&TOMORROW 



KARAOKE is by no means new. Sing- 
Alongs have been done for years in our 
country as well as overseas. Looking 
back, modem Sing-Along is attributed to 
Mitch Miller of the NBC orchestra. (His 
Sing-Alongs were always fun, simple and 
got everyone involved. Deep down almost 
everyone loves to sing and enjoy them¬ 
selves.) Growing up in the 50's & 60’s, it 
was a weekly social gathering when the 
Mitch Miller show was on TV. Families 
would sit close to the tube so they could 
follow the “bouncing ball" as the songs 
were played and they sang in the comfort 
of their own homes. 

The next generation of Sing-Along 
came in the late 60's and early 70's with 
Sing-Along records. These were records 
with orchestration and some melody back¬ 
ground vocals with you supplying the lead 
vocal. Most of the time the words were on 
the back of the record jacket, or a small 
booklet was inserted into the jacket for the 
singers convenience. 

The 1980’s saw the invention of the 
Sing-Along machine. These were simply 
“8 track" tape players that provided only 
instrumentation. You had to supply the 
vocals by reading through a song booklet. 

As you can see, modem Sing-Along 
has been around for decades. Now, it’s 
taken advantage of modern technology 
with the “LASER DISC", The point is: 


The point is: whether you 
call it Karaokoy or Sing- 
Along, it works! And it 
will continue to work ... 

THIS IS NOT A FAD! 

Personally I believe 
Karaoke is in its infancy 
and will only continue to 
grow. 


whether you call it Karaoke, or Sing- 
Alongs, it works! And it will continue to 
work... THIS IS NOT A FAD! Personally 
I believe Karaoke is in its infancy and will 
only continue to grow. 

At SOUND SPECTRUM ENTER¬ 
TAINMENT, we have been doing Karaoke 
Sing-Along for several years. We’ve used 
the old Sing-Along machines, as well as 
the old cassette machines. Adding this to 
our Mobile DJ Shows enhanced them. 
We would get people up from the audi¬ 
ence to participate, to have fun and to 
make them a star for a couple of minutes. 


It has worked very successfully across the 
board. Sing-Along works for young and 
old alike. We have found that almost 
everyone will Sing-Along and get involved. 

When Laser Disc Karaoke was intro¬ 
duced, we jumped on it immediately! That 
was over three and a half years ago. We 
invested in a laser disc player and pur¬ 
chased all the laser discs that were avail¬ 
able at the time. To take Karaoke a step 
further we made it a full scale, separate 
entity, that could be done on its own, not 
always with a DJ show. 

The Japanese had developed laser 
technology that played a video, orches¬ 
trated the music and at the same time 
displayed the words along the bottom of a 
video screen according to the beat of the 
song. All you had to do was follow along 
and sing off the screen. When I first saw 
this system work all I could say was AMAZ¬ 
ING. This was a giant step for Sing-Alongs 
and we leaped into KARAOKE. What was 
so great for us was that we had been doing 
these shows for so long we knew instantly 
how much more successful they would 
now be when the people could actually see 
a story (the video) and be able to sing 
correctly as the words come up on the 
bottom of the screen synced with the mu¬ 
sic. 

Karaoke is something everyone can 
enjoy. The video monitors spell it out. The 
orchestration is great so singers have a full 
27-piece band backing them up, People 
get totally involved in the entertainment. 
Karaoke is enthusiastic, unique, high-en¬ 
ergy, non-stop, highly professional family 
sort of entertainment. It creates excite¬ 
ment, laughter, motivation, hand clapping 
and constant audience involvement and 
the best show is always the audience! 

f 

John Rozz has been in the 
entertainment industry for his whole 
life, and in the Mobile DJ business for 
close to twenty years. His mobile 
entertainment sen/ice, Sound 
Spectrum Entertainment of 
Wallingford, CT, is a full service DJ/ 
Entertainment Co. and has performed 
all over the US, most recently in 
Disney World, Las Vegas and Atlantic 
City. Karaoke is an integral part of the 
services they offer. 
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Advertise in Mobile Bed's SHOWCASE! S'^LAT l^AIES ‘or oeoe5 one isiust ;2*i75 Per Cdumn Ixh (2 l. -r wide Cy i' Hgh r’lrnum ste is 2' ; a SI per word (25 
word minimum). Payment must occompany order. DecdSre ‘or August < Sept enter isue s Jur'el9 For okio rfcmxjAon cal. Mike BuaxKcorso at (^’6) 586-0315. 



IW SUPPLIES 

MOBILE LIGHTING 
NIGHTCLUB LIGHTING 


DJ DISTRIBUTORS 


Hi 


'Make us your last calf • Well beat the price!” 

Pioneer & Nikkoix) Karaoke * Gemini - Stanti'on 
Gem . Samson * Ness * Lineartech • American dj 
Denon * Ultima'I’e Support * TPRLigh'I'ing 
Martin/Lam po • Laskrvision • Lightcrafi' 
Knight * Furman * Red Line Laser » Bi Amp 
Electroforce * Meteor » Calzoni<: • Cres'I' 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 


P.O. Box 45 

Willlamstown, NJ 08094 
1 -800-835-5506 
1 -609-232-6222 


CALL TO GET ON OUR 
MAILING LIST! 


THE COMPLETE JEWISH PARTY CD 


Horas • Linedances • Ceremonial • Specialty Dances 

Every song you will need for a successful Bar/Bat Mitzvah, Wedding or other occasion. 
Includes: Hora Dance Medley, Arsta Afenu, Utsu Etsa, Dayenu, Dodi-Li, Simon Tov, 
Chosn Kal’le Mazel Tov, Mezinka, Mayim Mayirn, Yesh, plus many others. 

If yoa do just one Jewish affair this year, this CD is a mast! 

Produced by Disc Jockeys for Disc Jockeys! 

VISA AND MASTERCARD ACCEPTED 

TO PLACE CREDIT CARD ORDERS OR FOR ADDITIONAL INFORMATION CALL: 

( 215 ) 947-6935 



SPECIAL 
INTRODUCTORY 
OFFER 


*17 


IF ORDERED BY 6/30r92 


FOR MAIL ORDERS 
MAKE CHECKS PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 WHEATSHEAF ROAD 
HUNTINGTON VALLEY, PA 19006 
ADD $3.00 FOR POSTAGE & HANDLING 
ALLOW 2-3 WEEKS DELIVERY 


7”--VINYL--12” 


Cassolles Can ( Sie DJ ed CDs Iv 

VIN^'L IS STILL AVAILAIUJ'J 

SLHS * I** - 12** i[)oiiirstiel iLl.Kil 7“ 

Wp iiiM'cjnlilP iri htAi'd in find 7^ tiillo *iiLrh mh: 

7” 12 ‘ DN’K * $Xm 

7"Gnrth BriHikh IN I DW l»L\(> S 

T JoUy Winlcy I’M im (INK VOl M I t* * S l.Nit 

Writr fill liM imtl fiirlK<T inforiTiihtioii: 


MMS 


Ml sir M,\nA tiKMi'iNi SKHViri:, l.\t . 

1 t 4 ti Kiiit*rHc»ii Avi'iiiii**- fVU'L^'iuVi A 22 li)l 


DISC JOCKEY 

INSUFIANCE PROGRAM 


800-486-0030 

A.sk for Jim Kinj^.stoii or (.'arol Bird 

Prov Mil s: 

$1,000,1)011 - I.IADII I I V 
$5,000- EqUII’MI Nl tov I KAt.l 

Optional Limits A vailable 
Premium $525® Year 
_ Insurance Co. Rating A+15 


flEW BmND SPEMIER 




home of the 

SMILING 'NAUET 
LTWS" PRiClN^ 


.8i 


is our name 

AUDIO 

is our game 




A.Ml'S/SrLAKI’KS 
PkOCLSSlNC 

AB IN I I'RS VHONAI. • ( LRWIN VliGA 

I'Ri)w\ osr ASiiLV i:v jhi. i aw 

D.I MIXERS 

ri’kVIAN til MINI NIMARK KANH 
I INI AKI’LCH ( Rli; 

LICH I INC 

F l A I Kill IC R \l I SI \(il ( RAI I 

MIKES - CASKS-.SI A NDS 
and tnitch more! 




Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST., STONEHAM, MA02180 
^ (617)438-1786 
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ETEOR . RANE • SAMSON • ORYAN • MIDDLE ATLANTIC • DENON 


ULTIMATE SUPPORT 


SONIC 


STAGES 


I 


LIGHTCRAFT 



NOBODY BEATS 

HI-TECH PRO PRODUCTS 


110% Price Protection* 
30 Day Exchange 
Toll Free Ordering 
Wide Product Range 


• Defective Exchange 

• No Lemon Policy 

• No Hidden Surcharges 

• Nationwide UPS Shipping 


*WE WILL MEET ANY COMPETITOR’S PRICE 
PLUS SUBTRACT 10% OF THE DIFFERENCE!* 


* * 


Maf1«fCa^ 

L ^ J 


For A Free Catalog 

Call 508-624-7479 


or write to 

Hi-TECH PRO PRODUCTS 

10 Winter Street, Southboro, MA 01745 


'* Minor Restrictions Apply. Call For Details. 



3iniin 


ra NvoidaiAiv 


XdVIAinN 


PRO CO. • ATUS • BOSE® • CALZONE • CROWN • E.V. • GEMIN 


















▲MIXERS 

▲SPEAKERS 

▲TllRimBLES 

▲AMPLIFIERS 
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Call forB^Catahig 

716 < 832-7957 


Mobile DJs: 

COMPUTERIZE NOW! 


Software written exclusively for Mobile DJs with features such as: 

^ Daily popup screens remind you of bookings not confirmed. 

■♦ Built in "mail merge" to print contracts, envelopes, invoices and sales letters, mailing labels 
•* Print out DJ planning sheets, listings of confirmed bookings and unconlirnied bookings for 
client foUow-up. 

■» Print music list by TITLE. ARTIST. CATEGORY. BPM, YEAR, PRIORITY or a list of 
SPECIAL DANCES (two step. Waltz, Fox Trot. Etc.) and even a sportal list to give your 
clients (a great sales tool!). 

^ Word Processor ^ Computerized BPMCour}ter 

VERSION 2 AVAILABLE NOW 

Version 2 is a Clipper compiled application and requires 100% IBM-compatible 
"AT-Class" computer, DOS 3.3 or higher, hard disc, and dot matrix or laser printer. 

Free lull function demo - specify 5.25 or 3.5 Disk or download the demo immediately 
Set your modem at N-S-l. Call 24 hour DJ BBS at 505-255-5521 
1200-2400 BAUD / Follow on screen instructions. 

Jo Jo Pineau Entertainment 

5812 Bellamah NE Dept. 3 
Albuquerque, NM 87110 
505-255-5555 (voice) 505-255-5521 (data) 


THOUSANDS OF TITLES 



We have the sonjis you need for weddinj^s, grailualions. biiili- 

days. reunions or any special oceasioii - - 

Avaifable how YOL' want it--on CD. cassette, or 4.> ipm ivci n ds, 

'These hits from the iy4()'stotlK* l‘i90’siueilie original ven>ions 
by (he original anisls. We t'ciiluie alt types ofniusie ineliiding 
many bard to find titles so you can fill all those special rec^ue^ls. 



FASP 


Call. Hriu*nr FAX far ERFA* t).l CATAl.tX; 

AMERICAN PIH 

p.o. BOX 66455-MB RELIABLE SERVICE! 

LOS ANGKl-RS. CA 9()(Xi6 

Phone (.A 1 ()) K21 -4(X )S Fax (31U) H2 W389 



NOUVEAU LIGHTING 

The new name in nightclub □ DJ lighting & sound 
Special Effects □ Lasers □ Fog Machines □ Rainlites □ Rope Lighting 


WHOLESALE PRICES 
ALL MAJOR CREDIT 
CARDS ACCEPTED 


DJ Consoles □ Mirror Balls □ Helicopters □ Lamps 

CALL FOR OUR FREE CATALOG 1-800-243-9797 


IN NY CALL 
(516) 293-0075 


DESIGN - SALES - INSTALLATIONS - SERVICE - EXPORT 




































































Over 3a Years in the Badness! 
BRAND NAMES! ^ 


SALES 

SERVICE 

INSTALLATIONS 


Honest Answers From 
The Sound And Lighting 
Professionals! 

Visa * Mostercard 
American Express - Discover 

(715) 341-1666 
FAX: (715) 341-1800 






AMERICAN DJ 
AMPCO 

AUDIO TECHNICA 

BBE 

BEYER 

BIAMP 

BOSE 

CAL70NE 

CREST 

DIGITECH 

DOD 

EAW 

ETA 

FURMAN 

GEMINI 

GENESIS 

GRUNDORF 

LAMPCO 

LIGHTRONICS 


MARTIN 
MERE IMAGE 
METEOR 
NADY 
NESS 
O'RYAN 
PIONEER 
LASER KARAOKE 
QSC 
RANE 
ROADIE 
SHURE 
SONIC 
STANTON 
SUMMA 
SUNN 
TASCAM 
TOA 

ULTIMATE 
AND MORE! 


800-657-5125 






■'V 
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YOUR COMPLETE MUSIC STORE CARRYING NEW AND USED GUITARS, DRUMS, 
RACKS, P.A. SYSTEMS. MIXERS, LIGHTING, RACK EFFECTS AND MORE! 




TrZSjLT 


* - 


GET ON OUR CASE 



GENESIS CASES AVAILABLE FROM STEEL CITY DJ SUPPLY 

CALL TOLL FREE 1-800-786-8997 

(412) 882-8997 - 2000 BROWNSVILLE ROAD, PITTSBURGH, PA 15210 > 



SPECIALTY CDs ON SALE - CALL TO GET ON OUR MAILING LIST! 
"DJs DO IT WITH 12 INCHES” T-SHIRTS ONLY $12 



'The World’s Best Controller" 

JUST GOT BETTER 



ETA M.A.D. 1002 Is NOW available 
with a dimmer for any type of lights. 

CALL for your Upgrade 


IfttemftI Dimmer, Power Supply, 2-Yf, Warranly 


Special Upgrade Price $199 



77je BESTfor LESS... 

"Since 1973" 

(303) 429-0418 





For AH Your Sound, Lighting, 
Video, Karaoke Needs 

AT WHOLESALE PRICES 

DEALERS WANTED 
* ALL BRANDS 

800-352-3757 / 502-782-1810 


DJs! ARE YOU INSURED? 

Ever)one talks about it,, Evcr>^oiie warns ii,, 

Cun ytJU aflbnJ it? 

YES!!! 

Tlic Arnericun Disc Jix'key AssLK:iuiioii* cun provide 
you with SL0fX),(XH} in liubiliiy insurance ami SKUXI) 
in equipment tYivcragc ^ including records, lupcs & Cl >s 
- for $431 Adcliiional equipment insurance uvailable at 
S25 per $1,IXXJ over SltUXKk Liability oi equipnxiu 
only olTered separately. Cull H(M}-3554yMyk 
^Ptvgmn tmiUahli^ to manlx^rs only! 


DOUBLE 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 


YOUR 

WEDDING 

BUSINESS! 


Expand your scn ic’cs! 

Make more money on every client! 

Sales, advertising & marketing strategies with 
proven results. Flt luitber intomiution on 
The Wedding Expert's Guide to 
Saks and .Marketing. 

Call Today! 

800 -2 MARRY 2 
201-836-8895 

^b 4b 1^^ ^b ^ ^ r 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 
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MORE PROFIT! 


BEHER GIG! 


Double your investment & 
increase your referrals with 
f^^PARTYHOST 
DJ SUPPLIES!* 

Over too items guaranteed 
to get your dancing guests 
more involved in the party. 


The Party Pack Includes: 

Hawaiian leis A Wraparound sunglasses 
A Inflatable guitars ,V Louvered sunglasses 
't Inflatable saxophones '< Neon sunglasses 
'{Inflatable microphones -V Bright Maracas 
'< Beachcomber straw hats AND FUN!!! 


CALL FOR MORE INFORMATION* 

(201) 661-1014 1 (718) 447-2371 
'A division of ACEntertainment. Inc. 
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WHAT IS X-MIX? 



O. BOX 410141 
I. CAMtIIDOl, M* 
01141-0004 UlA 


AMERICA’S NEWEST AND MOST INNOVATIVE REMIX SERVICE 
DJ Friendly Format: 

Six songs on every issue • Consolidate your collection! 

Three song continuous mix side A • Three separate songs Side B 
Remixes ot dance flcx)r classics 
Extended Intros • Outros on atl songs • Eye-cue break lines 
Song titles and BPM on record jacket for easy access 

Our research staff picks the dance hits of tomorrow today. Have the hits before they happen' 
For ordering information: Telephone 617-561-XMIX • Fax -567*4386 



CUSTOMIZED 


• TABLE-TOP BA!\T\ERS 
• PENKAI^TS & FLAGS 
free STAIMDB^C BA ]\]^ERS 

a FREE 

1039 West Baiidey Avenue • Orange, CA 92668 

Phone (800) 654-0294 or (714) 633-3783 
FAX (800) 451-7853 or (714) 633-0984 




UNIIMITEO SOUND AND LIGHTING 

m Can Help YOU 
Make Money! 

If you want to 

beat out the competition, you 
need quality equipment. . 

USL can help you be a success! 

• We Are An Audio & Lighting 
Company . . . Run by DJ‘s To 


Mobile Beat tech tip #27: If you run 

into problems when operating on a 
carpeted floor, spray Static Guard on 
the carpet (near your set up) before 
guests arrive anci the static problem 
should disappear. 

Thanks to: Len Borkon, 

The Groove Machine, Lancaster, PA 


Say you saw it in 



rrhe #1 


Mobile Entertainment Magazine 


Service DJs 

• We Sell On// Quality Equipment 
and Never Sell You Short! 

Ca// today For a FREE Catalogll 

(314) 781-3665 

7370 Manchesler Bivd- ♦ SuHe 14 • St Louis, MO 63143 


WIN A FREE 
6 Head Helicopter! 

One entry with each purchase from USL 
Enter as many times as you want. 

No purchase necessary. 

Mail entry to: 

7370 Manchester Blvd., Suite 14 
St. Louis. MO 63143 


|k I li Jl IILI 1992.5 DJ/ProSound Ec]uipiTient Directoiy 

|\| t I IIIVI t I INI “Prepare To Meet Your Mixer'’ 

“Books & Videos For DJs & KMCs 

lyyi E311 C E3 C Tips on contracts and Yellow Page Advertising 

IVILJI I DJ/Mobile Entertainer ProFiles & Much More 


























































Karaoke 




Gftetf’PoweM 


ENTERTAINMENT 


KARAOKE 


r * V 


SERMSCS 


SIARUNG M $79.95 

NAMES YOU CAN TRUST AT AFFORDABLE PRICES 

Authorized Dealer For 
PIONEER SONY DK AMAYAKAN 


DKKaraoke 

The LetitSer In Sing Along Entei 




TV 


AMAYAKAN 


J^rtf^flA/nmcnl 


SOFTWARE & SYSTEMS 
Now relocated in a new warehouse stocking more product 

to serve you better and faster 

VISA - MASTERCARD ACCEPTED 

901 US Rf#h Saco. Maine 04072 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


DKKaraoke 

Join the Karaoke Explosion! 

Add-on components - Complete cased mobile systems - 13" & 27” 
Monitors - H.D. Ped. stands with mic holders - Disc racks - Custom cases 
(albw I -2 wks. add’l) - Mics/wiretess - Camcorders 

* The ultimate in Karaoke CD+Graphics by DKKaraoke— 

The Leader in SingAhrtg Entertainmentll 

* CDK 3300 by Sony—completely programmable auto disc loader 

* Mbting amps w/ digital echo & key control 

* Laser Disc systems 

* CD+G Decks 


Everything you need to be successful! 
Call 708-530-SONG (Ask for ext. 54) 

Prices and aviibbillt]^ subject to change. Dealers, caH for quotes. 


JVC 

Sony 

Nikkodo 

Pioneer 

Mitsubishi 


AHUSO’S 

MUSIC CENTER 

LIGHTS - SOUND 
RACKS - CASES 
SPECIAL EFFECTS 
KARAOKE 

Gm EQUIPMENT 
AT GREAT PRICES! 


CALL 216-456-2806 


SING-A-LONG KARAOKE 

ACCOMPA\IMK\ 1 CASSm RS. 

Available for rhe amateur or prnrcssional singer 
All St} les of [UiLsic. Fa'c eaialoe! 

CHARTBUSTERS 

Dept. MB, 400 Ensl«y Dr. Knoxville, TH 37920-9115 

Call Toll Fra- l-8{X)-347-5-‘>04 
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KRRROKE OIRNERS 

Finelly fl Photo Ready Printout 

That fits to the custom disc selections of 
the individual Karaoke owner. That you 
simply take to your local printer for 
your quantity booklet printing. 

Printouts alphabetically by Artist or 
Song Title, lor Pioneer discs only. 

Vour printout comes with on artistic cover 
sheet and with your Co. name & number, 
along with complete Karaoke instructions. 

For our FREE brochure, price sheet 
and order form coll or write to 

Data Sustems 



>usi 

on St., 


Suite 348 Ulashington St., Pennsburg PR 18073 

Phone (215) 679-6925 
Our job at Data Sy s tems is to make you 
professional as possible In your Karaoke 



look 0 $ 
business 


DJ's, CASH IN ON THE KARAOKE REVOLUTION! 

it Latest and Most Profitable DJ Craze 
•Ct 100% Increase In Repeat Business 
tIV Customers Entertain Themselves & Love It 
^ COMPLETE, LOW-COST CC^Graphics & Laser 
Disc Sing-Along Additions To Your Dj System 
'Ct Over 300 D|*s Installed, Already! 

'Ct PIONEER, JVC, NIKKODO, DK KARAOKE 




Don't Be Left Behind! 

Call (800) 966-7464 For Your Free Info. Today 


I SVITCMS lAlC 



IRVINE, CALIFORNIA SINCE 1988 
(714) 752-8756 « FAX: (714) 752-0571 

® (800) 966-SING © 




The 24 Laser-Type ACL Par 36 light 
system Is simply the best light show 
available for mobile DJ's. This 
system can cover any size area. 
Fastest set-up ever! Proven in over 
3500 shows. Not Available in GO. 


It Takes Shows Away 
from the Competition! 

Call for Complex details... 

24 ACL wirod Pw 36'i, C«m, 50* Cabling 


Special Price $799. 



John Robert's 

DJ TRAINING CENTER & STUDIO 

for professional nightclub and mobile disc jockeys 

• 3 Soundpixxjf ti-aining studios • All pix)ressioiial equipment • 

ON THE JOB TRAINING 

Ijeani the latest mixing techniques from the area \s best DJs 
Stan vour own DJ business. We can assist you in finding a 

SIXTY HOUR COURSE«CLASSES NOW FORMING 

Special schedule for out-of-state residents - Day and evening sessions 

• Hotel within w alking distance ♦ 

SPECIAL RATES FOR DJ COMPANIES 
John Robert’s DJ Training Center & Studio 
P.O. Box 56.5, Waldorf MD 20601 

CALL NOW (301) 843-6688 

John Koberl \s has oier iwenly years Mohile and Ctnh DJ experience 
and has been nominated to Marquee \s bortk oJ Who\s Who in hjiierlainmenL 





ADD A NEW 
DIMENSION TO YOUR 
LIGHT SHOWS, I^SER 
SHOWS, FIREWORKS! 

Specially treated glasses break light into 
multi-spectral 3D images! Every twinkle 
becomes a shimmering rainbow'of colors! 
Cardboard frames come in a variety of 
trendy neon colors, with striking^aphics 
and space for your logo or event! Custom 
models available! Dynamite give-away or 
promotional item! 

RaveVison 

Reality Enhancement Glasses 
Call or fax 416-292-7875 

174 Robbinstone Dr. 

ScartxKough, Ontario, Canada Ml B 2E7 
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Books & Publications 


HOW TO BECOME A 
RADIO DEE JAY 


A STEP BY STEP GUIDE 
TO PUT YOU "ON THE AIR” 

This fullv illustr.ited book shows vou: 

✓ How to make contacts 

}/ How to Practice 

i/ V\liere the jobs are 

\/ How to record your audition tape & 


.‘kiJ*. 


HOW TO SUCGEED* 


Send $12.95 to ILJ Publications 
RO. Box 8527 
Clearwater, FL 34619 
Orders shipped same day - 
Include name and address 


Booking Boosters 


Increase \ our sales vyiiIi my direct mail letters on actual 
letterhead. Oru: each for weddings, schools, and 
Girisimas. Profcvsinnal Lxxitract also included. Only 
ShW postage included, Send ehcck or M.O. to Mad 
Martin Productions. P,0. Box 3185, Wichita Fulls, TX 
76309 aMi 


Business OppoRTUNmES 


Well usUiblistved northern California mobile 
muific corporation for sale. Multiple systems, 
light shows, vehicles and music libraries. 

Excellent Reputation, esl. 1&77 

408-370-3002. 


CDs 


DJs! This CD says PARTY! 

JukchidX iipccial . 1‘HK BKSl’ compilation disc ol iK 
most rcijucstcd party stings. NOT A RLMAKE! Totally 
rknv,digitiLcop)Tighlcd:iiT;ingenxmt.s w ith effects: Happy 
Birthiki). The Stripper, America The Beautiful, AND 
MORE! Send $16.95 + S3 S/H to Dynamic Recording, 
2S-U Dewey Avenue, Rochester, NY 14616, New York 
State reddents add 797 sales tax, Salistoion is guaran¬ 
teed! (7161621-627(1 rh 


Pro Audio - New 


ASHI.V FET.2(IOOM SIcr-o Amplincr. 

31X1 waits tS‘ Clioiind Biiuid New. Nc\er Used- S675. 
(7l6)5StH03l5 ih 


Pro Audio - Used 


NUMARK Cl) Pl.A^'KkS! 

Used 5020 - SS5(I or Used f«02U • $1(100. 

Alst» T' Type road rack - $300 for hi>th top :md bciiom. 
Call 517-386-2221 


GORDON MUSIC 

The Pioneers of KARAOKE 


Huge Inventory of New and Used Equipment 

Every major brand of Pro Audio accessories in Stock! 

Hardware & Software (discs) ♦ Wireless Microphones * Cerwin Vega 
Speakers ♦ Crown Power Amps ♦ JBL ♦ AB Amps ♦ Numark 
■pv T I ♦ Electro-Voice Microphones & Speakers ♦ 

DJs! 

Here’s your chance to now get involved with the profit and money-making 
Karaoke! PIONEER KARAOKE SYSTEMS IN STOCK- READY TO SHIP! 

® Call Now! 508-753-8724 

Ask for salesman #9 - Ken Duquette 


Gordon Music 


(''SLOCAmONSn 

484 Main Street • Worcester, MA 
333 Main Street - Southbridge, MA 
177 Main Street • Fitchburg, MA 


VISA / MASTERCARD / AMERICAN EXPRESS / DISCOVER 


s 



sc 



Stop Borrowing Mobile Beat from 'vdur friends. 

Subscribe today and have ycdur very own copy for less than $20 a year! 

Call Now: 800-836-9355 or 716-586-0315 (visa/mastercard) or use form below 

YES! START MY SUBSCRIPTION TO MOBILE BEAT IMMEDIATELY! 

Payment Enclosed_/ Bill Credit Card_ f One Year_ ( Two Years_ i 

Rates: 1 year (6 issues) - S19.95 US / S24.95 Canada Rates vary outside 

2 Years (12 issues) -$34.95 US/$44.90 Canada North America 

Name_ 

DJ 0)f.(P_ 

Address 


City 


State/Prov 


Cntry 


Zip/PC 


PHONE 


Visa/MC # 
Signature 


Exp. 


Return to: MOBILE BEAT -c/o LA COMMUNICATIONS, Inc. 
P.O. BOX 43, EAST ROCHESTER, NY, 14445 
Or fax back to 716-385-3637 


© 
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SOUNDZ 


516 N. Milwaukee Ave. Wheeling, IL 60090 
(708)537-3211 or 1-800-3^6’BFEX 

_I Outside Jlifnois Dial 1 -& 00 - 79 B -1029 r 

EZZH WE Ai.SO OH^H fiEm'AtJi-m'J'AntS 

^ ^ titXXmiNG fiL }Nin'AiJJ\U<yN 


uuu. AURAL 
EXCITER 


T£> kn 

4’''^* MW 114 


■f IS? f'fn jn*/i /irfMHifiil rtitfnn, 
>: fftf 4miitiY 

i i^irA 

1?:^ il4i'9 HrtrV »|^ 


FROM 


Ihi ^lai^djiiiv 


triclLi€ic*s 

10 Las^ Karaoke Discs 
^ Promotional Supplies 


ASK ABOUT KNIGHT MODULAR TRUSSING 


SOUNDZ 


DENON 


MODEL M A D. 1002 

S-Channei Microprocessor UghUng Controller 
4 Chase Ctmnnels - 4 Effects Channets - Expandable 
15 Programmed Chaso Sequonoes'Audio or Manual Triggorod 
On/Off, Flashy Solo^ Blackout Features ^ LEO monitored 
Mounis in Audio rack for quick setup and fingertip control 
Other Models - M.A.D, Chase 1 CX>0, M A D, lOOt Poworbarp 
and 1001*16 Powerbar with Program Chase. 


Package #1 | 

4-Aaiel^h tf W Larnp 
ALG«I 

1' £cortemy stand 
Crossbar 

J-4 Chojuifl sja hands 
frtt pak 

Only $199.00 


Denon DN2000F 
Dual CD Flayer 

"The DJ's Dream 
Machine" 

Under 

$1200 


Package #5 

SFor 3S alumlnuni cans 
uddi 3CH7VR lamp* gth 
2^ Power Bars 
UPoot Contmllrr w/dim- 
mingpraet tctntf 
l-Systnit 6i a box w/2 
aluminum stands 

Only $949.00 


Discoyer Ughtcraft 

•Affordable 
•Mode in USA 
•Many Lighting Packages 
to choose fium 


Soundz Open House - Euery Wed. 8-10pm 

Umittd S«atirnh Call for R^tmrva tforu -Fi ««Ptjixa At Cokmmfitr opmn fious# olt*nd#*s 
MAY 6-%>eakcr System Desfyns, Sound Pnessure L»d, ^fficimeg, Ifoblk 7b Installatfon. 
MAY IS-Ughtlng Support Systems, Lighting frees, Pouter Bars, 

HAT 27-Ltgh£crq/l, IVSi, Lightfny Controliers, Dimmers, Relays/or Mobiles and duhs. 
JURE S-DJ Mixers: The Top Brands ore covered, pros and cons. 


UPS ♦ ACCEPT PHONE ORDERS 


Genesis {. ughtcraft 


DENON 


sraNTon 




A 




tnteffabeam Genesis 





















































Promoting While 
You Perform 


O perating a Mobile DJ / Karaoke 
service can be like trying to balance 
on a high wire. During certain times 
of the year, booki ngs drop off allowing you 
extra time to devote to marketing. At 
other times, you are so busy maintaining 
the quality of performances, there is little 
or no time to devote to marketing. The 
goal is to make sure both areas get the 
attention they deserve. With schedules 
full and another busy wedding season 
upon us, it’s easy to go soft on marketing. 
After all, it’s not the season for bridal 
fairs, and if your corporate accounts 
haven’t called to book the employees sum¬ 
mer picnic by now, chances are they aren’t 
going to. So aside from taking care of the 
jobs you have, what can you be doing to 
increase your number of future bookings? 
Here are some ideas. 

Visual Reinforcement 

Ever hear someone say, “I was at a 
party the another night and the DJ w'as 
teiTific!”, but w'hen you asked them w'ho it 
was, they didn’t remember? A good DJ?, 
Maybe. A good business person?, I think 
not. The most important thing to remem¬ 
ber, especially when your schedule is 
packed, is that your best prospects for 
future work are people at the parties you 
are doing right now! If they don’t remem¬ 
ber anj’thing else from the event, make 
sure they remember the name of your DJ 
service. Here are some ways to get it 
done: 

People tend to remember what they 
.see l)etter than w'hat they hear. A well 
placed, professional looking sign or ban- 


by Robert A. Lindquist 

ner with your logo is an effective way to 
burn in an impression. 


logo on each table by printing up “request 
cards” similar to the one shown. These 
cards fold “tent style”, standing up so as 
to be seen by everyone at the tab! e. Many 
people request the same songs so by ask¬ 
ing for three requests, you increase the 
possibility that at least one will come up 
sometime soon. As you know, some people 
get really get annoyed if you don’t play 
their request immediately. If someone 
requests something that you either don’t 
have or wouldn’t play even if you did, it’s 
best to tell them when they hand you the 
card and get an alternative. Also, some 
banquet hall managers object to these 
cards being placed on the tables too early, 
so it’s best to wait until after the tables 
are cleared. 

Obviously, the best time to drive 


The most important thing to remember, 
especially when you’re schedule is packed, 
is that your best prospects for future work 
are people at the parties you are 
doing right now! 


Tell Them Who You Are 

Now startgettingyour business cards 
into the hands of every good prospect. 
Never assume that just because people 
are impressed by your work, that they 
will actually remember to pick up a busi¬ 
ness card. A little subtle, yet direct card 
distribution can have a good payback. 
Begin by placing a small, inconspicuous 
stack in a high traffic area. A few cards 
placed carefully on the bar will usu¬ 
ally find a good home. If the guests 
will be filing past a buffet table, .set 
ten or tw'enty cards where they 
can be seen and picked by the 
people as they stand in line. Note; 
Occasionally I hear of DJs who 
carry this a bit too far and per¬ 
sonally hand a card to every¬ 
one. Everything has its limits, 
and guest.s may view thi.s as 
rather tacky. 

Next, get your name and 


home the name of your service is when 
you have the audiences’ attention. If you 
are doing a wedding, and will be intro¬ 
ducing the bridal party as they enter or 
the best man for the toast, introduce 
yourself first. Y ou are the MC and its only 
proper the MC introduce themselves be¬ 
fore introducing others. Besides, if it’s a 
four or five hour party, you’ll w^ant to 
build a good rapport with the audience. 



We Play it For You! 

liavc a request? Write the titles of three of your favorite m 
the boxes below. Vhen tear Ihe card in half al the fold and m’e 
the side with your requests to your Dh Keep the other hall for 
future requests. Everv' effort will be made to play your requests 
as soon as possible, thank You’ 


YOUR LOGO 


Ybur ‘ Auddren - Phone Nurnbor 
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Make sure they know who you are, 
right from the start . The same is true 
for when you open the floor for danc¬ 
ing. Welcome the guests and remind 
them who you are. They will feel much 
more comfortable approaching you if 
they feel they are on a first name basis. 

Hit ‘Em While 
They’re Hot 

Sometimes the best way to get 
your bu.siness cards into the hand.s of 
people w'ho mil soon need your service 
is a matter of timing. Most DJs in¬ 
clude in their program some type of 
line or group dance, such as The Elec¬ 
tric Slide, Chicken Dance, or Hokey 
Pokey. Normally, this little bit of in¬ 
teraction with the crowd is a memo¬ 
rable part of the event. Before they 
walk off the floor, get on your micro¬ 
phone and invite them to stop by the 
DJ table for some information about 
your service. 

If you offer any type ofadvertising 
novelties such as mugs or pens, an 
excellent method for distribution is 
during the bouquet toss. As you an¬ 
nounce the name ofthe lady whocaught 
the bouquet, invite those who arc en¬ 
gaged or planning to be to stop at your 
table for a Iree gift: one of your ad 
novelties along with a card. 

Here’s another proven technique. 
for weddings: When you introduce 
yourself to the photographer or 
videographer at the beginning of the 
affair, get one of their cards. Then, 
during those slow moments while the 
photographer is trying to line up the 
ladies for the bouquet toss, do a little 
commercial on their behalf. Some¬ 
thing along the lines of “Our photogra¬ 
pher today is Bernice Slapnoodle from 
Slapnoodle Studios. Bernice has been 
photographing weddings in the Our- 
tovm area for over fifteen years and 
guarantees youi* compl ete satisfaction, 
so if you need a photographer in the 
near future, ask her for a card, or pick 
one up at the DJ table”. Of course, 
when they come up for one of her 
cards, they get one of yours as well. 

As the DJ industiy becomes more 
and more competitive, the public is 
relying less on mass media advertis¬ 


ing (particularly, the yellow pages) and 
more on personal expedience and refer¬ 
rals from trusted fnends in choosing a 
DJ. Promoting while you perfonn is an 
excellent way to get them to ivfer you. 
The kev is to be subtle. The DJ who 

fe- 

shouts their company name throughout 
the performance comes across sounding 
cheap (and frightfully obnoxious), Mar¬ 
keting requires a little fine.sse and a IntiT 
professionalism. By efl'ectivelv promot¬ 
ing your semce during ytiur events, you 


can double, even triple the nutnher of 
referrals you take home from i‘ach job. 

Mobile Beal Editor-fn-Chief, Robert A. 
Lindquist is Author of “Spinnin': How To 
Score A Hit As A Mobile Disc Jockey for 
Fun and Profit" ’ 1987 and Co-author of 
'Spinnin' 2000: The Ultimate Guide To 
Fun and Profit as a Mobile Disc Jockey" 
D 1990 & 1991. He also frequently 
leads DJ seminars on marketing . 


THE BEST SELLING 
D J GUIDEBOOK OF 
ALL TIME! 

Get 

YOUR 

COPY 

today! 


Spinnin’ 2000 is the most complete collection of ideas, tips 
and proven techniques ever compiled for Mobile DJs. 
Spinnin' 2000 covers every facet of the industry including: 
sound, lighting, theatrics, advertising, marketing, performing, 
hiring, training, managing, bookkeeping and much more. It's 
over 250 pages, heavily illustrated and packed with 
information to increase your bookings and profits! 


Ask for it at your favorite book or DJ Supply Store! 
ISBN 0-943047-01-3 


OR ORDER DIRECT: 

Send Name, address and phone number with check or M.O. 
(Visa/Mastercard orders include card #, exp. date, and signature) for 
$24.95* or 29.95* for limited edition hardcover version to: 

LA PUBLISHING, P.O. BOX 5. E, ROCHESTER, NY 14445. 

IN CANADA: BACHMANN-RACHE, 3148 KINGSTON RD., SUITE 202. 
SCARBOROUGH, OKTT. M1M 1P4. 

In Canada - $29.95 Pb/$34.95Hd - All pnees includes shipping, 

New York State residents MUST add Sales Tax = SI .74 Pb / S2.09 Hd 
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Book to Capacity 
With all Bases 


Covered 

To safely handle last minute book¬ 
ings and still cover unexpected DJ prob¬ 
lems, you have to think ahead. Assign¬ 
ing inexperienced or untrustworthy low 
quality DJs at the last minute, just to 
keep a booking and a few dollars in 
immediate profit, is a big mistake. A bad 
reputation cost you a 1 ot more than money 
in this business. Here’s how you can 
efficiently cover all your dates and still 
be prepared for a last minute call or DJ 
who can’t make their gig. 

Resource Planning 

WTiat I personally discovered while 
mnning my DJ service was that increas¬ 
ing bookings was relatively easy once 1 
established a solid sales and marketing 
plan. The real problem was attracting 
quality, trustworthy DJs to handle the 
increased traffic. I wasspendingall week 
dnimming up business, only to spend 
the weekends covering last minute DJ 
problems and cancellations. This was 
using up all my energy and cutting into 
my time on the weekends. 

To solve the problem, I asked my¬ 
self: “How many bookings can I easily 
handle with the staff and equipment I 
have and still have a safety margin for 
unforeseen problems?” I needed to know 
what my resource capacity was in 
terms of both sound equipment and hu¬ 
man resources (DJs) before I could ac¬ 
cept addtional bookings. 

To begin with, I calculated the maxi- 


by Dennis £ Hampson 

mum number of bookings I could 
handle in any one night of the year by 
figuring out exactly how much equip¬ 
ment and DJ personnel I had avail¬ 
able on a day-to-day ba.si.s. This sounds 


.simple, but don’t forget to build in an 
extra, standby DJ for each week to 
cover problems. If you had ten sys¬ 
tems and ten DJs available for next 
weekend, you should only book nine 
DJs and systems to handle that night, 
and keep one on standby. 

Next I had to find out how manv 
bookings the average part-time DJ 
actually does each year, so we con¬ 
ducted a study. Theanswerwasthirty- 
seven. This allows for all the personal 
and family reasons why a particular 
DJ is not available to work the remain¬ 
ing numbei* of weekends per year. 

Now that I had these two basic 
pieces of knowledge, 1 could calculate 


the maximum resource capacity (MRC) 
of my operation. This MRC becomes an 
important figure for your Operations 
Manager and Sales/Marketing Man¬ 
ager (even if both happen to be you) to 
live by, For example: If your sales and 
marketing plan targets 370 bookings 
for your operation dunng the coming 
year, you will need ten DJs to handle 
that traffic (370 divided bv 37). Now 
add vour standbv DJ for a total of 

w m/ 

eleven. This will give you a safety 
margin on traffic as well as a standby 
DJ to cover last minute problems that 
may effect your booked DJs (i.e., traffic 
accident or last minute problem that 
makes them unavailable). 

Side Benefit 

Many DJ services use their 
“standby” DJ for last minute bookings 
as well. Say that, at 9:00 PM on Satur¬ 
day night, all your assigned DJs are 


what they are supposed to do. You 
receive a last minute call from a local 
hall manager w'ho has a wedding with 
a “no showr” DJ from another service. 
Can you help them out? You bet you 
can. You send over your standby, and 
save the day for both the bride, gi'oom, 
and the hall owner w’ho becomes your 
friend for life! 

For smaller services that have just 
two or three regular part-time DJs, 
having one out can have catastrophic 
results. To deal with this, contact some 
of your more fiiendly competitors and 
suggest establishing a resource pool. 
If, for example, you have three trained 
and available DJs, but are only using 


where they are supposed to be doing 


For smaller services that have just two or 
three regular part-time DJs, having one out 
can have catastrophic results. To deal with 
this, contact some of your more friendly 
competitors and suggest establishing a 
resource pool. 
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two on a ^ven niglvt, notify the other 
pool members that you have a DJ avaih 
able in the event anv of them are short 
help. Your DJ will appreciate the work, 
and (hopefully) the pool will be there to 
help you when you are in a bind. 

Tlie Toronto Chapter of the Cana’ 
dian DJ Association hasa weekend “Dutv 
Manager” who handles last minute 
emergency calls from hall owners and 
members of the CD J A who are i n trouble. 
This duty manager has a list each week 
of members who are not working that 
particular weekend and who have vol¬ 
unteered to be on standby. The duty 
manager simply calls a DJ from his list 
to cover any emergencies. Many of the 
smaller member DJ services who fre¬ 
quently book outlOO*?? of their available 
DJs each week, use this service, rather 
than hold back one of their staff as a 
standby. The fee to both the customer 
and to other members requiringa backup 
is fixed and guaranteed by the associa¬ 
tion to DJs w'ho roll out at the last 
minute to cover an emergency. Even if 
the original DJ shows up and the standby 
DJ is no longer needed, the client is 
required to pay a minimum fee to the 
Association. Seventy-five percent of this 
fee goes to the .standby DJ even if he did 
not have to actually work when he ar¬ 
rived at the emei'gency location. It’s a 
good system and one that could be set¬ 
up easily when services decide to work 
together for the common good. .jv 

Dennis E. Hampson is Mobile Beat’s 
editorial assistant in Canada. He is 
also co-author of Spinnin’2000, The 
Ultimate Guide To Fun and Profit as a 
Mobile DJ, and an independent 
consultant specializing is solving the 
problems of multi unit DJ services. 


Mobile Beat 
Welcomes 
Comments and 
Questions 
FOR Marketing. 
Managing. 
Performing and 
Tech Talk 



Clip orcripy your current aikircss label atul sciul it to us w iih 
your new ackircss - We'll rio the rest. Mail ur. Mobile Beat , 
Subscription T>ept., P.O. Box 43, Bast KtK'hcstei . 14445 
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Get More Gigs! 


USE ... 

Turning Music 
Into Gold. 


T, 


1 

i: 


Turning Music 
Into Gold 


1 






I - 


Do more .shows and make more 
money. Acquire this marketing 
manual and use it to increase vour 

t 

husines-s. It's packed wiili ideas, 
technic|iie.s, and .solid inlbmiaiion 
that will h(X)st your DJ income. 

Written by a 12 year wtenm 
mobile DJ with an .MHA and 5+ 
years of ati agency experience, 
thi.s manual is packed with 
facts. It even include.s pre.s.s 
relea.se.s and article.s you c.in use in \’our 
own local newspapers and magazines. I'vety Dj. 
the nov’ice to the sea.soned pro, will le.irn new nu 
from Turning Music Into Gold. 




A Sales Marketing 
Manual tor Mobile l>,fs 


inev-in.iking ideas 


I'ituling just OIK' or two idr'as 
that lielfi you gain more busi¬ 
ness w ill lx* wotih hundreds 
or thousands ol ilollars. \ ou 
already know how to Ix' .i 
go<xi Dj. Now make .in 
investment to improve your 
sales and markr'ting skills, 

Call now. 

Full 1 year Uncomlitional 
Aiomy-Back Guarantee 

To order by plione 
with Visa or MasterCard call: 

1-800-892-4060 Ext. 1 03 

(24 hours) 

In Canada call U S. 
603-094-4060 Ext. 103 

VIDEOSTAR • Suite 103 • 37 Spring Cove Road • Nashua, NH D3062 


Hands-on tips include; 

► I low to get free publicity 

► Where you siiouki ami 
shouldn’t advertise 

► Direct mail strategies 

► Writing ad.s that work 

^ Telephone selling tat ties 

W Common sales mistakes 
DJs make 

► and much more! 


To order by Moil: 

St'txl SZ t.OS plus S r(K) Slii[ipiiig 
and I land ling to: 























































Electronic 
Wizards Add 
Magic to the Mix 




•II 


by Jim Cowser 


I n today’s world of electronic wiz¬ 
ardry, signal processors can cre¬ 
ate a multitude of sonic effects. 
Incorporating them can dramati¬ 
cally improve your system’s sound and 
add a new dimension to the way you 
mix. Signal processors can be used to 
correct sonic problems in a particular 
room you may be working or add spe¬ 
cial effects to help create a mix that is 
distinctly you. 

What is a signal processor? 

A signal processor is a device that 
alters the original source’s signal as it 
comes from your CD player, turn¬ 
table, tape deck, etc. The source sig¬ 
nal is altered hy amplifying a portion 
of its frequency spectrum. This is 
accomplished by using a GRAPHIC 
EQUALIZER (EQ). A graphic equal¬ 
izer amplifies specific frequencies by 
moving a slider control ivithin the 
frequency range we desire to amplify. 
For example, by moving the sliders in 
the 1 ow frequency area (20Hz to 200Hz) 
we can increase or decrease the bass 
response of our system. By moving the 
.sliders in the midrange (200Hz to 2.5 
kHz) we can make the sound of the 
musical instioiments and voices warm 
and smooth. By adjusting the sliders 
for the high frequencies (2.5kHz to 
20kIIz) we can bring out the cymbals 
and add presence to the sound. To 
learn what frequencies each slider af¬ 


fects, put on a song you know veiy^ well 
and move each slider up and down. Lis¬ 
ten to how each affects what you hear. If 
you would like to make sure that your 
system is producing a flat frequency 
response, a device called a spectrum ana¬ 
lyzer can electronically assist you. CAU- 
TION: Use your EQ prudently and follow 
instructions in the owners manual. Im¬ 
proper use can cause you to blow a speaker. 
Another device for improving the 
sound of your system is the BBE SONIC 


If you are having a problem with 
overpowering your speaker system, you 
might consider using a LIMITER to limit 
the maximum output of the system. To 
use a limiter in your system, install it just 
before the amplifier, or in a BlTri Amp 
system, before the electronic crossover. 
Set the controls for the maximum level 
desired without clipping the amplifier. 
With a limiter properly set, your system 
cannot be pushed beyond the speakers’ 
limits no matter where the faders on your 


MAXIMIZER. The Sonic Maximizer is a 
signal processor that adds dynamics, 
equalization and corrects the phase of 
the signal to give a clean, tight, punchy 
sound. For the best results, the Sonic 
Maximizer should be installed between 
the mixer and amplifier. BBE has re¬ 
cently introduced the BBE 332 for Mo¬ 
bile DJs. This is one of the best ways to 
improve your system’s sound and it can 
be purchased for under $200. 


board are set. 

Special Effects 

Now that we have discussed some of 
the signal processors available to en¬ 
hance and clean up the sound of your 
system, lets talk about special effects 
that enable you to add creativity to your 


mix. 


The DIGITAL DELAY is one of the 


54 


Mobile Beat 



















most flexible effects available for the DJ. 
A digital delay is capable of creating 
many different effects like P^Ianging, 
Phase shifting, Chorus effects, Doubling, 
Reverb and Echoes. 

When patching the digital delay into 
your system, you have a variety of choices 
depending on what you want affected. It 
can be patched into the effect loops if your 
board provides this facility. It can also be 
patched into the system directly after the 
mixing console. If you desire to effect 
only one source like the DJ mic, then it 
can be connected between the source 
(mic, turntable, CD player, etc.) and the 
input on the mixer. 

Now that we have installed the digi¬ 
tal delay, let’s learn to set the controls to 
get the desired effects. On most digital 
delays the controls are: input gain, coarse 
and fine delay time, modulation width 
and speed, feedback, and output con¬ 
trols, both dry (un-effected) and effect. 

Echo is the most used effect from the 
digital delay. To set the controls for an 
echo effect, first we set the input gain so 
that we don’t overload the delay’s input. 
Next we set the coarse delay control to 
the setting that produces an echo time 
closest to the desired echo time. Using 
the fine control we get the precise echo 
we want to achieve. We will not need 
modulation to create this effect so make 
sure the controls are set to the minimum 
setting. The feedback setting controls 
the number of echoes desired. For one 
echo set the feedback control to “0”, for 
more echoes adjust the knob as desired. 
Finally, we set the effect output for the 
desired echo return level. 

To use a digital delay to create a 
Flanging effect, set the coarse delay time 
to about lOMS (Milliseconds). Now use 
the fine control to get the sonic effect 
desired. Set the feedback control to 50- 
75%. Some feedback controls offer posi¬ 
tive and negative phase levels. Positive 
feedback creates a metallic type sound 
w’hile negative feedback creates a 
“whooshing" and hollow sound. For the 
most effect, the final output should be set 
to 50% effected and 50%’ dr>' signal. Most 
digital delays have modulation controls. 
By setting these controls you can create 
an automatic moving flange. 

A Phasing type sound is a subtler 


effect when compared to Flanging, the 
settings, however, arc quite similar. To 
achieve a Phasing type sound, set the 
delay time to 2MS, and the feedback 
control to minimum. Set the modulation 
width control to about 15% and the speed 
control to a reasonably fast setting, then 
set the output to 100% effect and 0% dry. 

Another popular effect is Chorusing. 
This effect is achieved by setting the 
delay between lOMS and 25MS, the feed¬ 
back to 25% positive phase, the modula¬ 
tion width up very slightly (too much can 
create an out-of-tune effect), the speed to 
slow' and the output controls to 50% effect 
and 50% dry signal. 

Many other effects can be achieved 
by experimenting with the controls. Take 
some time and see w'hat you can come up 
with. 

Digital Reverbs are also very' popu¬ 
lar with DJs. Digital Re verbs are a 
complex form of a Digital Delay. Digital 
Reverbs can be installed in the same 
places as the Digital Delay. Most Digital 
Reverbs have preset effects. Just select 
the preset you want and adjust the vol¬ 


ume for the desired level. Reverbs are 
typically used to enhance the DJs voice 
or program material by adding a concert 
hall ambience type of effect to the source. 

The processors we have discussed 
are the most commonly used. There are 
many others available like PITCH 
TRANSPOSERS, DE-ESSERS, NOISE 
REDUCTION SYSTEMS, VOICE PRO¬ 
CESSORS, APHEXAURALEXCITERS, 
AND DIGITAL SAM PLERS. We will look 
at each in a future Mobile Beat Tech 
Talk. Remember,thequalityofthesound 
is as important as the music you play! 

•f 


Jim Cowser Is presently a district sales 
manager for Roland. In the past he has 
held positions with IMC, Pas 
Loudspeakers, and, until recently, was 
western region sales manager for 
Numark. He is a life long musician, 
concert touring engineer and has 
designed and built a 24 track recording 
studio in Dallas. 


UNEQUALLED PORTABILITY! 


Meta-Lit^ System 8500 Mobile Light Trees 


f 


Ultra-Mobile Lighting Packaged With The Hottest Effectsl 


Moke less trips to the car 
when setting up your gear 

Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 




af Amllfl. syne‘d. 

fl Chinnij 
Powtr Conirolltr 

Patterns, 

(not 16) 

1024 

Step Light Show 

^ Max Current of 
8 amps won't 
pop breakers 

^ Muitlplt Modes giv* 
you Mood Control I 

Ultra-moblleiS^ 

2fl lb tQtei 


Hassle free, 2 

minute seiup 

3^ 2 Footswitch 
Controls, tool 

To order, or 
immedla 
in for 


1-800-852-0037 


ftrtf 
one hand 
portability 
with Mtand, 
tight bar, 
and power 
controHar 
atf in one 
package. 


Orte Pf CMC*! 
Feml^ of 
Ulire-rrioblle 
Ughtleg 
Etfeeu 


Mottle OJ 
Kmitl Borne 


Run your own hi^ 
energy lifdit show, with 
hixndreds of patterns, far 
more entertaining than 
lifting eystems using 
simple chase controllers I 

Seeing is believing! 
Order our video fur 
$12.95, refundable with 
your purchase of an 
S-SSOO lifting system. 


Afe ta-Li te^ Lighting Systems 


Cantek Metatron Corp. 

1* W.WaUr 81. Canoniburo.PA 1S317 
(413) 748.6760 Pu (413) 748-6063 
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Directory of 


Karaoke 


Hardware 
& Software 
Suppliers 


Here’s a list of manufacturers and 
distributors to contact for additional in¬ 
formation. Each listing includes: Prod¬ 
uct code: H = Hardware, S = Software or 
H/S = both, the company name, ad¬ 
dress, phone number and brief descrip¬ 
tion of products offered. In some cases, 
companies have supplied prices and 
warranty and information. All prices are 
suggested retail. 



Atiiavakan H/S 

9911 W. Pico HIvd, StL\ PH-L bJs Angeles, CA 
Mihm-mii) 

Karaoke LkyerDLsc hardHwe md mndard 

carry racLs. ihri lopin}^ Amiyttkati hiM sofimre. 

American Prc)*2 Company // 

S Resi^miir Si. #11 1 3. Pomona. CA 9l7f>f> 
714o9loSfiS 

Ihnamic from fo SS9,95, Fumre 

ftrodms fo include Katm>kc/I}J mixers and headfdkme 
n/i nh Ti ipitof w a tmhint ttiotis. 

HMB/Nikkodo H/S 

4W)(1 N Saiuu AriiUi Avc.. HI MmK CA 91731 

l-8(HVNikkodo 

Featured pnfdih ts: CD-IOOM, C/>+G auto changer 
nuWt r Cfmtroiier $22(M}. CD-(i!()0, CD player \\i 
i^raphks dctader 2 mic wi.s. 3 video digital eclui 
SW. lV-2ittCi C/ Wi) IHuxer \c/di\dtal echo, mititipitw 
vui'fi K 2 mic ins, S9y9, DEP^2(Mi Digitaledu)pmees- 
u/n IJ aep diyiud key contmlkr. vacal clumgen sur- 
nmnd fimniim, J itiic hk. Units ptny all si:e CD and IJ). 
Keath Idtft tifff s m CD^(1 and UX Devehpiny CDl 
and mitiuaiar a'k*r vidett camera. 

CBM America Corporation H 

2020 Safita Mutjicu BHd. #4!(1, Santa Monica, CA 

*XM(H 310 82S 824S 

Citizen CD 87(}() Coniftaci Dhc Player vdth Sinf^Moni^ 
finu turn. $29*X9^1 9ff days jktn \ and lak j r. DtTef pintz 
CD^G pkmr 


Celebrity Suig-Aluiig Systems H/S 

12850 Hoothill BlvJ., Sylnuir. CA 91342 

800-992-9039/MOS-.Wl-! 180 

Complete line of UX CD+G Harihvare i Software hv 

Pit nicer, \^ikkodo, DK. fXmonctandmost other niajorhrands. 

AmplifieiX Micropfutnes, Spi aketx H/Kuh uses and Monitor 

Mauds. Features Titmdey karaoke systetm starting a! 

Sim. 

Chartbiisters Sin}>-Aloiig tapes S 
4tX) Hnslcy Dr. KnoKcille, TN 37920 
615- 577-5597, order line - 8l]0-347-5504. 

Single song casseitesondfour^songpackages. 3000+ titles, 
50nay each month Specializes in etnmtry. Single song kif>es' 
$6.99 (f?, 4 La.sseites-$11.9S. 28song LaserDms-$}25 

Fitmre ptmluets: VMS Karaoke. LtserDiscand CD karaoke 
fortnats. 

r 

Vi ►n iLs A me ri ni I iic*^ H/S 

I7Q J. South Spruce Avc. South San l^ninci.sco. CA 94080 

4I5 333‘888 

Oinviv Mixer Ainpllfters and Software Taitc.s. Ofw year 
Marniniy. 

DKKaraoke H/S 

635 Hawaii Avc., rcirance, C'A ^8)503 
8fK)-CSA SONG 

Featured syslf/ny: DKK 100 11). $2900 and CDK 3300 
Comptia CD+G s\su yn with deerder, controller, amp, auto 
l(HidiTamiall(t(7rraek $6900. DK Junior DKK2Q0PCIHG 
playerAiti iider adapts eastlx far Molrik DJs, U) tlbraiy of 
400+ titles in English and 2S00 in 7£;/Jw/!t'.iC. 75 nt'U ^ 
quancr. CD+(7 //7;r(in song\ with 50new release 

quarter. 


Dreamakcr S 

Sail Diego, CA8(X>-%7-1894 

Almg l tapes, five fk'r. $12, 1500sela tiotvi 
avaiUthlc. sptrktUze in countn d n eMcriL Plan to OiU 
VHS and CD fonihtts m nvar futtirc. 

Editeca S 

943 N. Expressway #15166, Brownsville, TX 7S510 
512,54(>3498. 

SiKtnkh Sing-Ahng .software an Phoenix nconls. U- 
hraiy af tSO volumes if tapis imd CDs with 10 songs 
f tSfX) seliTtiotis) Cmegf^rieszA farinrhf trio, group, Panda, 
andNorteno, $6.99 to 9,99. 

RvpressTrax S 
Clinitm. Ml. 8(K)-!m-827.^ 

Nearly 1,400songsantllahlt. 4 song.^fiertaffe, average 
retail 5/5, General variety wnh emphasis on coiuUn/ 
we.Memr 50\x and filPs, 

Kara4)cst Corpnnitiiui S 

11949 Telegraph Rd. Santa Fe Springs, CA 90670 
213-946-5419 

Uhmn^if Chinese and Fjiglish songs iii} LaserDisr, 7S4 
simgs, 2S per di,xc. with video, $100 

Karaoke Systems, Inc, H/S 

18662 Mac Arthur Blvd.* Sic. 435* Imne, CA 92715 

714-752-8756 / 80[)-9fX> SING 

ULserPixe, CD+G systems iiuiuding Pioneer DJ Starter 

Kit (see Pi(meetiiMing}for$2,0Q0. Also JVC KXGMSOO- 

TN CD+G Player, 6 discs, kty controller + more for 

$ijm. 

I ^jnt^Uir I'tvhnologies I id* H 
920 Sauiii Oyster Bay Rd.. HicLsville, NY 11801 
516-939-6116 

.Singaindeon and Ijinesiar audio amene karaoke ma¬ 
chines. Nine imhlels from 569 ttt $249. 

Music Maestro S 

1639 11 ih Stmzl Santa Monica, CA 9f)401 

31fK314^3888 /31(H829-7675 

Music Maestro d Spiiinials Sounds Sing-Along im- 

sene.x and CDs. 2900+ mte.s. Rnnidway, standtmh. 

nx k country, tap, gospel, movie soundtracks, Latin and 

Christmas, Sptrialiiies are oldies, current atul fumy 

songs, 6 song cassettes (vck uI & inslf- $12.55,12 song 

CDs {Inst, only ] s524.95 Presently dcveUqmg a library 

for CD+G and CDl. 

Miisix Resources, Inc* S 

200 Valley Drive, #1 L Brisbane, CA 94fM)5 

MagmtanBS Karaoke fnaehine.i and backing tnu h. 

Nashrille Sound Plus You S 

570Rundle Avc. Nashville,TN' 372If) 

800-842-6167 

Sing-Along cas.seUes\ 4 ti* 5 stmgs (awivge/. $9.95. 
S/HriaUze In country and gospel, L6(Kl+ song.s avail- 
able. 

Omega Sound S 

1112 Gnrrjstin Avenue, Fon Smith, AR 72903 
800-336-0637 

Star Tracks Accompaniment tapes. Nearly 10^)0 titles, 
spci ializing in pop, cotmUy & westeni, Bnkuhvay amt 
gospei Single cassettes (viKal ti hisL/$10.95. four song 
Cidlections - 5/2.95* l(MTt guarantee. 
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Proudly Presents 

HOW TO BE 
SUCCESSFUL 

IN THE 
MOBILE DJ 
BUSINESS 







JJOW if) ■ 






JJJJ 

W t 


mj 






jt 

' / , 
’t 


The First Complete Instructional Video Cassette & Workbook 
Program That Will Help You Maximize Your Income 8l Profit. 

WOiether you are just starting out or already own a mobile DJ company. 

“How To Be Successful In The Mobile DJ Business" 

will giv'^e you valuable insight into the fine art of Party Hosting. Music Mixing. & Music* Litcrac’v. 
Also featured: Weddings, Bar/Bat Mitz\'ahs. Corporate Functions, CuKing Fdge Business Tips 
and a complete section on Pioneer Laser Karaoke: Operation. Presenlalion and Performance. 
'Phis video tape presentation conies complete with a comprehensive training 

manual that shares all of Star DJ's Secrets and Tips. 

Order now to get the edge on your competition. 

Sponsored By 

CJ) piONeeR 

The Art of Entertainment 

check or money order for S99,9 
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Fantastic Entertainment. 400 Perrine Road, Suite 400B. Old Bridge. NJ 08857 

pins $6.00 [nr hhippiiig A luindling . plcast* allow ‘1 In 6 wfrks lor drlivciy 

For 72 hr. Shipment call; l- 80 ri "8iAiv OJ’S, Visa, MC arc AMX Accepted 

















I*ioneer Laser Entertainment If/S 
2265 Easi 23Hh Sircet B^\i, CA 9UH1(J 
301-843-91W) 

Pn^essuMtal iMsrr Kamnkt faitHred pitHiadii 

imifule UJ Statler Kit with CIDVIOl player, miv, imfr- 
ner., iOlaserDiscsilhit s/mgsl eiinipmem 

S4tjiware rases muJ DJ Pfr* Kit CIJ)V303 timi (irtimr 
UiserDisc pkiyer, (see "Witai 's ;Vfii", MH issue 
amp. mir, htmner, sfmiihtHfks. request cardstuidcasesfur 
eqtiipinem atul sufmare. All iinhs play CD & LD. 
Stfnvare librarynu /2*'dc H ’UmrDisr\ J20(J-e titles, all 
ratci^ones, 2 ut'sv @ montfi 

I^K!ket S{n^2^ S 

50 SiXJih BuckhtHJi Smxl Irvingiun, NY 10533 
I -»no NOW SING 

Kariioke/Sin^-Alotffi cassettes (uu! CDs. (her 5,5f)(h 
wjy.v availahle ivith up to 150 new' each Rumtk CD 
lf>ntuittl0.son^\ ^ w & w/u vocal} - 522.941 

Priddls Music S 

100 Rjist Suite Streets Pleasimr Gmve. IT 84(^i2 
801-785-0949 / iMIK32f>-3(l62 
Aiulio ikivmiHmitmtu tufHvs wulenhe fume Siity* Like 
Star. Jpcdalizcs in current top 40. Prvsetitlv releasing 
lihfurs- m CD, all nruditcis carry lifetime wammtw 

m a T r • 

Sanyo Hslier (USA) Corp. // 

21351) Ulvsc Sir., Chalswiirih, CA 91311 
818-998-73:2 

Featuredpnxhn t LV-P5(Xll/ karaoke //) player. 


Singing Machine /J/S 

6350 E. Rogers Cia'le, Btva Ratmu 33487 
41)7-994-31(30 / 800-443-3692 
Featiard pn^ducts mc/udt The Perfechf md T/rc Futura 
dual ( VSs efte Stereo ^’Sin I'm it Machines'[ App/nxi/nately 
2,000 .WHifv. fHhvI f/ne side, i/istrumenlaj orherj tm 
imsetfe. 4-4f & tape, S9 io S/2. 

Singing Source ff/S 

12055 I 24ih r\vc. NR KiriOand. WA 98034 

206-820-9253 / 800-26:-HlTS 

A variety of kitratfke Hardware and Software products 

incituling a .stewn machine to help proiei t singer s wicts. 

Soiigtech // 

3900 E. Whiteside, Los Angeles, CA 90063 
213-267-0380 

Karaoke hardware hy Songteck Studio B and Junior 
sUulhs. Fimtured product is the Studio B dual cassette 
karaoke w/pitch cf?/ifro/, 524 R One year wanann^ 

Songtrax S 

3WtO I aiirel Canyon Blvd., #385, Studio City, C A 916(>4 
Karoi kc harking tracks 

Sound Choice Accompardnient Tapes S 
PXX Box 47:2(^, Charlotte. NC 28247. 

800-326-1894 

4-track Sing-Aiimy rasscttes.Songs picked from 
Bilib(mrd\\ top ItXK titles. CowtUy, Pop, R<uL 

Contemihmtn. Christkuh and Broadway. Four songs Cci 
iafH\ $11.95. 


Space tech H/S 

967 R. 12[h St.. Los Angeles, CA 90021 
. \udif i/i iili u^tcfeo lutraokr .systems, mit ■ rrauv ,v ( n ^ (rr w/ 
o ampsh Units with pre.\eni DJ system ami tvfw. 
VCR. CD or IJ} i omponvnL Featured are irwJtpensive 
cortlhs\ mir systems with one mic or fuYj on a single 
receiver, 5399. 

Varieh Plus S 

144 2rKi St, North #150. Nashville, TN 37201 
6l5-255-62(X) 

Uhrars of 600+ titles tm cassettes, five stmgsper. $4.50 


Quest, In<\ 5 

250 R Robertsim Blvd, #519, Beverly Hills, CA 90211 
213-273-0071 

Sing-Along tm VHS Tape, 200 songs available. Similar to 
IJ), but me standard VHS player, 

/enasla hit. tYirp, // 

1210 E. 223rd street, Ste 309, Ca™fi, CA 90745 
310-518-3335 / 800-DENONET 
Denonet LA-2150K, integrated UVCD+C karaoke player 
with 9 step dtg. key ctmirollet, echo and mic, $1,199. 
audio casseffe karaoke player with 9 step dig. key amirol- 
ler, SV99 Showstopper Tapes arc availid^le in Ivtin/ 
Spanish Pop, Rock, Ballads, Country, Standards. 
Smukitnick on one side. Multiple^xi removable vocal demo} 
on other. Si L95 




It’s the Best... 



...in Entertainment and Value! 

Denonet lA- 2150 K 

The world s first and only combination 
LD/CI) • (i/Karaoke Flayer 


Z5 


lAssrofsc 


CDG 

I GRAPHICS I 


^MOVt 


KAitAOKE 



WiUi its multiple functions, Uie LA-2150K is the only 
laser machine you’ll ever need. Play your cm ire 
selection of CDs. Watch movies on laser discs. Or sing 
your favorite hits witlt full musical back-up, using t\%'o 
previously iinmarriageablc formats, the LD and CD*G. 
And because the LA-2150K is priced about the .same 
as a regular LD or CD*G system, your value-conscious 
customers will see what tliousands of 1992 CES and 
NAMM attendees confinned for themselves: the 
Denonet LA-2150K gives you the most value for your 
entertainment dollar. Call 1-800-UENONET now ! 

Now, anyone can sing like a star with 
our SIIOWSTOPPER tajrcs! We have 
some of the most popular Spanish song 
titles available. To order Uiese cash 
register liiLs, call 1-800-DENONET 
today! 




SEE WHY THIS YEAR’S ^firf 

CES SENSATION HAS BEEN SOLD^WUTS 



t T l 

sf /'> 



1210 East 223rd St, Suite 309. Carson, CA 90745 
1 aOO-DENONET/(213) 518-3335/FAX (2131 518-0136 




































THE AMERICAN DISC JOCKEY ASSOCIATION 

PRESENTS 

‘THE 1992EAST COAST DJ FORUM” 


Don’t miss this opportunity to meet DJs from across the US, attend informative seminars and 
see the best variety in equipment displays, all gathered in one centralized location! 

SPEAKERS • AMPLIFIERS • TURNTABLES - MIXERS • MICROPHONES • KARAOKE • CD PI AYERS 
LIGHTING • RECORDS. TAPES, CDs • PUBLICATIONS • ACCESSORIES • ADVERTISING NO\ El TIES 
PLUS A VERY SPECIAL ATTRACTION - ROBOTIC BOXING 

SEMINARS ON: INSURANCE* ADVERTISING • MARKETING • BUSINESS • LEGAL ct ACCOUNTING 
INFORMATION • RECORD POOLS • WEDDINGS & DJ ETIQUETI E* LIGHTING SOUND • THE AMERICAN 
DJ ASSOCIATION • PLUS MUCH . MUCH . MORE!! 


PLACE: VALLEY FORGE CONVENTION & EXHIBIT CENTER - KING OF PRUSSIA . PA 
DATES: SATURDAY,SUNDAY,MONDAY ~ AUGUST 29, 30, 31. 1992 

REGISTRATION FEES: (pre-reeistered only} 

FULLADIA MEMBERS - FREE 

-sni—-- 

LIMITED & ASSOCIATE ADJA sm MEMBERS - $I5.{K) per day — 3 day pass $35.(K) 
NON-MEMBERS - $25.00 (^r day — 3 day pass $60.(X) 

ALL ON SITE REGISTRATIONS: — S30.00perday — 3 day pass $75.00 


All regisiralions include exhibils, seminars and nighliy panics. Tlicrc will be NO exhibit only badges issued ! 


REGISTRATION FORM 

please print legibly: 
BADGE NAME(S) 


COMPANY NAME___ 

ADDRESS___ 

CITY_SPATE_/I P 

PHONE _ 


PLEASE MAKE YOUR CHECK OR MONEY ORDER PAYABLE TO: 

ADJA - 

P.O.'bOX I5 I, HORSHAM, pa 19044-0I5I 
I-800-355-6060 
2l5-675-9567(IN PA) 

DIRECTIONS AND INFORMATION ON HOTEL DISCOUNTS WILL RESENT BY RETURN MAIL 
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WARRANTY 


F ET-1000, FBT-1500, FET*2000. Iniroduclng the btesl scries of professional power amplifiers from 
Ashh'. fcaturinr; more models, ftith more power. Ihan e\'er before. From moiie theaters featiiriiiij the 
sonic excellence of Liieasfilm's TILM''' sound reprodiietion systems to outdoor stadium ei'ents covering 
well over 80.000 satisfied atidio enthusiasts. Ashly amplifiers have dewloped a solid reputation for 
roek steady pr'rfomianre and near-perfed reliability. And now that legendary' Mhly power advantage is 
available in even more configurations to mivt the needs of any amplification situation. 

Ashly amplifiers utilize Power MOS-FET Tcchnologi' to achieve superior overload and square wave 
response, with no ringing or utiwanted transients that degrade [irogram material. Ashly amplifiers are sta¬ 
ble into virtually any load and deliver full output even under the most demanding circumstances. 
Unrest rained, uncolored sound reproduction with remarkable accuracy is assured by choosing Ashly for all 
your power needs. All A.shly amplifiers arc now’ backed by our exclusive Five Tear Worry-Free Womnty. 


RATING 
ASHLY'S 
FET SERIES 


EIA Specification 


Ashiy Audio Inc. 100 Femwood Ave. Rochester, IJY14621 
TollFtee (800] 828-6308 In NYS (716) 544-5191 
In Canada Gefiaudio Dtsl. 363 Adelaide St E. Toronto, M5A1N3 I416136M667 


nno THX are 
trcbdcfriLirhs of 
lucafihim Ltd 
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DJs are making the switch and 
at Genesis so are we .... 

THE DR SERIES 



DR-10x9 

(19 space DJ Case) 


If you don’t use turntables, our DR series could 
be what you are looking for. Call and ask 
about our complete DR Sei'ies line. 


G 



enesis 


6106 WHITTIER BLVD 
LOS ANGELES. CA 90022 
(213) 728-8007 
(213) 728-8510 (FAX) 


InnoTative Deaigiu 
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For Information on Attending or Exhibiting: 800-247-3881 
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Keep Those Cards & Letters Cornin’! 

My tasi column was supposed to feature some of the best reader mail received during Mobile 
Beat’s llrsl year in publication. Instead, the publishers decided my usual schlick was a bit Iik) rough 
lor the special “First Anniversary Issue", so they substituted a bit about tuxedos that I had hastily 
scribbled on the back of an envelope and left on my desk. I wasn't even done w ith it yet. Be that 
as it is. as promised, it's time to reminisce through the mail bag. 

Dear Doc: In a past issue, you made reference to a horror story at a party you worked for a 
celebrity. Could you elaborate on it? Richard V,, Baltimore. MD 

Dear Dick: You must be referring to the birthday party for Shirley .MaclMtne. How the hell 
did you know about that?? That wasn 7 in a past issue, it h’os in a past life! 

Dear Shockster Jockster: Who do you think I should vote for in the upcoming presidential 
election? I had started to supjxtn Jerry Brown because I liked his choice of Michael Jackson for VF 
and I figure any guy w'ho has dated Linda Ronstadt can't be all bad. 1 try to suppon candidates who 
use my service but not one single presidential hopeful has called to book an affair. Pete D.. Denver, 
CO. 

Dear Fete: Even if they did have an affair, they'd just deny it. 

Hey Chaka: Have you converted to karaoke? Jimmy C.. Gainesville. FL 

Dear Jim: Funny you should mk. this ^Uf'vnV//i of the first person who ever used karaoke in 
the US. I am leaving this week for the annual ‘‘First Person to Use Karaoke in America 
Convention" in Kio Undo, CA, and will elaborate more on this topic in a future issue. 

Yo Docarama: I read your last column about DJs not wetiring their tuxedo jackets and looking 
like waiters. Did it occur to you that possibly there arc al iens running around stealing DJs lux Jackets? 
Recently, while setting up to play at a wedding, I caught one. The following night, I spotted him 
tending bur in a restaurant wearing my jacket. Gary Z.. Rio Sandra, CA 

DearGary: Areyounuts ordoyoujust have the wrong column? Send your tale to DJ Horror 
Stories, mavhe yottjl win a T-shirt. 

Dear Docsler; I have a pair of turntables that I modified for use in the wilderness. At great 
expense. I had the original electric motors replaced with Cummings diesel engines. With all this 
concern about the environment, do you think diesel powered lumtahles will be outlawed? Will I have 
to Stan using those wimpy solar powered ones? Buzz S.. Biloxi. MS 

Dear Buzz: I don't know. Vve been spending a lot of time listening to our presidential 
hopefuls, hut, as of yet, they have all curiously side-stepped the diesel turntable v.v. the environment 
issue. 


Good VTt)ming DR. J: Here's a tech question for you to chew on. While at a recent job, I was 
getting a buzz from my right channel. I chocked both mains and analyzed all spectrum related 
outputs. Afterrescrewingthcconiphonsonthebackof my digital Pil-Il 17,1 found a frequency nut 
had come off. Do you know where this goes, and do you have any good recipes for chicken'.' Oh, 
and stop making fun of Reno. Renoians don't like being laughed at. Henry 0.. just outside Reno, 



Dear Henry: What you hare to do to get that buzzing out is take the back off the unit. This 
requires a special tool hut a coat hanger will work. Once inside, poke around until you find the 
dribble plate freehand. If it's cracked, dusty or covered with flies, you 'll need to replace it with 
a fresh one. I n thefield, you can “Jerry-rig "an adequate temporaryfix using a tuba and an empty 
bottle of Ex-lax. 


That’s it for now' friends. Remember. I am always here to help you with your DJ biisincs.s. 
Write me sixin. .See va next time. 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics up on 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com- 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you’re 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 



pact discs with I_ 

graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music, right! 



The chances are chat you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

It'S already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

Celebrity Sing-Along systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the Sing-Along 
business like you know the dance floor. 

From the ground up. 

so why learn Sing-Along the hard way 
when celebrity can show you exoctfg how to 
turn your existing DJ system into a turn-key 


Components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



KMS-100 KARAOKE 
MONITOR STAND 

Celebrity's ov^n heavy-duty 
stand accomodates four 
mics, a drink and ashtray' 
Quality construction 
for professional use. 

{Speakers aryd 
speaker bracket opbonaH 

LIMITED OFFER ONL Y 

Peguiar Price $249 00 


karaoke money machine, 
we call it karaoke to go. 



Call us today for quotation 
or other information! 



12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 
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Introducing A New Revolution 
in Affordable Quality Lighting. 
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A Sound Active, Fan Cooled, 

Moon Effect, With A 
300 Watt Lamp, For Under $199 

t( Suggested Price. Dealer Price May Vary.) 



The new American DJ Jewel is just the 
beginning of a new generation of affordable, light¬ 
weight, high quality, sound active, special effects 
lighting products. The Jewel's compact design, 6 
inches in diameter and only 12 inches long, make it 
the perfect choice for low ceiling applications in 
clubs. With it only weighing 7.5 lbs it's great for the 
mobile DJ too! The Jewel produces a rotating 
moon-beam effect that reacts to the beat of the 
music via an on board sound circuit with an easy 
access sensitivity adjustment. 


The Jewel may be mounted in any position, 
and the cooling fan enables the unit to be handled 
at any time. Mobile DJs can appreciate that when 
it's time to pack up. The portability of the Jewel 
makes it a logical choice for the professional DJ, 
and the ease of mounting a great choice for clubs. 
The Jewel comes complete with white light beams, 
mounting bracket, power cord, 300 watt quartz 
lamp installed, and is factory tested for quality 
assurance. A multi- color beam option is available 
for $20, as pictured. 


Call Toll-Free for your nearest Authorized Dealer 

& a FREE Full Line Catalog! 800 - 322-6337 

A«H&UCCUt' Los Angeles, CA 90040 FAX 213-773-1956 















